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We've  gone  beyond  the  stage  where  pharmacists 
deny  themselves  the  advantages  of  purchasing 
imported  product.  For  most  pharmacists  the  issue 
nowadays  is  not  "whether?"  but  rather  "from 
whom?" 

The  API  agrees  that  this  is  a  critical  question. 
The  pharmacist  needs  to  be  absolutely  sure  that 
product  meets  all  the  stringent  requirements,  rightly 
demanded  by  the  D.O.H.  and  the  M.C.A.;  as  well 
OS  receiving  fair  commercial  value.  This  is  where 
the  API  comes  into  its  own. 

The  API  is  the  only  trade  association  for  importers 
of  licensed  pharmaceutical  drugs  into  the  UK. 


BUY  WITH  CONFIDENCE 


Our  members  fully  support  the  systems  in  place 
that  ensure  the  legitimacy  of  imported  product. 
To  this  end  API  members  subscribe  to  a  rigorous 
Code  of  Ethics.  All  API  members  have  their  own 
Manufacturers  (Assembly  Only)  Licence  and  observe 
comprehensive  quality  control  practices. 

All  the  above  companies  are  members  of  the 
API  and  con  be  contacted  at  the  phone  numbers 
above.  For  more  information  on  the  API,  write  to 
the  address  below  or  phone  us  on  07  1-240  51  3  1 . 

You'll  find  thot  with  on  API  company, 
pharmaceutical  imports  are  not  just  good  for  your 
wealth  but  for  your  health  as  well. 


The  Association  of  Phormaceutical  Importers,  42  Drury  Lone,  London  WC2B  5RN.  Telephone  07  1-240  5  1  3  1.  Facsimile  07  1-379  4387. 
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This  week  we  preview  MGB's  Chemex,  the  major  exhibition  in 
the  British  community  pharmacists'  calendar.  Chemex  '91  is 
at  its  new  Wembley  venue  after  being  transferred  in  the  close 
season  from  Olympia,  and  before  that.  Earls  Court.  The 
exhibition  has  the  benefit  of  additional  floor  space,  all  on  one 
level,  as  well  as  ample  car  parking  slots  and  good  bus,  rail  and 
air  links  with  the  rest  of  the  UK  (Heathrow  Airport  is  just  down 
the  road).  All  it  wants  now  is  your  presence. 

Even  in  these  depressed  economic  times  the  number  of 
exhibitors  is  approaching  last  year's  record  levels,  with  a  host 
of  "regulars",  an  almost  full  complement  of  major  wholesalers 
(AAH,  Unichem,  Medicopharma),  the  usual  clutch  of  big  name 
companies,  and  significant  numbers  of  newcomers  to  the 
pharmacy  market.  This  year,  at  last,  the  computer  companies 
form  an  important  part  of  the  show  and  are  featuring  the  latest 
in  EPoS  systems.  And,  importantly,  more  companies  have 
more  new  products  on  show.  It  is  a  measure  of  the  importance 
of  Chemex  that  an  increasing  number  of  companies  are  using 
the  exhibition  as  a  launch  pad  (64  this  year  against  55  in 
1990).  While  it  may  never  expect  to  assume  the  significance 
of  the  Motor  or  Boat  Show  in  this  respect,  because  of  the 
nature  of  the  respective  markets,  it  is  critical  for  exhibitors  that 


they  maintain  the  present  trend,  simply  becau.se  it  adds  value 
for  attending  pharmacists  and  confirms  their  company's 
stature  in  the  marketplace. 

If  you  are  unfamiliar  with  Chemex,  we  recommend  our 
preview  supplement  to  you.  It  highlights  the  major  events, 
launches,  demonstrations  and  special  promotions,  and 
features  EPoS  and  photo  minilabs.  Unlike  Yellow  Pages,  it's 
not  really  sufficient  to  let  your  fingers  do  the  walking;  you  have 
to  stroll  down  Wembley  Way  and  thence  round  the  Chemex 
aisles  to  "do  the  business".  Although  Chemist  &  Druggist 
claims,  on  a  weekly  basis,  to  bring  pharmacists  everything  that 
is  new  in  pharmacy,  there  is  no  .substitute  for  a  once-a-year,  in 
the  flesh  shop  of  the  market  under  one  roof  in  a  single  day. 

Company  troops  are  often  fronted  by  the  marketing 
director  —  if  not  the  chief  executive  —  who  is  testing  the 
temperature  of  the  market  water  in  much  the  same  way  as  his 
customers.  They  have  a  ready  ear  for  your  news  and  views. 
Whatever  and  wherever  your  business,  if  it's  pharmacy,  then 
Chemex  will  have  something  for  you.  We  hope  to  see  you 
there! 

(Stand  C8  is  the  main  C&D  stand  for  both  exhibitors  and 
pharmacists;  C18  is  our  business  service  centre.) 


Chemists  Druggist  7  SEPTEMBER  1991 


355 


C-Film  is 
effective 


Scabies  currently  at 
epidemic  levels 


Scabies  infections  in  i^ritain  haw 
reached  epidemic  proportions, 
according  to  Or  John  Maunder, 
director  of  the  Medical  Kntomology 
Centre  at  Cambridge,  whose  staff 
are  dealing  with  a  ten  fold  increase 
in  queries. 

The  number  of  scabies  cases 
rises  significantly  every  20-25  years, 
although  the  reason  for  this  is 
unclear,  he  told  C6il).  Previous 
upsurges  have  occured  in  the  late 
196()s/early  197()s,  around  the 
second  world  war.  in  the  192()s  and 
the  189()s. 

"Scabies  is  the  scourge  ot 


geriatric  wards,"  said  l)r  Maunder, 
explaining  that  the  elderly 
population  is  the  reservoir  for  the 
condition,  which  is  primarily  spread 
by  holding  hands. 

Scabies  is  often  not  taken 
seriously  enough  and  is  riddled  with 
myth,  he  .said.  Some  treatments  are 
out-of-date  and  should  not  be  u.sed. 
while  others  should  really  he  on 
prescription. 

.Although  he  believes  doctors 
should  be  treating  scabies,  Dr 
Maunder  .said  they  often  have  a  poor 
record  of  recognising  and  treating 
the  condition,  and  are  possibly 


worse  than  comnuinily  pharmacists 
in  this  respect. 

He  recommends  treatment  with 
lindane,  with  malathion  in  an 
aqueous  ba.se  as  .second  choice.  It  is 
important  that  these  are  alternated 
with  subsequent  outbreaks  to 
prevent  a  rise  in  resistance,  he  .said. 

The  current  epidemic  is  unlikely 
to  decline  lor  a  couple  ol  years  and 
even  then  it  will  not  disappear 
completely.  Dr  Maunder  believes 
research  should  concentrate  on 
llnding  ways  of  preventing  or 
eradicating  the  condition,  rather 
than  reacting  to  outbreaks. 


Drug  raids  on 
the  increase? 


FHSAs:  Audit 
Commission 
review 

The  Audit  Commi.vsion  is  to  carry 
out  a  general  inquiry  into  family 
health  .services  authorities  to  see  if 
they  are  operating  efficiently. 

A  spokeswoman  for  the 
Commission  told  CitD  the  review 
was  likely  to  take  place  towards  the 
end  of  next  year.  Areas  to  be 
covered  include  how  FHSAs  pay 
doctors  and  pharmacists. 

The  investigation  would  also 
look  at  how  primary  care  was 
planned  and  managed  in  other  parts 
of  the  NHS  such  as  district  and 
regional  health  authorities. 


Impre.s.sed  by  the  way  Kwik-tlt  make 
customers  "central  to  the 
management".  Greater  Glasgow 
Health  Board  recently  .sent  three 
managers  on  a  four-day  Kwik-fit 
training  course,  .says  an  article  in  the 
Health  Sen'ice  Journal (Augmi  15). 

"Will  orthopaedic  surgeons 
suddenly  become  young, 
musclebound     and  sweaty, 


A  variety  of  raids  on  pharmacies, 
some  involving  violence  against 
pharmacy  staff,  have  been  staged 
across  the  country  by  people 
demanding  drugs. 

Two  men  entered  a  Hull 
pharmacy  last  month  and  forced  a 
pharmacist,  his  wife  and  his  shop 
assistant  to  lie  face  down  in  the 
dispen.sary  at  knifepoint  before  they 
ran  off  with  controlled  drugs. 

Shop  assistant  Carol  Marsh 
described  the  ordeal  as  terrifying. 


photographed  on  the  front  of  a 
ho.spital's  business  plan  leaping  up 
and  down  in  blue  boiler  suits 
chanting  'You  can't  get  quicker 
than  an  NHS  fitter'?"  asks  the 
Monitor  gossip  column. 

And  if  a  patient  goes  in  for  a  hip 
replacement  will  they  be  told  they 
have  to  have  both  left  and  right 
replaced  to  balance  the  steering? 


"At  first  I  thought  someone  was 
fooling  around  —  the.se  things  don't 
happen." 

Hull  Police  are  investigating 
po.ssible  links  between  this  incident 
and  a  smash  and  grab  pharmacy 
raid  which  occured  in  the  area  over 
the  Bank  Holiday.  I'harmaci.st 
Malcolm  Allenby  told  C&I)  that 
around  2,000  temazepam  capsules 
were  taken  in  around  15  seconds, 
suggesting  that  the  robbers  had 
been  in  the  shop  beforehand. 

Meanwhile  in  Oxford  last 
month,  a  pharmacy  shop  assistant 
was  held  at  knifepoint  by  a  man 
attempting  to  force  her  to  give 
up  the  shop  keys.  He  pounced  after 
the  woman  had  locked  the 
pharmacy  and  was  walking  towards 
her  car.  When  she  refused,  he 
pulled  out  a  penknife  and  punched 
her  in  the  face  before  grabbing 
the  keys  and  dragging  her  to  the 
back  of  the  shop;  she  managed  to 
escape. 


contraceptive 

Using  a  diaphragm  plus  the 
.spermicide-impregnated  C-Film  is 
just  as  effective  as  using  it  with 
spermicidal  creams  and  jellies,  and 
can  be  recommended  as  a  less 
"messy"  alternative. 

These  are  the  conclusions  of  a 
trial,  published  in  the  British 
Journal  of  Family  Planning,  which 
compared  to  two  forms  of 
spermicide.  Researchers  recruited 
269  women  aged  20-45,  allocating 
136  into  the  C-Film  group  and  1,'53 
into  the  control  group.  Only  78 
women  in  each  group  completed 
the  12-month  trial,  and  there  were 
17  unplanned  pregnancies  (ten  C- 
Film,  .seven  control). 

Five  women  in  the  C-Film  group 
and  one  control  admitted  that  they 
had  not  always  followed 
instructions;  five  of  these  were  new 
users  of  diaphragms.  The  failure 
rate  of  .spermicides  increa.ses  if 
instructions  for  u.se  are  not  strictly 
adhered  to,  warn  the  authors. 

They  found  that  considerably 
more  favourable  comments  were 
expres.sed  in  the  C-Film  group  and 
more  unfavourable  comments  in  the 
control  group.  However  evidence  of 
infection,  irritation  or  discharge  was 
more  common  in  the  C-Film  group 
than  in  controls. 

The  study  confirms  that  C-Film 
is  an  acceptable  contraceptive, 
particularly  for  older  women,  and 
that  it  can  be  recommded  as  an 
alternative  to  other  spermicidal 
products  particularly  for  women 
who  are  happy  to  use  the  diaphragm 
but  find  their  present  spermicide 
unpleasant,  say  the  authors. 

Only  about  2  per  cent  of  women 
in  the  UK  use  the  diaphragm  as  a 
contraceptive  method.  Dr  Nancy 
Loudon,  co-author  of  the  paper, 
believes  that  many  women  reject 
this  method  because  they  find  jellies 
and  creams  messy. 

The  recently  repackaged  C-Film 
has  been  on  the  market  since  1972. 
Susie  Pascall,  marketing  manager 
at  FP  Sales,  says  that  many  women 
do  not  know  that  there  is  an 
alternative  to  conventional 
spermicides.  The  company  will  be 
communicating  this  message  to 
doctors  through  the  medical  Press. 


Train  by  tape! 

Cuxson  Gerard  have  launched  a 
.series  of  audio  cassettes  for 
assistants  to  update  them  on 
footcare  products  and  treatments 
and  advice. 

The  first  20  minute  tape  in  the 
"Winning  ways  series"  looks  at 
verrucas,  and  mixes  humour  and 
straight  advice  to  get  the  message 
across.  Assistants  who  have  heard 
the  tape  can  enter  a  competition  to 
test  their  product  knowledge  — 
there  are  three  mini  colour  TVs  as 
prizes.  Tapes  are  available  from 
reps  from  mid-September. 


A  Kwik-fit  fitter? 
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Diabetic 
damages? 

Solicitors  representing  up  to  500 
diabetics  met  last  week  t(i  co- 
ordinate a  miilti  million  pound  legal 
action  for  damages.  The  diabetics 
claim  they  sulYered  serious  side- 
effecLs  when  transt'erred  from 
animal  to  human  insulin. 

The  .solicitors  formed  a  steering 
committee  to  investigate  the  claims, 
but  no  medical  evidence  was 
produced  to  show  that  human 
insulin  was  the  cause  —  although 
the  British  Diabetic  A.s.sociation  is 
taking  the  claims  seriously,  a 
spokeswoman  said  this  week.  A 
specialist  human  insulin  working 
party  of  doctors,  nur.ses  and 
researchers  was  set  up  in  1989  to 
investigate  the.se  concerns,  in  close 
liaison  with  the  Committee  on 
Safety  of  Medicines. 

The  BDA  says  the  working  party 
has  been  unable  to  tmd  any 
evidence  that  the  risk  of  death  is 
higher  in  people  using  human 
insulins.  There  have  always  been  a 
small  number  of  unexplained 
deaths  of  young  insulin-dependent 
diabetics  but  the  number  has  not 
increased  since  the  introduction  of 
human  insulins.  However,  there 
have  been  many  reports  of  people 
who  have  lost  their  hypoglycaemia 
warning  symptoms  which  they  claim 
followed  the  changeover,  although 
the  BDA  has  found  no  .satisfactory 
scientific  evidence  that  the  human 
msulin  itself  is  responsible. 

Meanwhile,  the  HDA  has  been 
assured  by  the  manufacturers  that 
animal  insulins  will  be  available  for 
the  foreseeable  future.  Diabetics 
experiencing  hypoglycaemia 
problems  are  advi.sed  to  consult 
their  doctors;  it  is  po.ssible  that  an 
adjustment  of  dosage  or  timing  of 
injections  or  diet  will  ease  the 
problems,  says  the  BDA.  If  not, 
there  is  no  reason  why  individuals 
should  not  be  changed  back  to 
animal  insulin  to  see  if  the  situation 
improves. 

•  Research  from  Switzerland,  to 
be  published  this  month,  is 
expected  to  conclude  that  diabetics 
who  are  switched  from  animal  to 
human  insulin  are  more  at  ri.sk  of 
adverse  side  effects,  according  to  a 
report  in  The  Independent.  The 
study,  from  the  University  of  Berne, 
will  counter  tests  in  Liverpool 
reported  in  The  Lancet  this  week 
(see  Script  Specials)  which  found 
no  differences  in  patients'  responses 
to  the  two  insulins. 


Application  withdrawn 
before  FHSA  decision 


An  applicatidii  lor  a  pharnuicy  in 
the  village  of  I'inchingtleld  h;Ls  been 
withdrawn  before  I'ls.sex  Kamily 
Health  Services  Authority  could 
reach  a  decision  on  the  application. 
Pharmacist  Andrew  Ba.ss  of 


.\ndrews  I  'liarmacy  in  I  lalstead  (old 
C&Dhc  had  decided  it  was  "not  in 
my  best  interests  ti  i  pi  (  iceed"  and  it 
was  only  fair  to  inform  the  FHS.A  as 
soon  as  possible  to  reduce  any 
inconvenience. 


Labour  to 
freeze  script 
charges 


Prescription  charges  will  not  be 
increased  by  the  next  Labour 
C'.overnment.  Mr  Robin  Cook, 
Shadow  Health  Secretary,  promised 
last  week.  He  told  a  Westminster 
Press  conference  that  they  would  be 
"frozen"  at  the  level  set  by  the 
outgoing  Con.servatives. 

Mr  Cook  emphasised  that  the 
increased  health  charges  imposed 
since  the  Con.servatives  returned  to 
power  in  1979  —  prescription 
charges  up  bv  1  ,(iO()  per  cent  from 
£0.20  to  O.40  per  item  -  were  a 
"deterrent  lor  millions  of  people". 
I  le  .said  the  time  taken  to  phase  out 
prescription  charges  would  be 
determined  by  resources. 

Mr  Cook  also  envisaged  more 
categories  of  illne.ss  qualifying  for 
free  medicine  as  a  result  of  a  review 
of  the  existing  prescription  charge 
exemption  scheme.  He  .said  the 
restoration  of  free  eye  sight  tests 
would  be  the  Labour  Government's 
first  priority  when  reversing 
Con.servative  policy,  including  CPs' 
budgets  and  .self-governing  trusts 
which  took  hospitals  and  other 
facilities  out  of  the  responsibility  of 
area  health  authorities. 

Mr  Stephen  Dorrell,  Junior 
Health  Mini.ster,  look  a  leading  role 
in  a  Government  counter  thru.st 
seeking  to  illustrate  Labour's 
commitment  to  massive 
expenditure  programmes  which 
were  likely  to  result  in  increa.sed 
inflation  and  exacerbate  the 
financial  problems  of  the  NHS.  Mr 
Dorrell  gave  early  details  of  a 


l/l/h/cAi? solution  for  lenses 


Some  people  who  wear  contact 
lenses  can  save  as  much  as  £58  a 
year  by  changing  their  brand  of  care 
solution,  says  this  month's  Which? 

Although  opticians  recommend 
which  solutions  to  use,  most  people 
could  probably  switch  from  one 
brand  to  another  without  any 
problems  —  as  long  as  they  took 
certain  precautions.  Which? 
believes  that  .supermarkets  and 


other  shops  should  be  allowed  to 
sell  contact  lens  cleaning  products 
as  well  as  pharmacies  and  opticians. 

"We  al.so  think  that  opticians 
should  give  consumers  more 
information  on  which  brands  they 
can  safely  .switch  to.  Both  moves 
should  lead  to  increased 
competition  and  cheaper 
solutions."  Which?  says  to  ask 
optician  advice  before  switching. 


Department  of  Health  poll  of  2,500 
CP  patients  intended  to  test 
satisfaction  with  .services  since  the 
new  GP  contract  was  introduced. 
He  said  90  per  cent  were  fairly  or 
very  satisfied  with  the  ser\'ice,  and 
that  three  in  ten  patients  had 
noticed  an  improvement  in  the  last 
year. 

A  demand  for  the  "immediate  " 
abolition  of  prescription  charges  is 
included  in  a  resolution  from 
Motherwell  North  con.stituency 
party  included  in  the  agenda  for  the 
Labour  Party  conference  which  will 
open  in  Brighton  on  September  29. 

A  resolution  from  the 
Tottenham  con.stituency  party  says 
the  basic  tax  rate  should  be 
increased  by  a  penny  to  help  pay  for 
the  cost  of  remedying  the 
"enormous  damage"  inflicted  on 
the  NHS  bv  the  Government. 


.•\  spokesman  lor  L.ssex  FHSA 
confirmed  that  the  applicaiton  had 
been  withdrawn  and  wiis  unlikely  to 
be  resubmitted. 

Residents  in  the  Norfolk  village 
of  Mulbarton  are  writing  to  the 
Prime  Mini.ster  to  ask  him  to 
intervene  to  prevent  a  pharmacy 
being  opened,  according  to  a  report 
in  the  Diss  Men  un: 

Norfolk  FHSA  has  already  ruled 
that  an  application  by  .loe  King  of 
King  Chemists  does  not  prejudice 
exi.sting.sen  ices.  The  Authority  will 
now  meet  to  decide  whether  the 
application  is  necessary  or 
desirable.  Mr  King  told  t'ti-A^that  he 
hopes  to  have  a  decision  sometime 
in  October. 

Three  other  rural  applications 
for  pharmacies  are  due  for  FHSA 
consideration  over  the  next  few 
weeks.  Chris  Holby,  customer 
services  manager  at  Humberside 
FHSA,  confirmed  that  the 
Authority  has  received  an 
application  from  Foster  i)>^ 
Plumpton  Ltd  for  a  pharmacy  in 
Winterton. 

The  FHSA  had  received  a 
number  of  calls  relating  to  the 
application,  he  .said.  The  closing 
date  for  representations  was 
September  12  after  which  the 
Authority  would  meet  to  discuss  the 
application. 

Cambridge  FHSA  is  to  meet  on 
September  1 1  to  discuss  an 
application  from  Norwich  comapny 
Tarnmill  for  a  pharmacy  in 
Willingham,  and  Staffordshire 
FHSA  will  decide  whether  to  grant 
Olivemild's  application  for  Gnosall 
on  September  12. 


Stafford-Miller:  Bugs  in 
toothpaste  scare  no  threat 


Stafford-Miller  are  refuting 
published  allegations  that 
Sen.sodyne  Mint  and  Sensodyne  F 
toothpastes  have  been 
contaminated  with  bacteria. 

Stafford-Miller's  marketing 
director.  Jim  Rigby.  in  a  .statement 
issued  by  the  company,  .said:  "At  no 
point  has  any  product  left  the 
factory  in  an  unsafe  condition." 

News  of  the  scare  appeared  in 
Tuesday's  Daily  Mirror,  which  told 
how  a  mystery  hug  had  .struck  down 
at  lea.st  55  workers  in  the  company's 
Plymouth  factory.  "A  Government 
.scienti.st  found  evidence  of  bacteria 
in  the  Sensodyne  paste  and 
criticised  'inadequate'  hygiene  at 
the  plant,"  continued  the  article. 

Stafford-Miller's  .statement  went 
on:  "The  company  maintains  the 
highest  .standards  as  required  by  the 
Medicines  Control  Agency  who  visit 
the  factory  routinely.  In  common 
with  any  prudent  employer, 
Stafford-Miller  keep  matters  of 
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health  and  hygiene  under 
continuous  review'." 

A  spokesman  for  the 
Department  of  Health  confirmed 
that  a  .Medicines  Control  Agency 
inspector  was  asked  to  visit  the 
factory  and  found  certain  problems 
which  needed  rectifying.  The 
company  is  understood  to  be 
complying  with  the  findings. 

The  Doll  al.so  confirmed  that  on 
analysis,  samples  of  the  paste  were 
found  to  contain  traces  of 
Hnterobacter  cloacea  although  not 
at  sufficient  levels  to  cause 
problems.  The  Department  is  of  the 
opinion  that  the  toothpaste 
presents  no  risk  to  humans. 

Although  a  number  of  ca.ses  of 
gastro-intestinal  upsets  have  been 
reported  in  tlie  Plymouth  area  these 
were  understood  to  be  cau.sed  by  a 
different  organism  and  it  was  not 
possible  to  determine  a  link 
between  illness  and  toothpaste,  said 
the  spokesman. 
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FHSAs  —  One  year  on 

LastSeptemberthefamiliarfamily  practitioner  committees  were  replaced  by  an 
unknown  quantity  —  family  health  services  authorities.  C&Dtakes  a  look  at  how 

pharmacy  has  faired  under  the  new  regime 


"GPs  lessening  influence  on 
FHSAs  is  cause  for  concern"  ran  a 
recent  headline  in  a  medical 
newspaper.  Apparently  since  the 
demise  of  the  family  practitioner 
committee  and  its  replacement 
by  the  family  health  services 
authority,  a  number  of  local 
medical  committees  are 
reporting  difficulties  in 
impressing  their  views  on  the 
powers  that  be.  And  they  feel 
they  are  being  left  out  of  any 
decision  making. 

With  the  additional 
announcement  that  the  Audit 
Commission  is  to  look  into  FHSAs 
to  determine  whether  they  are 
operating  efficiently,  C<SDtalked 
to  a  number  of  local 
pharmaceutical  committee 
members  and  FHSA  pharmacy 
members  to  review  the  past  1 2 
months. 

Generally  positive 

For  pharmacy,  although  some 
specific  problems  exist  in 
individual  FHSA  areas,  the  overall 
feedback  from  contractors  is 
generally  positive. 

Mike  King,  assistant  secretary 
at  the  Pharmaceutical  Services 
Negotiating  Committee,  is 
encourged  by  moves  made  by 
Barnet  and  Liverpool  FHSAs 
towards  pharmacy's  extended 
role.  "We  would  like  to  see  more 
take  the  same  approach,"  he 
says. 

Mr  King  cannot  recall  any 
specific  problems  that  have  come 
to  light  over  the  past  1 2  months 
but  he  does  point  out  that  the 
large  number  of  FHSAs  and  the 
inconsistency  of  procedures 
means  it  is  difficult  for  PSNC  to 
give  contractors  general  advice 
on  dealing  with  their  FHSA. 
However,  Mr  King  advises 
contractors  to  meet  with  FHSA 
officials  and  "build  bridges". 

This  initiative  has  been  seized 
by  a  number  of  LPCs  who  have 
decided  not  to  wait  for  the  FHSA 
to  approach  them  but  to  make 
the  first  move.  Gordon  Davie, 
chairman  of  Bromley  LPC, 
believes  this  is  the  way  forward. 
"You  have  to  be  positive,"  he 
says.  "You  have  to  go  the  FHSA 
and  point  out  the  benefits  to  be 
gained  and  how  it  can  be 
achieved  and  say  'Let's  work 
together  on  this'." 

Leslie  Robertson,  chairman  of 
Bedfordshire  LPC  agrees. 
Previously  LPCs  reacted  to  events 
but  now,  he  says,  they  are  having 
to  think  ahead  and  become 
pro-active. 

Isle  of  Wight  LPC  members, 
mindful  of  the  fact  that  their 
FHSA  meetings  can  be  fairly 
cumbersome,  made  the  move  to 
set  up  a  small  working  group 
between  the  LPC  and  the  FHSA 
general  managers.  Ad  hoc 
meetings  are  now  held  with  the 
general  manager  calling  in  other 
personnel  from  the  FHSA  or 


region  as  required.  Michael 
Brunt,  chairman  of  Suffolk  LPC,  is 
hopeful  that  a  similar  working 
party  can  be  set  up  in  his  area. 

Training  benefits 

Wally  Dove,  Isle  of  Wight  LPC 
chairman  and  board  member  of 
the  National  Pharmaceutical 
Association,  believes  that  the 
new  FHSA  is  a  structure 
pharmacy  can  work  with.  The 
main  change  he  has  noticed  over 
the  past  1 2  months  is  that 
pharmacists  are  now  in  a 
position  to  get  a  fairer  slice  of 
the  cake,  particularly  in  the  area 
of  training  where  GPs 
traditionally  got  the  lion's  share 
of  funds.  Isle  of  Wight  FHSA  has 
agreed  to  fund  one  assistant 
from  each  pharmacy  on  the 
Medicines  Counter  Assistants 
training  course. 

Mr  Dove  believes  the 
replacement  of  an  administrator 
who  had  a  policing  role  with  a 
general  manager  who  has  a 
more  open  view  to  look  at 
spending  and  resources  has  been 
a  particularly  important  change. 

loW  FHSA  is  receptive  to 
extending  the  role  of  community 
pharmacy  and  trying  new  ideas, 
says  Mr  Dove,  although  funding 
is  a  stumbling  block.  The 
Authority  recently  sent  a 
questionnaire  to  all  pharmacy 
contractors  to  ascertain  their 
views  and  requirements. 
Discussions  are  underway  for  the 
FHSA  to  fund  sharps  collections 
and  provide  sharps  containers 
for  needle  exchange. 

Inexperience 

When  the  members  of  the  new 
FHSA  were  announced,  concern 
was  expressed  that  those  chosen, 
while  competent  managers,  may 
be  inexperienced  in  healthcare 
matters. 

This  has  certainly  been  the 
case  in  Dorset  as  Ken  Sims, 
chairman  of  Dorset  LPC  and 
pharmacist  member  of  the  local 
FHSA  explains:  "New  members 
of  the  Authority  were 


undoubtedly  competent  in  the 
managerial  field  from  which 
they'd  come,  but  they  were 
found  to  be  uninformed  about 
the  actual  work  done  in  the 
community  pharmacy  in  addition 
to  contractual  obligations." 

To  overcome  this,  Mr  Sims 
has  arranged  a  number  of  visits 
to  pharmacies  allowing  FHSA 
members  to  see  exactly  what  the 
job  involves  and  it  has  been 
quite  an  eye  opener,  he  says. 

"The  LPC  really  has  to  ensure 
that  the  perceived  credibility  of 
pharmacists  in  the  community  is 
actually  accepted  by  the 
Authority's  lay  members,"  says 
Mr  Sims.  Pharmacists  have  a 
limited  contractual  obligation 
which  takes  no  account  of  the 
fundamental  responsibility  of 
disseminating  health  advice,  he 
adds. 

Suffolk's  Mr  Brunt  says  that 
when  the  FHSA  was  formed  its 
members  received  no  proper 
training  and  did  not  really 
understand  their  remit.  The 
Authority  was  looking  at 
situations  from  a  consumer's 
angle,  he  says. 

On  the  positive  side,  says  Mr 
Brunt,  the  LPC  has  taken  the 
initiative,  writing  to  the  FHSA 
and  suggesting  extended  roles 
for  pharmacy.  Their  suggestion 
that  the  Authority  needed  a 
pharmacy  advisor  was  accepted 
in  principle  but  there  no  funds 
are  currently  available. 

A  time  of  learning 

According  to  John  Vardy, 
pharmacist  member  of 
Wolverhampton  FHSA,  the  last 
1 2  months  have  been  a  time  of 
learning  for  both  pharmacy  and 
the  newly  created  FHSAs. 

His  initial  feeling  was  that  the 
officers  of  the  FHSA  at  times  felt 
they  had  the  right  to  talk  for 
professional  members  without 
consulting  them.  However,  a 
more  satisfactory  system  is  now 
in  place  with  managers  and 
professional  members  getting 
together  informally  to  discuss 
situations,  he  explains. 


Because  Wolverhampton  is 
such  a  small  area  it  has  been 
difficult  to  get  impartial 
pharmaceutical  advice  on  new 
pharmacy  applications.  To 
overcome  this,  the  Authority  is 
looking  to  appoint  someone 
from  a  neighbouring  FHSA. 

The  FHSA  is  also  quite  keen 
on  patient  information  leaflets, 
said  Mr  Vardy.  The  LPC  has 
suggested  that  the  Authority 
looks  at  producing  its  own 
leaflets  for  some  of  the  more 
common  medicines  and  this  is 
being  considered. 

One  LPC  member,  who 
wished  to  remain  anonymous, 
told  C<SDof  problems  in  one 
particular  area  where  routine 
decisions  were  being  taken  by 
officers  of  the  FHSA  which  would 
formerly  have  come  to  the  LPC 
for  discussion  first. 

The  LPC  in  question  is  being 
given  no  more  than  official 
notice  of  consultation  about 
pharmacy  applications  and  the 
response  to  a  request  for  a 
pharmacy  advisor  was  a  letter 
from  the  medical  advisor  saying 
that,  in  his  opinion,  one  was  not 
necessary. 

The future 

Looking  into  their  crystal  balls, 
most  of  the  pharmacists  C&D 
talked  to  were  positive  about 
the  future  success  of  the  FHSAs, 
even  those  who  acknowledged 
that  the  first  1 2  months  had  not 
been  problem  free. 

The  selection  of  FHSA 
pharmacy  members  is  one  area 
which  gives  Isle  of  Wight's  Mr 
Dove  cause  for  concern.  In  the 
past,  FPC  pharmacy 
representatives  were  invariably 
LPC  members  but  now  they  need 
not  even  be  community 
pharmacists,  he  says.  There  is  a 
need  to  look  closely  at  how  this 
member  is  elected  and  to  ensure 
they  are  well  equipped  to  carry 
out  the  role  and  to  communicate 
with  other  contractors. 

Mr  Brunt  says  he  would  not 
be  surprised  to  see  FHSAs 
developing  more  teeth  in  the 
future.  Perhaps,  he  predicts,  the 
fact  that  pharmacists  are 
contracted  to  the  Authorities  will 
stimulate  them  to  demand  more 
say  in  the  standards  expected 
from  the  profession. 

Dorset's  Ken  Sims  believes 
the  next  1 2  months  could  be 
even  more  interesting  than  the 
last.  "After  1 2  months  the  lay 
members  of  the  Authority  are 
beginning  to  get  a  clearer  idea 
of  the  concepts  involved.  I 
suspect  that  they  will  gain  the 
confidence  to  exert  a  critical 
judgment  on  what  is  happening 
in  their  area,"  he  said. 

The  more  positive,  and 
perhaps  more  critical,  role  of  lay 
members  in  the  management  of 
FHSAs  in  the  future  could  prove 
an  important  factor. 
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Upsetting  the 
applecart 

The  lonj*  awaited  ludicial  review  on 
the  decision  not  to  ^lant  a  NHS 
contract  to  a  pharmacy  planned  tor 
the  [)air\'  Parm  Shoppinj*  Complex 
in  West  Belfast  has  llnally  been 
published,  it  will  undouhtedly  aif'fle 
a  tew  feathers  in  Storniount  as  the 
26  page  report  censures  the  DHSS 
for  the  guidance  it  issued  to 
Pharmacy  Practice  Committees 
(PPC)  and  the  National  Appeal 
Panel  (NAi').  particularly  the  notes 
given  in  a  circular  issued  in  19S7. 

"NAP  was  directed 
merely  to  review 
the  decision  of 
the  PPC...  " 


in  essence  Lord  Justice  Murray 
has  concluded  that  the  procedures 
followed  by  firstly  the  I'l^C  and  then 
the  NAl*  when  considering,  and 
subsequently  refusing  this 
application  were  flawed,  it  was  his 
judgment  that  the  DliSS  "had  no 
power  to  say  what  it  did"  on  certain 
points  in  iLs  circular.  He  was 
particularly  concerned  that  the 
applicants  were  denied  the  u.se  of  a 
barrister  at  the  NAP,  and  that  the 
NAi'  was  directed  merely  to  review 
the  decision  of  the  i'i'C  and  not  to 
undertalse  a  full  hearing. 

in  effect  he  found  that  many  of 
the  points  in  the  DHSS  circular 
were  against  natural  justice  and 
were  therefore  not  legal.  He 
qua.shed  the  decisions  of  the  PPC 
and  the  NAP  with  respect  to  this 
application  and  has  instructed  that 
a  freshly  constituted  committee 
hears  the  case. 

This  judgment  will  have  far 
reaching  implications  and 
guidelines  to  I'PCs  and  NAPs 
issued  by  all  four  Health 
Departments  in  the  UK  will  need 
review  in  the  light  of  this  ruling. 
Until  the  i)HSS  review  is  completed 
PPCs  and  the  NAP  in  Northern 
Ireland  wiii  not  hear  any 
applications  or  appeals  which  will 
cause  a  necessary  delay.  What  will 
be  interesting  to  see  is  whether  the 
changes,  vital  as  they  are  for  the 
sal<e  of  justice,  will  mal<e  any 
difference  to  the  application  for  a 
contract  at  the  Dairy  Farm  Site 
when  it  is  reheard,  and  if  it  does,  will 
this  mean  that  all  applications 
considered  under  the  old  guidelines 
since  1987  will  need  to  be  reviewed? 

The  success  of  the  Pi'Cs  and  the 
NAP  to  date  in  restricting  new 
contracts  is  certainly  saving  the 
DHSS  money  and  is  the  reason  for 
the  unrealisticaliy  high  prices  being 
asked,  and  being  paid,  for 
pharmacies  with  NHS  contracts. 
The  contract  is  putting  pharmacy 
into  the  hands  of  the  multiples  and 
pharmacist  into  employees. 
Written  by  a  Northern  Ireland 
community  pharmacist 
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GP-made 
'tax'  poverty 
trap 

i  have  always  considered  the 
prescription  tax  as  an 
unreasonable  charge  on  the  sick 
who  iiave  contributed  equally 
already  within  their  National 
Insurance  contributions  to  the 
taxation  pool  for  the  funding  of 
health  .ser\'ices.  it  has  been 
argued  that  the  charge  is  a 
deterrent  against  frivolctus  use  of 
the  service  and  reduces  the 
unnecessary  work  load  on  the 
doctor,  but  since  approximately 
80  per  cent  of  all  prescriptions 
are  exempt,  this  effect  mu.st  be 
minimal.  In  common  with  all 
means-tested  systems,  however, 
there  is  a  poverty  trap  between 
tho.se  who  are  exempt,  and  tho.se 
for  whom  the  charge  is  financially 
irrelevant,  where  the  decision  to 
treat  or  not  to  treat  becomes  a 
balancing  act  of  financial 
priorities. 

i'harmacists  are  asked,  often 
unreasonably,  to  referee  this 
adjudication,  but  recently  there 
was  a  twist  to  the  tale  when  a  lady 
pre.sented  .scripts  for  ( )ruvail  and 
bendrofluazide,  and  then  seven 
days  later,  for  Gavi.scon  and 
ibuprofen.  Having  taken  the  first 
combination  she  was  unsure  what 
was  causing  her  stomach  pain  but 
eventually  con.sulted  her  doctor, 
who  stopped  the  Oruvail.  and 


prescribed  Gaviscon  for  the 
iatrogenic  reaction,  and 
ibuprofen  as  an  alternative  for  her 
arthritis.  Tliis  poor  lady  is,  now, 
not  only  suffering  more  than 
when  she  originally  consulted  lier 
doctor,  but  to  add  insult  to  iniuiT, 
the  experience  has  left  her  tti.iSO 
worse  off  —  an  amount  she  can  ill 
afford  and  through  no  possible 
fault  of  her  own. 

My  advice  to  her  was  to 
complain  strongly  to  the  Family 
Health  Services  Authority  and 
request  a  refund,  failing  which  to 
pre.ssuri.se  iier  Member  of 
I'arliament.  She  is  a  typical 
poverty  trap  patient  who  I  am  sure 
will  rapidly  admit  defeat  against 
the  inevitable  barriers  of 
bureaucracy,  but  once  again  this 
discriminatory  tax  has  been 
shown  to  hurt  most  tho.se  wlio  can 
least  afford  to  pay. 

Reformulate 
Alka-Seltzer? 

Alka-Seltzer  is  a  product  I  have 
never  recommended  since  1  have 
never  advocated  the  use  of  aspirin 
for  stomach  upsets.  With  a  similar 
lack  of  support  from  other 
community  pharmacists  I  am 
surprised  it  is  still  on  the  market, 
but  its  death  knell  may  liave  been 
sounded  by  a  damning  report  from 
Spanish  pharmacologists 
published  in  The  Lancet  (C&D 

Augu.st;n  p;528). 

They  criticise  the  u.se  of  Alka- 
Seltzer  for  the  treatment  of  gastric 
discomfort,  the  varying  standards 
ofliceii.sed  indications  allowed  in 
different  countries,  and 
recommend  that  its  promotion  for 
this  purpose  should  be  stopped.  1 
fully  .support  this  suggestion,  but 
Alka-Seltzer  is  a  household  name 
and.  perversely.  1  would  be  sorry 
to  .see  its  demi.se.  Many 
manufacturers  have  substituted 
paracetamol  for  aspirin  but 
paracetamol  is  a  particularly  bitter 
drug  and  perhaps  liayer  have 
already  tried,  unsuccessfully,  to 
reformulate.  Certainly,  any 
reformulation  with  paracetamol 
mu.st  dramatically  change  the 
taste,  but  despite  this  problem 
Hayer  must  now  bow  to  the 
inevitable  and  produce  a 
pharmaceutically  acceptable 
product,  after  which  I  know  the 
marketing  man  will  manfully  ri.se 
to  the  challenge  of  re-educating 
the  consumer! 


Grocer  Pat 

An  article  by  I'atrick  C.alvani  from 
T/)e(."r()CiT.\ugust  Id,  was  lent  to 
me  the  other  week  whicli,  at  tlrst 
glance,  appeared  to  be  another 
attack  against  the  perceived 
restrictive  practice  of  retail  price 
maintenance  of  medicines.  On 
clo.ser  reading,  however,  I  fell  tliat 
I'atrick  had  already  produced  a 
vei"y  reasoned  argument  for  the 
restriction  of  all  medicines  to  over 
the  counter  control  where  retail 
price 

maintenance  should  be  enforced 
in  order  to  protect  the  "careful 
control  of  medicines".  I  reali.se 
I'atrick  is  not  suggesting  that  his 
"semi-drugs",  ieCSL  medicines, 
should  he  restricted  to  pharmacy 
sale,  hut  the  net  effect  of  his 
propo.sals  would  be  to  severely 
limit  the  incentive  for  most  non- 
pharmacy  outlets  to  stock 
medicines. 

As  an  interim  measure,  to 
protect  the  consumer  again.st  the 
blandishments  of  the  advertising 
industry  and  the  lure  of  the  .self- 
service  display.  I  would  commend 
it.  With  the  added  support  of  the 
good  Patrick  our  poiitic.il  masters 
might  take  action,  hut  whether  he 
will  still  be  employed  by  7V)t' 
GYoce/  remains  to  he  .seenl 

1 1 


Crystal 
clear" 


The  continuing  controversy 
surrounding  the  use  of  Koussell's 
ahortifacient  iU^48(i  drives  me 
finally  to  put  pen  to  paper.  This 
particular  drug  has  polari.sed 
violently  conflicting  opinions  over 
the  moral,  religious  and 
professional  responsibilities  of  the 
pharmacist.  The  Poyal 
Pharmaceutical  Society  has  issued 
guidelines  which  allow  a  moral 
escape  lor  the  "con.scientious 
objector",  but  which  still  avoid 
answering  the  fundamental 
question  of  which  takes 
precedence;  our  professional 
responsibilities  to  the  patient  its 
pharmacists,  or  our  own  particular 
moral  point  of  view? 

I  consider  the  decision  is 
crystal  clear  and  was  taken  when 
each  of  us  entered  into  practice. 
The  welfare  of  the  patient  is 
paramount  and  our  own  views  — 
whatever  they  may  be  —  must  be 
subjugated  to  that  end.  To  renege 
upon  that  decision  would  be  to 
undermine  one  of  the 
f  undamental  cornerstones  of  our 
profession. 
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Changes  to 
Movelat  eta  I 


Panpharma  have  made  changes  to 
Anacal  ointment  and  suppositories, 
Hirudoid  cream  and  gel,  and 
Movelat  cream  and  gel.  following 
recent  product  licence  reviews. 

The  formulation  of  Anacal  has 
been  changed;  it  now  contains 
mucopolysaccharide  polysulphuric 
acid  ester  and  oxypolyethoxy- 
decane,  and  is  now  a  Pharmacy 
product.  The  packaging  of  both 
presentations  is  now  printed  in  dark 
blue  (previously  red/blue),  and  the 
carton  for  the  ointment  has  minor 
changes  to  its  dimensions. 

The  formulations  of  Hirudoid 
cream  and  gel  remain  unchanged, 
but  there  are  minor  changes  to  the 
dimensions  of  the  cartons.  To  assist 
in  identifving  the  new  packs,  the 


Luitpold  logo  is  printed  in  blue 
(previously  red). 

The  formulation  of  Movelat  has 
been  changed;  the  cream  now 
contain  mucopolysaccharide 
polysulphate  and  salicylic  acid  in  a 
white  vanishing  cream  base,  and  the 
gel  contains  the  same  active 
ingredients  in  a  colourless  gel  base. 

These  are  now  P  products  and 
can  be  sold  as  an  OTC  topical  non- 
steroidal anti-inflammatory  drug. 
The  new  packs  have  a  Luitpold  logo 
in  blue  (previously  orange). 

All  of  the  new  packs,  which  will 
be  phased  in  during  September, 
contain  patient  information  leaflets. 
The  prices  remain  unchanged. 
Panpharma  Ltd.  Tel:  081-561 
8774. 


Norgalax  10g  micro-enemas 


Norgine  are  launching  Norgalax, 
ready  to  use,  disposable  micro- 
enemas  containing  docusate 
sodium  120mg  in  each  lOg  tube, 
which  are  indicated  for  the 
treatment  of  constipation. 

It  delivers  about  twice  the 
volume  of  5ml  micro-enemas,  the 
extra  volume  reducing  the  need  to 
repeat  administration  since  one 
Norgalax  is  usually  sufficient,  say 
Norgine.  It  is  usually  effective  in 
5-20  minutes. 

Norgalax  is  not  recommended 
for  children  under  12  years.  Its 
contra-indications  include 
haemorrhoids,  anal  fissures,  nausea 
and  vomiting  (see  Data  Sheet),  but 
Norgalax  may  be  used  in  pregnancy 
and  lactation. 

Side-effects  include  anal  or 
rectal  burning  and  pain,  diarrhoea, 


rectal  bleeding  and  hepatoxicity. 
and  Norgalax  should  not  be  used 
chronically. 

Norgalax  is  a  prescribable 
Pharmacy  product,  and  comes  in 
boxes  of  6  (i3.95  trade).  Norgine 
Ltd.  Tel:  0865  68826. 


Astemizole 

Young  children  who  accidentlly 
overdose  on  astemizole  should  be 
carefully  monitored  in  hospital, 
recommends  a  new  report.  Cardiac 
efl'ects  can  appear  late  and  last  long 
becau.se  astemizole  is  eliminated 
slowly.  Similar  precautions  may  be 
justified  in  accidental  ingestion  of 
other  selective  H, -histamine 
receptor  agonists,  it  suggests. 


Tl^asicor  in  OPD  pack 

Ciba-Geigy's  latest  OPD  pack  will  be 
available  from  Monday.  Trasicor  80mg 
tablets,  previously  in  lOOs  and  now  in 
56s  (£4.10  trade),  are  presented 
as  four  blister  strips  of  14  tablets.  Like 
all  the  others  they  are  opaque.  In 
addition  Ix)pressor  lOOmg  tablets, 
currently  available  in  56s  and  100s,  will 
only  be  available  in  the  56  size  from 
September  30.  The  price  remains 
unchanged.  Ciba-Geigy 
Pharmaceuticals.  Tel:  0403  50101. 

Xylocaine  spray 

Astra  are  replacing  their  Xylocaine  10 
per  cent  pump  spray  80g  with  a  50ml 
size  (£3.21  trade)  from  September  16. 
The  new  spray  is  CFC  free,  banana 
flavoured  and  has  an  improved  nozzle. 
The  nozzle  should  not  be  cut  short  or 
autoclaved  but  may  be  boiled  in  water 
for  5  minutes  for  cleaning.  A  longer 
sterile  tube  for  endotracheal  use  is 
available  bv  request.  Astra 
Pharmaceuticals  Ltd.  Tel:  0923 
266191. 


CaprinforMI 

Sinclair's  Caprin  tablets  (acetylsalicylic 
acid  324mg  EC),  in  addition  to  their 
use  as  an  anti-inflammatory  and 
analgesic  agent,  can  now  also  be  used 
to  reduce  the  risk  of  myocjirdial 
infarction  in  patients  with  unstable 
angina  or  in  patients  with  a  previous 
history  of  MI.  Sinclair 
Pharmaceuticals  Ltd.  Tel:  0483 
426644. 

Evans  relaunch 

Evans  are  relaunching  streptomycin 
sulphate  in  Ig  vials  (10  £56.17  trade), 
which  will  be  available  from  September 
16.  Evans  Medical  Ltd.  Tel:  0403 
41400. 

Ketoviteon  FP10 

Raines  &  Byrne  would  like  to  point  out 
that  Ketovite  tablets  100s  remain 
available  on  prescription.  The  500 
tablet  pack  size  has  been  discontinued 
and  has  been  removed  from  Part  VII  of 
the  Drug  Tariff.  Paines  and  Byrne 
Ltd.  Tel:  081  997  1143. 


MEDICAL  MATTERS 


Hypos  and 
human  insulin 


The  reported  loss  of  symptoms  of 
hypoglycaemia  by  some  diabetic 
patients  switched  from  animal  to 
human  insulin  has  generated 
widespread  concern.  But  a  new 
study  has  found  no  differences  in 
symptomatic  and  hormonal 
responses  even  in  patients  selected 
for  this  apparent  loss  of 
hypoglycaemia  awareness. 

Acute  hypoglycaemia  was 
induced  in  seven  patients  in  the 
Mersey  Region  on  two  occasions  by 
intravenous  infusion  of  porcine  or 
human  soluble  insulin  in  random 
order.  There  were  no  significant 
differences  in  the  plasma  glucose 
profile,  or  the  frequency  of 
symptoms  or  signs  of 
hypoglycaemia,  nor  were  there 
consistent  differences  in  plasma 
glucagon,     Cortisol,  growth 


hormone,  adrenaline,  or 
noradrenaline  responses  to 
hypoglycaemia. 

There  were  statistical  limitations 
to  the  study,  but  only  11  of  the 
6,000  IDDM  clinic  patients  met  the 
entry  criteria.  The  study  suggests 
that  loss  of  hypoglycaemia 
awareness  during  treatment  with 
human  insulin  is  rare,  say  the 
authors. 

"Clear  evidence  is  urgently 
needed  for  the  many  patients  who 
are  anxious  about  the  possible  risks 
of  hypoglycaemia  with  human 
insulin.  Future  research  will  no 
doubt  add  further  information,  but 
our  study  shows  that  the  use  of 
human  insulin  carries  no  specific 
risks  of  altered  awareness  of 
hypoglycaemia,"  concludes  the 
report  in  The  Lancet. 


Omeprazole  second  line? 


Proton  pump  inhibitors  are 
challenging  H ,  antagonists  as  the 
first  line  treatment  for  acid  peptic 
disease,  but  they  should  be  used  for 
the  5-10  per  cent  of  ulcers  that  fail 
to  respond  to  H  ^  agonisism.  So  says 
Professor  M.J.S.  Langham,  of 
Queen  Elizabeth  Hospital, 
Birmingham,  in  a  6M/ editorial. 

Given  once  daily,  omeprazole 
usually  heals  ulcers  faster  than 
antagonists,  but  symptoms  usually 
respond  quickly  to  the  latter,  and 
virtually  all  ulcers  heal  if  patients 


comply  with  treatment. 

Omeprazole  should  be  reserved 
for  poor  responders,  and  once  the 
course  of  antisecretory  treatment  is 
finished,  H  ,  antagonists  should  be 
used  for  prevention.  Omeprazole  is 
not  yet  licensed  for  prolonged  use; 
doubts  remain  over  the 
consequence  of  its  long  term  effects, 
says  Professor  Langman. 

The  main  concern  is  this  might 
predispose  to  cancer  of  the 
stomach,  but  the  bulk  of  evidence 
suggests  that  this  is  not  so,  he  says. 
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nelsons 

HOMOEOPATHIC 
NOCTURA 

for  insomnia 
Margin  40% 
1 990  Sales  up  Z5% 
Stock  it 
and  See 


None  deadlier 
than  Derbac-G 


100%  KILL  OF  LICE  &  EGGS 


TREATS  4  H^DS 

FOR  LESS 
THAN  £5.00 


GARBARYL 
LIQUID 

KRADICATES 
HEAD  LICE 


AGENTLE TREATMENT 
IDEAL  FOR  USE 
WHERE  ASTHMA  OR 
SENSITIVE  SKIN  IS 
A  PROBLEM 

FAMILY  PACK -200ml 


In  vitro  studies  prove  that 
Derbac-C  kills  1 00%  of  lice 
and  eggs'''.  This 
outperforms 
any  other 
manufacturer's 
brand  of  carbaryl. 


m 

sanofi 

INTERNATIONAL 
LABORATORIES 

( I )  Burgess.  I;  Pharm.  J;  1 990;  245: 1 59- 1 6 1 


None  kinder 
than  Derbac-G 


NON-IRRITANT  AQUEOUS  LIQUID 


Derbac-C  is  water  based  so  can  be 
recommended  with  confidence  to  aN  head 
lice  sufferers  -  even  those  with  asthma  or 
sensitive  and  broken  skin. 


NEW 

Derbac  ^ 

THERE  IS  NOTHING  DEADLIER  TO  LICE 
OR  KINDER  TO  SKIN  THAN  NEW  DERBAC-C 


INTERNATIONAL  LABORATORIES  LIMITED.  FLOATS  ROAD,  WYTHENSHAWE,  MANCHESTER  M23  9NF 


Countarpoints 


Tixylix  launches 
children's  range 


Intercarc  Products  have 
extended  their  Tixylix  range 
with  three  new  products  for 
children. 

The  original  Tixylix 
night  time  cough  mixture  is 
joined  by  Tixylix  Daytime 
(lOOmI  £2.09),  a  non-drowsy 
cough  linctus:  Cough  & 
Cold  (100ml  £2.09)  to 
soothe  coughs,  relieve  nasal 
congestion  and  clear  runny 
noses;  and  Decongestant 
Inhalant  (10  £1.49), 
capsules  which  release 
aromatic  oils  to  ease 
breathing  and  aid  sleep. 

The  two  new  cough 
medicines  are  designed  for 
children  in  the  1-10  year  age 
range.  In  common  with 
Tixylix  Original  all  are  fruit- 
tlavoured  to  improve 
compliance,  and  will  be  sold 
only  through  pharmacies. 


Offers  on 
Unichem 
vitamins 

Unichem  are  offering  a 
per  cent  discount  and  a  free 
display  tray  to  pharmacists 
purchiLsing  ten  packs  from 
their  vitamins  range. 

The  products  are: 
multivitamins,  with  iron, 
with  minerals  (all  tiOs),  and 
childrens  lOOs.  evening 
primrose  oil  and  royal  jelly 
!50s.  cod  liver  oil  (50s. 
Unichem.  Tel:  081-391 
2323. 


Intercare  are  committing 
their  biggest  ever  spend  to 
support  the  launch  of  the 
new  range  and  to  promote 
sales  during  the  Winter 
season. 

A  £750,000  advertising 
campaign  in  women's  and 
mother  and  baby  magazines 
will  break  in  October, 
continuing  until  the  end  of 


March.  Full  colour 
advertisements  will  run  in 
daily  and  Sunday 
newspapers. 

For  retailers  the 
company  has  introduced 
new  point  of  sale  material 
and  window  display  material 
to  publicise  the  range  in- 
store.  Intercare  Products 
Ltd.  Tel:  0734  790345. 


Ladycare  Press 
promotion 


The  Ladycare  range  is  to 
benefit  from  a  £100.000 
advertising  campaign  in 
selected  women's  consumer 
publications  during 
September  and  October. 

The  campaign  comprises 
two  advertisements  —  one 
for  Ladycare  Number  (_)ne 
(menstrual  cycle)  and  the 
second  for  the  Number  Two 
(menopausal  stage)  and 
Number  Three  (the  over 
FiOs)  variants. 

The  campaign  is 
scheduled  to  appear  in  Best, 
/W/aand  WonKin's  ( )wn. 


This  activity  builds  on 
the  success  of  the  recent 
Ladycare  2,000  initiative; 
further  promotional  offers 
will  follow,  say  BNP. 
Marketing  manager  Deidre 
Moroney  says:  "As  women 
are  increasingly  looking  to 
natural  methods  for 
alleviating  pre-menstrual 
tension  and  the 
uncomfortable  symptoms  of 
the  menopause,  the  female 
supplements  market  looks 
set  to  grow  significantly. 
Booker  Nutritional 
Products.  0932  336366. 


Joint  promotion 


Halls  Mentholyptus 
medicated  confectionery  and 
Kleenex  ti.ssues  are  teaming 
up  for  a  joint  promotion  this 
Winter. 

Pharmacists  who  order 
all  four  Halls  Mentholyptus 
variants  will  receive  an  outer 


of  Kleenex  pocket  tissues  in 
return. 

Full  details  are  available 
from  Warner  Lambert 
representatives. 
Warner-Lambert 
Confectionery.  Tel: 
061-766  5471. 


More  One-a-Day  from 
Heaithcrafts 


Booker  Nutritional  Products 
are  extending  their 
Heaithcrafts  One-a-Day 
range  with  eight  new 
products,  taking  the  total 
range  to  20.  This  will  build 
on  the  success  of  the  range, 
which  has  achieved  sales  of 
£'A  million  in  the  year  since 
its  launch,  say  BNP. 

Three  of  the  additions 
are  "next  wave  products"  — 
used  marginally  less 
frequently  than  the  most 
popular  supplements,  say 
BNP.  Arteroil  (30  £4.49) 
contains  500mg  pure  fish  oil 
(comprising  140mg  EPA 
and  95mg  DHA).  Kelp  Plus 
(30  £2.49)  contains  kelp  as 
well  as  calcium  and  zinc; 
kelp  is  the  top  selling 
Heaithcrafts  line  by  volume. 
Zinc  10mg(30£1.99)  is  the 
level  which  BNP  believe  will 
be  the  proposed  new  UK 
RDA. 

The  next  three  additions 
are  "new  benefit  products" 

—  established  products  with 
an  added  feature.  They  are 
all  time  release  supplements, 
using  the  technology  of  the 
Heaithcrafts  PRN  range. 
The  products  are  vitamins  C 
500mg(30  £2.99),  B 
complex  (30  £2.99)  and  B6 
25mg  (30  £1.99).  They  are 
differentiated  from  the  other 
products  in  the  range  by  a 
hatched  area  at  the  top  of 
the  box  and  an  hour  glass 
figure  on  the  front. 

The  remaining  two 
products  have  been 
repackaged  into  the  range 

—  from  the  Heaithcrafts 


standard  range  comes  royal 
jelly  10(»mg(30£4.99),  and 
from  the  American  Nutntion 
Range  Strezz  B-Vite  (60 
£3.99). 

This  combination  of  B 
vitamins  and  vitamin  C  has 
been  in  the  BNP  portfolio 
for  over  20  years,  but  is  not 
widely  distributed  outside 
healthfood  stores.  It  has  a 
two-a-day  dosage,  but  BNP 
feel  that  it  is  appropriate  for 
this  range  because  it  is  a 
licensed  product  (GSL)  that 
"helps  you  to  cope  with  the 
pressures  and  strains  of 
modern  living". 

It  does  not  carry  the 
( )ne-a-Day  logo  but  comes  in 
similar  packaging. 

Strezz  B-Vite  is  being 
supported  with  a  public 
relations  package  including 
a  "Stress  survey"  among 
business  people  and 
housewives,  and  a  stress 
pack. 

The  whole  range  will  be 
supported  with  a  £1  million 
television  campaign  starting 
on  (October  1  for  six  weeks. 

p]xtra  value  promotional 
packs  are  currently 
available,  with  seven  days 
free  supply  on  odourtess 
garlic  2mg,  evening 
primrose  oil  500mg,  cod 
liver  oil  and  vitamin  B 
complex. 

There  is  a  book  token 
offer  for  "The  complete 
guide  to  vitamins  and 
minerals",  and  POS  material 
is  also  available.  Booker 
Nutritional  Products.  Tel: 
0932  336366. 


Healthilife  are  running  a  20  per  cent  extra  promotion  on  their 
vitamin  C  500mg  tablets  (50  £2.65)  this  Autumn.  It  will  be 
backed  by  POS  material,  giant  tubs  for  window  and  in-store 
display,  a  free  sample  dispenser,  shelf  wobblers,  and  a  full 
merchandising  service.  Healthilife  Ltd.  Tel:  0274  595021 . 
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Lyclear  Creme  Rinse  Prescribing  Information 

Presentation  K.uh  bottk'  ol  It-.ii  t  ontauis  I'Hi  w  w  [HTniothrin  plus2(*'*ip  w/w  isopiopanol  in  a  t  reme-rinsc  hasf  -  Uses  F<m  tlu*  li  tMiinriii  ot  head  If  >um-  (IVdidiliis  litiinaniis 
capitis)  iiitt'i  turns.  Dosage  and  Administration  AdulLs  ami  rhiUirm  (^irr  2\r«fvShamp<K>  haii  as  noriiiat,  rinse  and  limrl  di-\,  Sliakt-  liif  tluunu^liK  and  apply  enough  I.\t  Icai 

io  siliiirate  tlu-  lian  and  siaip.  Ix-ave  on  the  liaii  tor  \()  nnnutos,  iht-n  rinse  thoroughly  uiih  water  and  drv  in  the  usual  way.  Contra-indications,  warnings,  etc.  ('ontm-nuUcttliom: 
Hyp<*rsensm\  it\  u>  perniethrins,  oihei  s\  nthetic  pyrelhroids.  pyrelhrins  <n  (_hi\santheinun»s,  Precautions:  toi  external  use  ctnK  Ue,n  gU)\cs  lor  multiple  appliiations.  Only  use 
in  children  under  2  years  undei  inedu  a  I  supervision.  Use  in  pregnanc\  only  it  [)oten(ial  henelit  outueiglis  the  pnssil)ilii\  4)f  unknim  n  i  isks  Side-  and  adverse  effects:  Adyerse 
reactions  are  intrequeni.  mild  and  transH(n-v,  and  are  usually  also  s\niptonis  ot  heat!  louse  ujteition.  Basic  NHS  C-osi:  l.l.t)H.  Legal  C  aieg(H"\  |P1  IH-V  1)2:"»2. 
Further  mtorination  available  on  request-  The  Wellcome  Foundation  Ltd.,  Cirewe.  Cheshire  C'.Wl  II  B.  I.yt  leai  is  a  liade  mark. 


Wellcome 


LYCLEAR, 

Permethrin 

A  single  10-minute  treatment 

for  head  lice. 


Eradicating  head  lice  hasn't  always  been  easy 
or  pleasant.  But  now  Wellcome  can  offer  you 
Lyclear  Cream  Rinse. 

Based  on  the  tried-and-tested  permethrin 
compound,  Lyclear  is  highly  efiective  as  a 
single  application  creme  rin.se,  and  used  as 
easily  as  a  normal  hair  conditioner. 

In  fact,  just  one  ten  minute  Lyclear 
treatment  is  sufficient  to  kill  lice  and 
eggs,  with  the  comparative 
effectiveness  of  either  a  2  or  12  hour 
malathion  application.  What's  more, 
Lyclear's  strong  residual  capacity  can 
protect  against  reinfection  for  as 
long  as  6  weeks  after  use. 


M  I  .I  AK 


I 


*99%  overall  cure  rale  alici  one-  week. 

Although  highly  effective,  Lyclear  has  a  plea.sant 
smell,  is  unlikely  to  cause  eye  iiritation,  has  low 
potential  for  toxicity  or  allergic  reactions,  and  is 
biodegradable. 

With  its  recognised  cosmetic  advantages  together 
with  its  proven  clinical  potency,  Lyclear  is  an  ideal 
head  lice  treatment  for  every  member  o(  ihe 
family. 

Lyclear  is  a  head  lice  treatment  you  can 
confidently  recommend  to  be  quick, 
effective,  and  i)leasant  to  use. 

"  LYCLEAR 


c 


r  e  m  e 


R  i  n  s  e 


Kills  head  lice  in  just  one  10-minute  application. 


£3,000  on  offer  in 
Shop  Design  Awards 


There's  still  plenty  of  time  to  enter  the  1 992  "Fit 
for  the  Nineties"  Shop  Design  Awards  co- 
sponsored  by  Cfiem/st&Drugg/stand  Whitehall 
Laboratories.  There  is  £3,000  to  be  won  in  the 
two  categories,  and  the  only  qualification  is  that 
the  refit  of  all  or  part  of  your  pharmacy  will  have 
been  completed  between  April  1,  1990  and 
December  31  this  year. 


■  \ 


Last  year's  winners  J.N.  Murray  made  a  feature  of  a  wooden  walkway 

The  winners  of  the  first  Awards  last  year  reflected  the  diversity  of 
community  pharmacy.  Overall  winner  J.N.  Murray  of  Barrow-in- 
Furness  used  quality  materials  in  an  enlarged  shop  and  pharmacy 
area,  with  a  feature  wooden  walkway.  The  judges  felt  the  refit  took 
full  advantage  of  the  extra  floorspace  to  achieve  the  aim  of 
providing  a  better  organised  and  merchandised  shop  environment 
and  a  more  efficient  dispensary,  to  reflect  the  increasing  importance 
of  pharmacy  in  the  community. 

A  new  shopfront  won  the  partial  refit  category  for  P.T.  &  H.J. 
Richardson  of  Filey.  Their  period-style  pharmacy  fascia  —  designed 
to  move  them  upmarket  —  featured  brass  lamps  and  dark  green 
paintwork  with  gold  relief  and  lettering.  The  judges  were  certainly 
impressed;  so  are  the  customers! 

Now  the  hunt  is  on  for  similarly  innovative  designs.  And  as  well 
as  the  prizes,  we  will,  of  course,  be  passing  on  the  best  ideas 
through  C&DXo  help  improve  the  image  of  pharmacy  as  a  whole. 

Entry  forms  from  Whitehall  Laboratories 
(representatives  or  stand  B44  at  Chemex)  or 
the  Editor,  Chemist  &  Druggist 
(Chemex  stand  C8) 
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This  upmarket  fascia  won  P.T.  &  H.J.  Richardson  the  partial  refit  category 

Categories 

1 .  New  pharmacy  shopfit  or  major  pharmacy  refit  involving  at 
minimum  the  full  sales  area.  Entrants  must  describe  in  no  more  than 
300  words  the  main  objectives  of  the  refit  and  how  they  were 
achieved  and  back  up  their  submission  with  photographs, 
illustrations  and  plans  where  possible.  Judges  will,  in  particular,  be 
looking  to  see  how  services  and  merchandise  are  matched  to 
customer  type/locality  through  cost-effective  solutions. 

2.  Partial  refit  or  extension  of  pharmacy  involving  the  shopfront; 
dispensary;  special  sections  of  sales  area;  consultation  area;  or 
conversion  of  non-sales  area  to  trading  venture,  etc.  Entrants  must 
also  describe  in  no  more  than  300  words  the  main  objectives  of  the 
refit  explaining  how  they  were  achieved,  backed  up  with 
photographs,  illustrations  and  plans  where  possible. 

In  both  categories  judges  will  match  execution  of  plan  with 
objectives,  with  particular  emphasis  on  innovative  solutions  to 
problems. 

Entrants 

1 .  Shopfitters  (in  conjunction  with  planners  where  appropriate,  eg 
wholesalers). 

2.  Pharmacy  owners/managers. 

Closing  date  for  entries  to  be  January  31 ,  1992.  Refits  must  have 
been  completed  in  period  April  1 ,  1 990  to  December  30,  1 991 . 
The  entry  must  include  category,  full  name,  address  and  telephone 
number  of  both  pharmacy  and  shopf  itter  and  reach  Chemist  & 
Druggist,  Benn  Publications  Ltd,  Sovereign  Way,  Tonbridge,  Kent 
TN9  1RW,  by  January  31,  1992. 

Prizes 

Either  shopfitter  or  proprietor/manager  (with  owner's  permission) 
can  make  an  entry.  The  prizes  awarded  will  be: 

1 .  El  ,500  for  winner  of  pharmacy  refit;  £500  for  runner-up  with 
plaques  for  both.  Shopfitter  to  get  a  certificate  and  right  to  use 
competition  emblem  in  advertising,  etc. 

2.  £750  for  winner  of  partial  pharmacy  refit;  £250  for  runner-up 
with  plaques  for  both.  Shopfitter  to  get  certificate  and  right  to  use 
competition  emblem  in  advertising,  etc. 

All  entrants  to  get  certificate  of  entry.  C&D  has  the  right  to  publish 
entries.  All  entries  to  be  returned. 


Judging 


Judging  will  be  in  February,  1992  with  the  winner  announced  in 
C&D  by  April  30. 

C&D  Editor  to  act  as  non-voting  chairman  of  a  four-person  panel 
drawn  from  the  pharmaceutical  profession  and  shopfitting  industry. 
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Daily  UV  Defence 
from  Vaseline 


Elida  Gibbs  are  launclun^ 
Vaseline  Intensive  Care  L'\' 
Daily  Hefence  lotion,  an  all- 
over  body  lotion  f^ivinj*  both 
UVA  and  VXH  protection 
while  nioisturisinf5  the  skin. 

The  Daily  Defence 
lotion.  desif«ned  for  everyday 
use.  has  already  been 
successfullv  launched  in  the 
US.A  and  Japan.  Sales  of  $  1 0 
million  are  projected  this 
year  in  the  I'S  and  the 
product  has  a  2.'!  per  cent 
share  of  the  hand  and  body 
lotion  market  in  Japan. 

Dailv  Defence  lotion  has 
an  SPF4.  is  lightly 
fragranced.  leaves  no  greasy 
after-feel  and  is  hypo- 
allergenic.  .say  Klida  Gibbs. 
It  comes  in  either  a  T.Sml 
tube  (£1.29)  ora23()ml 
bottle  (£3.25). 

The  UK  launch  will  be 
supported  by  a£1..35  million 
television  and  IVe.ss 
advertising  campaign. 
•  Elida  Gibbs  are  also 
repackaging  the  Derma  Care 
range  and  adding  a  2()()ml 
size  jar  of  the  cream.  A 
Derma  Care  facttlle  on 
skincare.  aimed  at 
pharmacists,  assistants  and 
community  nurses,  will  be 
available  shortlv.  Elida 
Gibbs.  Tel:  071-486 
1200. 


Wella  try 

golden 

brown 

Wella  have  added  a  new 
shade,  Soft  Golden  Brown, 
to  their  Colour  Confidence 
range. 

The  new  colour  can  be 
used  to  cover  grey  hair  or  to 
create  a  golden  brown 
colour  on  light  to  medium 
brown  hair  or  give  a  richer 
tone  to  dark  brown  hair. 
The  pack  will  be  highlighted 
with  a  "new  shade"  Hash. 
Wella  Great  Britain.  Tel: 
0256  20202. 

Cleanse  & 
Revive 

Schwarzkopf  have  added 
Cleanse  &  Revive  shampoo 
to  their  Gliss  Corimist  range 
of  haircare  products. 

The  new  shampoo 
(250ml  £1.95)  is  designed  to 
remove  the  build-up  of 
residues  left  by  styling 
products  and  conditioners. 
It  is  also  recommended  for 
use  before  a  perm  or 
colouring  hair,  say 
Schwarzkopf  Ltd.  Tel: 
0296  88101. 


Wella  relaunch 
Shockwaves  sprays 


Wella  have  introduced  pump 
action  bottles  to  their 
Shockwaves  volumising  gel 
spray,  hard  rock  gel  spray, 
super  tlrm  hairspray  and 
hard  rock  hairspray. 

The  new  bottles  have  a 
special  lever  cap  which  fixes 
the  nozzle  in  place,  giving  a 
more  controllable  spray,  say 
W  ella.  The  bottle  shape  has 
also  been  redesigned, 
making  it  easier  to  hold. 

To  differentiate  between 
the  products  the  125ml 
volumising  and  hard  rock 
gel  sprays  come  in  pearliM.  il 
pink  bottles  with  pink  and 


'Pick  me 
up'  for  a 
shower! 

^l,^^erJlld  .\iomallierap\ 
have  introduced  a 
revitalising  shower  gel  to 
their  range. 

Thegel(15()m! 
contains  a  mix  of  essential 
oils  including  may  chang  — 
a  l"ar  Eastern  extract  — 
bergamot  and  yarrow,  and  is 
said  to  be  a  refreshing  early 
morning  "pick  me  up". 
.Aromatherapv  Products 
Ltd.  Tel:  ()27:{  '4l2i:{9. 


purple  caps,  while  the  super 
tlrm  and  hard  rock  non- 
aerosol  hairsprays  have 
translucent  pink  bottles. 

New  point  of  sale  units 
are  available  which  hold 
testers  ol  the  new  packs,  a 
headerboard.  and  holder  lor 
leaflets  which  offer  25p  off 
any  of  the  new  packs.  Wella 
Great  Britain.  Tel:  0256 
20202. 


Green 

Andrex 

tissue 

Andrex  toilet  ti.ssue  has  been 
relaunched  with  new 
packaging,  improved 
"greeness"  and  strong 
promotional  support. 

The  toilet  ti.ssue  is  now 
produced  with  use  of  non- 
chlorine  g;is  bleached  wood 
pulp,  .said  to  be  less 
damaging  to  the 
environment.  There  is  al.so 
more  on-pack  information 
and  redesigned  packaging. 

A  £5  million  relaunch 
campaign  will  include 
television  and  Press 
advertising  and  posters. 
Scott  Ltd.  Tel:  0.342 
:{27191. 


Warm 
Autumn 
colours  at 
Estee 
Lauder 

A  palette  of  warm  rich 
shades  makes  up 
Destination.  l'",stee  Lauder's 
range  of  Autumn  colours. 

The  range  focus.ses  on 
the  face,  particularly  the 
eyes  and  lips.  Two  duo-tone 
eyeshadow  palettes  (£1 4.50) 
in  Sand  and  Casa  Rosa  and 
an  eyeshadow  single  — 
Horizon  (£9. .50)  —  are 
matched  by  new  liquid 
eveliners  in  black,  brown, 
blue  and  grey  (.£9.50). 

A  rich  plum  shade  (£11) 
joins  More  than  Ma.scara 
range,  while  plum  and 
heathery  shades  of  Perfect 
lipstick  (£10)  are 
recommended.  Al.so  for  lips 
are  Re-nutriv  All  Day  Ro.sa 
Rosa  (£9.50)  and  an 
automatic  pencil  for  lips  in 
Terra.  Cafe  Rose  and  Plum 
Wine  .shades  (£i;5..5()). 

Powder  blush  comes  in 
two  shades  —  Pastel  and 
sepia  (.£1 5.50)  —  while  three 
nail  lacquers  (£8.50)  match 
the  lipstick  shades.  Estee 
Lauder  Cosmetics  Ltd. 
Tel:  071-49.'}  9271. 


Unichem  Classics  hosiery  is 
Aristoc-made  for  legs 


Unichem  are  setting  their 
sight.s  at  the  hosiery  market 
with  the  launch  of  Unichem 
Classic  tighLs  and  stockings. 

CliLSsics  are  made  by 
Aristoc.  Unichem  .say  the 
.\ristoc  product  was 
preferred  in  consumer  trials 
by  "The  Good 
Hou.sekeeping  Institute", 
and  the  Aristoc  name  will 
feature  on  the  back  of  packs 
and  on  stand  point  of  sale 
material. 

Unichem  say  they  have 
chosen  the  fastest  selling 
.styles  and  most  popular 
shades  in  a  range  which 
takes  advantage  of 
consumer  trends.  A 
minimum  2'.]  per  cent  POR 

—  [V.]  per  cent  on  single 
pairs  —  with  competitive 
pricing  at  retail  makes 
Ckussics  a  "fighting  brand", 
say  L!nichem. 

The  .seven  product  range 

—  most  in  three  or  four 
shades  —  comprises,  in 
single  packs,  15  denier 
tighLs  one  size  and  large 
(both  £0.99),  10  denier  with 
Lycra  (£1.25)  and  15  denier 
.stockings  (£0.89),  and  three 
packs  of  15  denier,  20 
denier  (£1.89)  and  10  denier 
(£2.25,  all  one  size). 

As  a  special  offer. 
Unichem  are  offering  a 


complete  stand  with  stock  at 
15  per  cent  di.scount  for 
£125.27  trade  to  retail  at 
£24.'?. 25,  representing  39.5 
percent  POR. 

Assistant  marketing 
director  Tony  Foreman  says 
hosiery  is  an  area  Unichem 
have  been  examining  for  a 
year  and  have  been 
"bombarded"  by  requests 


from  customers.  He  .says 
hosier^'  sales  in  the  UK  in 
1 990  amounted  to  £420 
million  with  £440m 
estimated  for  this  year, 
making  it  bigger  than 
nappies.  In  1990.  chemist 
share  (excluding  Roots)  wxs 
around  10  per  cent  —  rir 
over  l  lOm  I'nichem.  Tel: 
081-391  2:J2:{. 
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Bodyform  Plus  —  a 
revolution  in  sanpro 


Scott  are  launching 
Bodyform  Plus  which  they 
believe  will  revolutionise  the 
sanitary  towel  market. 

Their  "totally  new 
concept  in  sanpro"  is 
designed  to  address  the  two 
major  concerns  among 
sanitary  towel  users  — 
leakage  and  comfort.  The 
primary  cause  of  leakage  is 
due  to  a  towel  moving 
around  (jr  scrunching  up. 
Bodyform  l^lus  h:is  two  small 
wings  on  either  side  of  the 
towel  which  fold  under  the 
pants  holding  the  towel 
securely  in  place. 
Bodyform's  unique  shaping 
also  ensures  unrivalled 
comfort,  say  Scott. 

Bodyform  Plus  is 
available  in  regular  (16 
il.55)  and  super  (14  .£1.55) 
absorbencies  and 
individually  wrapped  for 
convenience  and  portability. 
The  packs  also  highlight  the 
new  winged  shape. 


The  launch  will  be 
supported  by  a  £1 .2  million 
promotional  spend  during 
the  next  three  months.  A 
television  advertising 
campaign  will  be  on  air 
throughout  October  and 
November,  educating  the 
consumer  on  the  benefits  of 
the  winged  towel.  This  will 
be  backed  by  a  five  towel 
trial  pack  (£0.39)  with  a  3% 


money-off  next  purchase 
coupon.  A  programme  of 
sampling  will  run  in  women's 
magazines  throughout  the 
Autumn. 

Scott  say  that  extensive 
market  research  indicated 
high  post  trial  interest 
among  the  core  target  group 
of  women  aged  20-35  years. 
Scott  Ltd.  Tel:  0342 
327191. 


Simplicity  protection 


From  the  end  of  this  month 
Simplicity  towels  will  have  a 
new  central  protection  strip 
which  reduces  side  leakage. 

The  blue  strip,  made 
from  a  polymer  patented  by 
Kimberley-Clark,  pulls  fluid 
by  capillary  action  along 
almost  the  whole  length  of 
the  towel,  preventing  it  from 
pooling  in  the  centre.  The 
adhesive  strip  on  the  other 
side  of  the  towel  has  been 
widened  to  keep  the  pad 
more  securely  in  place. 

The  concept  has  already 


been  introduced  to  1 1 
countries  and  has  been  so 
successful  that  Kimberley- 
Clark  have  decided  to  invest 
$3m  in  the  project  in  the  UK, 
France  and  Germany.  The 
planned  UK  launch  is 
September  30  for  regular 
and  super,  and  October  7  for 
night-time. 

A  new<£3m  television  and 
Press  campaign  starting 
January  1992  will  tell 
consumers  of  the  product 
improvement.  Kimberley- 
Clark  Ltd.  0622  717700. 


Part  of  the  service? 


Crookes  Healthcare's  latest 
promotion  offers  the  chance 
to  win  Royal  Doulton  or 
Wedgewood  dinner  services, 
worth  up  to  £800. 


Fnti"y  is  linked  to 
increased  orders  or  display 
of  Crookes  brands.  Crookes 
Healthcare  Ltd.  Tel:  0602 
507431. 


Women 
unaware 
of  sun 
risks 

Only  about  a  quarter  of 
women  know  the  sun  can 
cause  premature  ageing  of 
the  skin,  according  to  a  new 
survey  carried  out  by  Gallup 
for  Boots. 

Some  75  per  cent  know 
of  the  risks  of  cancer  and  38 
per  cent  know  the  sun 
causes  burning,  but  only  25 
per  cent  of  women  always 
use  protection  products 
when  sunbathing,  and  8  per 
cent  think  exposure  to  the 
sun  causes  no  harmful 
effects. 

The  biggest  source  of 
confusion  was  the  difference 
between  UVA  and  UVB  rays 


Revamped  Cream  Silk 
adds  two  in  one 
shampoo 


Elida  Gibbs  have 
reformulated  their  Cream 
Silk  conditioner  range  and 
extended  the  range  of 
haircare  products  to  include 
a  two  in  one  shampoo. 

Panthenol  pro-vitamin 
155  has  been  introduced 
across  the  range  and  is  said 
to  penetrate  the  hair  shaft, 
helping  to  protect  it  from 
damage.  A  new,  fresher 
fragrance  has  been  added  to 
all  products  in  the  range. 

Packaging  has  also  been 
brought  up  to  date  with  new 
botdes  and  graphics 
on-pack. 

A  two  in  one  shampoo 
and  conditioner  has  been 
introduced  (200ml  £1.79) 
with  variants  for 
permed/coloured  hair  and 
dry/damaged  hair. 


A  range  of  intensive 
conditioners  has  also  been 
introduced,  comprising  a 
treatment  for  dry/permed/ 
coloured  hair  (£1.45  for 
three  15ml  tubes),  hot  oil 
therapy  (£1.45  for  three 
15ml  tubes)  for  fine/ 
frequently  washed  hair  and  a 
conditioning  spray  (150ml 
£1.99)  for  all  hair  types. 

Cream  Silk  original 
conditioner  is  now  available 
in  two  variants  —  for 
permed/coloured  hair  and 
dry/damaged  hair. 

Planned  support  for  the 
new  range  includes  a 
television  and  Press 
campaign  plus  trial  sizes  of 
the  two  in  one  shampoo  and 
the  conditioning  spray. 
Elida  Gibbs.  Tel:  071-486 
1200. 


—  only  3  per  cent  of  women 
questioned  knew  UVA  rays 
were  linked  to  ageing.  And 
when  choosing  sunpreps.  32 
per  cent  said  protection 
from  burning  was  the  most 
important  factor  and  only  7 
per  cent  looked  for 
protection  from  premature 
ageing. 

However,  when  the 
women  surveyed  were  told 


that  UVA  rays  could  lead  to 
long-term  damage  to  their 
skin,  90  per  cent  thought  it 
was  important  to  have  levels 
of  UVA  protection  market 
on  the  product.  And  70  per 
cent  said  they  would  forgo  a 
tan  in  favour  of  protection 
against  premature  ageing. 

Boots  are  introducing  a 
consistent  UVA  labelling 
system  from  next  Spring. 


DON^  MISS  STAND 
C11  ATCHEMEXO 


T*jJM 


Stami  Cil  Chemex 


Stafford-Miller  are  running  a  Sensodyne  on-pack  offer,  featuring  a  wooden 
watch.  The  watch,  which  is  Swiss  and  has  a  leather  strap,  is  worth  JE30  and  is 
available  with  two  proofs  of  purchase  from  promotional  packs  and  JE9.99.  The 
offer  runs  until  the  end  of  October.  Stafford-Miller.  Tel:  0707  331001. 


Watch 
Omii 


SENSODYNE 

I'oi"  o(  sensitive  teeth 

SENSODYNE 
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PAIN  RELIEF 
WITHOUT  PILLS 

The  power  of  ibuprofen  -  one  of  today's  most  effective 
painkillers  -  is  now  available  for  the  first  time  without  prescription 
in  a  rapidly  absorbed,  penetrating  gel. 
Heavyweight  National  press  campaign  now  running. 


IBULEVE 


IBUPROFEN  GEL 

FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC  AND 
MUSCULAR  PAIN,  SPRAINS  AND  STRAINS 

Apply  directly  to  the  point  of  pain 


FOR  THE  RELIEF  OF  BACKACHE,  RHEUMATIC  AND 
MUSCULAR  PAIN,  SPRAINS  AND  STRAINS. 

DISTRIBUTED  BY  DDD/DENDRON  LTD.  WATFORD,  HERTS,  WDl 


Peaudouce 
launch  cotton 
wool  range 


Peaudouce  have  introduced 
a  range  of  cotton  wool 
products. 

The  range  comprises 
cotton  pleats  (lOOg  £0.99 
and  200g  £1.79),  cotton 
balls  in  two  pastel  shades  (80 
£1.19  and  200  £2. 19).  baby 
squares  (30  £0.99  and  60 
£1 .49  pad  boxes),  cleansing 


pads  (80  pad  packs  £0.89) 
and  cotton  buds  (200 
£0.99). 

Packaging  is  bold  and 
colourful  and  features 
plastic  zip  locks,  drawstring 
closures  and  link/lock 
stacking  systems. 
Peaudouce  (UK)  Ltd.  Tel: 
0952  680044. 


Henkel  Cosmetics  have 
repackaged  Poly  Color  Hi- 
Lights.  The  new  pack 
features  bold  graphics  and  a 
new  model  shot.  Warner- 
Lambert.  Tel:  070.3 
620500. 

Nailoid 
push 

Richards  &  Appleby  are 
offermg  consumers  of  their 
Nailoid  range  a  money-off 
coupon  to  spend  on  their 
next  purchase. 

The  offer  will  be  featured 
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Philips 
offer 

F^hilips  are  running  a 
cashback  promotion  on 
I'hilishave  shavers  during 
September  and  October. 

Press  advertisements 
with  the  slogan  "A  barefaced 
bribe"  will  highlight  the 
offer. 

Customers  buying  either 
the  Philishave  HS980  or 
HS975  can  send  off  for  a 
£15  refund.  And  £10  can  be 
claimed  back  from 
purchases  of  all  other 
Philishave  triple  head 
models.  Point  of  sale 
material  is  available. 
Philips.  Tel:  081-689 
2166. 


in  Cluit.  Wamun's  Own, 
Woman 's  Realm,  Woman  s 
Weekly  and  Me  and  is 
expected  to  reach  about  ,3 
million  readers.  The 
campaign  runs  throughout 
September  and  October. 

To  support  the 
promotion  there  is  a 
compact  counter  display 
unit,  which  holds  the 
complete  range.  Richards  & 
Appleby.  Tel:  0695  20111. 


Swisscare  offer 

Swisscare  pour  Givenchy  are 
offering  customers  a  .sample 
coffret  with  purchases  of  their 
Exact  Eye  Contour.  The  offer 
runs  between  September 
16-26  and  the  coffret  contains 
5ml  samples  of  gentle 
cleansing  gel,  gentle 
exfoliating  massage, 
protective  day  care,  nutritive 
care,  hydrating  cream  mask, 
relaxing  complex  and 
fundamental  care.  Customers 
will  also  receive  a  consultation 
and  a  card  telling  them  how  to 
u.se  the  products.  Parfums 
Givenchy  Ltd.  Tel:  0932 
245111. 

Clean-Ups 

EGL  have  relaunched  their 
Clean-Ups  range  of  cleansing 
cloths.  The  range,  comprising 
all  purpose  cloths,  dish  cloths, 
dusters  and  floor  cloth,  has 
been  repackaged  in 
polypropylene  bags.  EGL 
Homecare.  Tel:  0702 
541001. 

Neopan  format 

Fuji's  Neopan  black  and  white 
film  is  now  available  in  120 
format.  The  400  ISO  film  is 
designed  for  enthusiast, 
professional  and  commercial 
use  and  the  120  format  is 
expected  to  appeal  to 
landscape,  portrait  and  still 
life  photographers.  Neopan  in 
both  35mm  and  120  f(jrmats 
will  be  available  from  the  end 
of  the  month.  Fuji  Photo 
Film  (UK).  Tel:  071-586 
5900. 

Piz  Buin 
prepare 
for  ski 
season 

Piz  Buin  have  added  two 
products  to  their  range  of 
ski  protection  products. 

Cold  Air  Protection 
cream  (30ml  £5.25)  has 
been  developed  for  downhill 
skiing,  when  wind  chill  is 
said  to  be  most  damaging  to 
skin.  Aimed  at  advanced 
skiers  and  children  it  has  an 
SPF4  and  is  .said  to  protect 
skin  from  frost  injuries  such 
as  blotchine.ss  and 
dehydration. 

It  works  by  preventing 
heat  and  water  lo.ss  from 
skin,  says  the  company,  and 
is  water-free  to  prevent 
freezing.  The  cream  should 
be  removed  when  indoors  to 
prevent  excessive  heat 
accumulation,  say  Ciba. 

Al.so  new  is  SPF24  Sun 
Block  cream  (30ml  £5)  — 
aimed  at  skiers  with  fair  skin 
or  prone  to  light-induced 
allergies. 

Both  new  products 
contain  broad  spectrum  UV 
filters  and  are  water  and 
perspiration  resistant.  Ciba 
Consumer 

Pharmaceuticals.  Tel: 
0403  50101. 


Battery  brand 

Prisma  Europe,  a  new 
photographic  import  and 
distribution  company,  are  to 
disbnbute  Sanyo  batteries  in  the 
UK.  The  company  plans  to 
distribute  a  range  of  1 1  batteries; 
this  will  meet  over  90  per  cent  of 
all  battery  requirements,  say 
Prisma.  The  range  will  be 
merchandised  via  a  counter  top 
dispenser  imit  measuring  32  by 
63cm.  Prisma  (Europe).  Tel: 
021-515  2267. 

Camera  cases 

Fototronic  have  added  five  new 
designs  to  their  camera  bag 
range.  These  are  a  grey 
compact  camera  bag,  model 
CI 89,  a  blue  compact  camera 
bag.  model  C849.  a  grey  bag 
for  either  a  compact  camera  or 
a  small  video  camera,  the 
C554,  a  black  camera  outfit 
bag,  C558,  and  a  large  blue 
camera  outfit  bag.  model 
C734.  Suggested  retail  prices 
range  from  £6.95  to  £19.95. 
The  bags  will  be  available 
through  Numark.  Fototronic. 
Tel:  0202  877311. 

Muscle  update 

Bristol  Myers  are  updating  the 
labelling  for  their  Mr  Muscle 
fridge  and  microwave  cleaner. 
Promotion  for  the  entire 
range  is  planned  for 
September,  including  coupons 
on  the  250ml  and  450ml  oven 
cleaner,  offering  consumers 
50p  off  any  other  product  in 
the  Mr  Muscle  range.  Bristol- 
Myers  Co  Ltd.  Tel:  0895 
639911. 


Guardsocks 

FJH  are  offering  Aqua  Rapid 
guardsocks  at  a  5  per  cent 
discount,  to  coincide  with 
children  returning  to  school. 
The  offer  applies  to  all  orders 
placed  until  September  30 
through  wholesalers  or  direct. 
FJH  Ltd.  Tel:  0304  626666. 

Easy  to  squeeze 

Ciba  Vision  have  improved 
their  10.10  bottles  of  contact 
lens  disinfecting  solution, 
making  them  easier  to  use. 
The  new  ones  are  made  from  a 
more  flexible  material,  which 
Ciba  say  is  much  easier  to 
.squeeze.  Ciba  Vision.  Tel: 
0489  785399. 


Family  offer 

Napp  Laboratories  are 
promoting  their  Family  Care 
range  in  October.  Throughout 
the  month  the  whole  range  will 
be  on  national  price 
promotion.  Brush  Off  cold  sore 
treatment  will  also  be  on 
special  offer  until  the  end  of 
the  year.  And  their  range  of 
insecticides  (including  detector 
combs)  is  :dso  on  a  price 
promotion  through  the  sales 
force  until  the  end  of  October. 
Napp  Consumer  Products. 
Tel:  0223  424444. 

New  distributor 

Max  Factor  are  the  new 
distributors  of  Cover  Girl 
cosmetics  to  pharmacies.  The 
servicing  and  invoicing  of 
orders  will  continue  to  be 
handled  bv  Aspen  Ltd.  Max 
Factor.  Tel:  0202  524141. 


On  TV  Next  Week 


GTV  Grampian 
B  li(jrder 
BSB  BritLsh  Sky 
Broadca-sting 
C  Central 

CTV  Channel  l.sland.'; 
LWT  London  Weekend 


C4  Channel  4 
U  Ulster 
G  Granada 
A  Anglia 

TSWSduth  West 


TV-am  Breakfast 
Television 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 


TTV  Thames  Television  TVS  South 

TT  Tyne  Tee.s 


Askit: 

Clorets: 

All  areas  except  O 

Colgate  Actibrush 

: 

All  areas 

Colgate  Great  Regular  Flavour: 

All  areas 

Colgate  Tartar  Control: 

All  areas 

Endekay  Dental  Health  Gum: 

Impulse: 

Just  for  Men: 

All  areas 

Lanacane  cream: 

U.Y.C.LWT.TT  and  C4 

Nivea  Visage: 

All  areas  except  LWT  and  TTV 

Olvarit: 

All  areas 

Savlon: 

All  areas  except  A.  TVS.  TTV 

Sensodyne  toothpaste: 

GVT.U.STV.BTV  and  TV-am 

Seven  Seas  EPO: 

TV-am 

Silkience: 

All  areas  except  LWT,TTV,TT,C4,TV-am 

Slim-Fast: 

TV-am 

Sure  Power  Stick: 

All  areas 

Timotei  shampoo: 

All  areas  except  CTV,Y,TVS  and  C4 

Ultra  Togs: 

All  areas 
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We  expect  peak  sales 
on  the  following  day 


JANUARY 
S    M    T   W   T    F  S 
12    3  4 
5    6    7    8    9    10  1 1 
12  13  14  15  16  17  18 
19  20  21  22  23  24  25 

'>A   '>T    yo    '9Q    iA    i  1 

FEBRUARY 
S    M    T   W   T    F  S 
1 

2    3    4    5    6    7  8 
9    10  1 1   12  13  14  15 
16  17  18  19  20  21  22 

">  1  'yA                      ">Q  "yes 

MAR<.H 
S    M    T   Vt    T    F  S 
1    2    3    4    5  6 
8    9    10  11  12  13  14 
15  16  |7  18  19  20  21 
22  23  24  25  26  li  28 

2rf  30  3  • 

APRIL 
S    M    T   W   T    F  S 
12    3  4 
5    6    7    8    9    10  II 
12  13  14  15  16  17  18 
19  20  21  22  23  24  25 
26  27  28  29  30 

MAY 

S    M    T   W    T    F  S 
1  2 

3    4    5    6    7    8  9 
10  11   12  13  14  15  16 
17  18  19  20  21  22  23 
24  25  26  27  28  29  30 
x\ 

JUNE 

S    M    T   W   T    F  S 
1     2    3    4    5  6 
7    8    9    10  11   12  13 
14  15  16  17  18  19  20 
21  22  23  24  25  26  27 
28  29  30 

JULY 

S    M    T  W  T    F  S 
12    3  4 

5    6    7    8    9    10  11 
12  13  14  15  16  17  18 
19  20  21  22  23  24  25 
26  27  28  29  30  31 

AUGUST 
S    M    T   W   T    F  S 
1 

2    3    4    5    6  8 
9    10  II   12  13  14  15 
16  17  18  19  20  21  22 
23  24  25  26  27  28  29 
30  31 

SEPTEMBER 

5  M    T   W   T    F  S 

12    3    4  5 

6  7    8    9    10  11  12 
13  14  15  16  \-i  18  19 
20  21  22  23  24  25  26 
27  28  29  30 

OCTOBER 

NOVEMBER 

DECEMBER 

S    M    T   W   T    F  S 
1     2  3 
4    5    6    7    8    9  10 
11  12  13  14  15  16  17 
18  19  20  21  22  23  24 
25  26  27  28  29  30  31 

S    M    T   W   T    F  S 
1    2    3    4    5    6  7 
8    9    10  11  12  13  14 
15  16  17  18  19  20  21 
22  23  24  25  26  27  28 
29  30 

5  M    T   W    T    F  S 

1     2    3    4  5 

6  7    8    9    10  11  12 
13  14  15  16  17  18  19 
20  21  22  23  24  25  26 
27  28  29  30  31 

Over  the  next  365  days, 
we'll  be  spending  £3  million  on 
an  advertising  and  PR  campaign, 


telling  your  customers  about  the 
ageing  effects  of  ultraviolet  rays. 

How  skin  is  vulnerable, 
even  in  winter  and  how  new 
UV  Daily  Defence  Lotion  from 

ALL  YEAR  DEFENCE.  ALL  YEAR  SALES. 


Intf 


Vasetirve 


Vaseline  Intensive  Care  can  help. 
Every  single  day  of  the  year. 

Because  of  its  premium 
price,  your  profits  will  put  other 
mass  market  body  lotions  in  the 
shade.  All  in  all,  you'll  sell  UV 
Daily  Defence  Lotion  come  rain 
or  shine.  Day  in,  day  out. 


ore  market  benefits  from 
health  aware  public 

Consumers  are  taking  healthcare  more  seriously,  but  they  are  also  demanding  more  choice  and 

better  service  from  health  professionals 


The  recent  growth  in  popularity  of 
natural  remedies  for  minor  ailments 
looks  set  to  slow  down,  according  to 
a  report  on  consumer  healthcare  by 
Mintel  It  appears  that  growing 
numbers  of  consumers  do  not  feel 
them  to  be  as  effeaive  as 
conventional  medicines  And  there 
has  also  been  waning  interest  in 
homoeopathy  and  acupunture  as 
alternative  treatments,  the  report 
reveals. 

The  report  covers  the  OTC  sector, 
which  It  predicts  will  be  worth  £950 
million  this  year,  a  1 0  per  cent 
increase  on  1990. 

The  healthcare  market  is  in  a 
state  of  flux,  say  Mintel,  with 
consumers  eager  for  more  choice 
and  service,  and  becoming  more 
willing  to  take  responsibility  for  their 
healthcare  They  are  also  willing  to 
pay  more  for  what  they  perceive  to 
Dethe  "right"  products. 

Reasons  suggested  for  the 
growth  of  the  OTC  market  are 
higher  prescription  charges  and  the 
ageing  population,  which  in  the  long 
term  will  result  in  a  growth  in 
product  sectors  aimed  at  these 
consumers,  say  Mintel. 

Consumer  lifestyles  and  attitudes 
to  health  still  play  an  important  role 
in  market  development  Key  issues 
include  stress,  diet,  eating  habits, 
alcohol  consumption,  smoking, 
exercise,  changed  expectations  of 
health  and  quality  of  life. 

Dietary  supplements  are  dubbed 
the  "star  performer"  of  the 
healthcare  market,  more  than 
doubling  in  size  since  1987.  More 
widespread  distribution,  particularly 
through  grocers,  has  been  given  as 
one  reason  for  their  success. 
However,  future  growth  is  expected 
to  be  hampered  by  greater  control 
of  product  claims  and  more 
stringent  testing  laws 

Other  sectors  which  have 


performed  well  are  hayfever  and 
allergy  remedies,  pregnancy  test  kits, 
indigestion  remedies  and 
anti-diarrhoeals. 

Poor  performers,  say  Mintel, 
have  been  tonics  and  hydrocortisone 


creams  Tonics  because  of  the  rapid 
growth  of  dietary  supplements  and 
hydrocortisone  creams  because 
there  were  too  many  products  on 
the  market  after  their  deregulation. 
In  a  survey  of  997  housewives. 


Main  complaints  suffered  in  the  last  12  months,  1990 


'  of  all  adults 


0     10    20     30    40     50     60  70 


Colds 
Headaches 
Coughs 
Sore  throats 
StufiF^nose 
Indigestion 
Tlu 
Catarrh 
Diarrhoea 
Chapped/cracked  lips 


1 


Market  growth 


High  Flyers 


Average  annuetl 
%  growth 
1988-91 


Dietary  supplements 

23 

Hayfever  remedies 

18 

Mouth  pain  relief  remedies 

15 

Pregnancy  tests 

14 

Indigestion  remedies 

12 

Antiseptic  creams,  acne  treatment  anti  pruritics 

11 

Antiseptic  liquids,  anti  diarrhoeals 

10 

Mid  movers 

Analgesics,  anti  rheumatics,  eye  care, 
footcare.  sore  throat  remedies 

9 

Decongestants,  laxatives,  medicated 

conf..  plasters  &  bandages  8 

Cold  remedies,  cough  remedies 

7 

Lagards 

Hydrocortisone  cream 

4 

Vitamins 

4 

Haemorrhoid  remedies 

3 

Tonics  — 

66 


37 


Note:  Averajje  annual  retail  pnce  index  1988-91  =  7.6% 
Average  annual  personal  goods  index  1988-91  =  6.^ 


Mintel  found  that  32  per  cent  used 
OTC  products  for  coughs,  50  per 
cent  for  headaches,  28  per  cent  for 
sore  throats,  25  per  cent  for  colds 
and  minor  cuts.  Some  consumers 
were  found  to  have  lost  faith  in 
prescription  products  since  1 989  — 
only  55  per  cent  believed  them  to  be 
more  effective  than  OTC  remedies. 
In  1 991  54  per  cent  believed  natural 
remedies  to  be  as  effective  as 
conventional  medicine  for  minor 
ailments,  compared  to  62  per  cent  in 
1989 

Almost  50  per  cent  of  those 
questioned  said  they  tned  to  keep  a 
stock  of  healthcare  products  in  the 
home,  while  about  a  third  said  they 
only  bought  products  when  they 
needed  them.  When  purchasing, 
only  20  per  cent  buy  a  larger  pack 
than  they  need  and  only  27  per  cent 
of  respondents  said  they  would  only 
buy  brands  they  had  tried  before 

In  1991  there  has  been  a  decline 
in  the  number  of  people  who  believe 
doctors  advocate  more  self- 
medication  compared  with  the  1 989 
figures,  say  Mintel.  Reasons 
suggested  for  this  are  increased 
sen/ices  from  the  local  GP  and  efforts 


made  to  inform  consumers  of  the 
services  available. 

Despite  the  continued 
advertising  campaign  from  the 
National  Pharmaceutical 
Association,  fewer  people  than  in 
1 989  felt  the  pharmacist  was  as 
effective  as  their  GP  in 
recommending  products  for  minor 
ailments,  says  the  report.  , 

However,  35-54  year  olds  are 
more  likely  to  believe  they  are  being 
encouraged  to  self-medicate  and 
that  the  pharmacist  is  as  effective  as 
their  doctor.  The  C2  bracket  is  the 
most  likely  to  hold  these  opinions 


'^^  Natural  confidence 


Consumers  are  now  confident 
about  taking  natural  dietary 
supplements,  the  survey  reveals, 
suggesting  that  the  increased 
awareness  of  the  importance  of  a 
healthy  lifestyle  is  having  a  greater 
impact  on  the  preventative  market 
than  the  treatment  market. 

Sales  of  OTC  medicines  are  still 
dominated  by  pharmacies,  which 
account  for  70  per  cent  of  sales, 
though  there  is  a  growing  shift 
towards  grocers  (1 6  per  cent). 

There  are  very  few  sectors  in  the 
OTC  market  where  pharmacies  have 
less  than  a  50  per  cent  share  of  sales 
—  the  only  two  mentioned  that 
have  are  stomach  upset  remedies 
and  medicated  confectionary. 

Consumers  that  prefer  to  buy 
their  OTC  products  along  with  the 
weekly  shop  are  likely  to  be  25-44 
year  old  ABs  with  children. 
However,  the  majority  of  those 
asked  said  they  preferred  to  buy 
their  medicines  at  a  chemist  because 
the  choice  was  better. 

Demand  for  in-store  pharmacies 
in  supermarkets  has  increased,  say 
Mintel,  and  54  per  cent  thought 
they  were  a  good  idea. 

A  decline  in  the  number  of 
independent  pharmacies  is 
predicted,  caused  by  the  recession 
and  the  proposed  changes  in 
remuneration  for  pharmacists. 
However,  sales  of  OTC  products 
through  independent  pharmacies 
increased  by  2  per  cent  this  year 
compared  with  1989. 

Looking  ahead... 

For  the  future,  Mintel  predict  that  by 
1 994  the  OTC  market  will  be  worth 
£1  billion,  boosted  by  more 
deregulation  and  self-medication. 
And  despite  the  downturn  in 
consumer  interest  in  natural 
medication,  there  should  be  long 
term  growth  in  the  use  of 
alternative  medicines. 

The  pharmacist  is  expected  to 
extend  his  role  in  advice  and 
product  recommendation,  but  the 
consumer  needs  more  convincing  of 
the  pharmacist's  ability  to  replace 
the  GP  in  discussion  of  minor 
ailments. 

The  Consumer  Healthcare  report 
1991  (£795).  Mintel  Publications 
Ltd.  Tel:  071-606  4533. 
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TWO  TASTY 
LITTLE  EARNERS 
FROM  STOPPERS 

More  and  more  people  are  going  to  be  asking  you  for  Stoppers. 

That's  because  we've  introduced  two  new  flavours  to  make  giving  up 
smoking  even  more  pleasant  on  the  taste  buds. 

Stoppers  are  now  available  in  Original,  Chocolate  Orange  and 
Peppermint.  Whatever  the  flavour,  each  tiny  lozenge  contains  just  enough 
nicotine  to  ease  the  craving  for  a  cigarette,  but  none  of  the  harmful  resins 
or  tar. 

And  we're  supporting  the  launch  of  the  new  flavours  with  a  brand  new 
advertising  campaign  in  the  national  press. 

At  just  £2-03  for  30,  they're  good  value  for  your  customers  -  and  great 
business  for  you. 


CONTAINS  NICOTINE 


Charwell  Pharmaceuticals  Limited, 
Charwell  House,  Wilsom  Road, 
Alton,  Hampshire  GU34  2TJ. 
Telephone:  (0420)  84801 
Fax:  (0420)  89376 


ORIGINAL 


CHOCOLATE  ORANGE 


PEPPERMINT 


STOPPERS.  GIVING  UP  WITH  TASTE. 


When  customers  come  to  you  for 
advice  on  relieving  the  discomfort  of 
their  constipation,  they  may  well 
expect  you  to  recommend  a  laxative. 
But  most  simple  constipation  is  caused 
by  a  lack  of  fibre  in  the  diet.  Doesn't  it  mate  sense  then,  to 
recommend  that  they  relieve  their  constipation  by  increasing  the 
amount  of  fibre  they  eat? 

Unfortunately,  many  people  may  be  unwilling  or  unable  to  change 


their  diets  to  include  more  high  fibre  foods.  This 
is  where  you  can  help,  by  recommending  fibre  in  a 
glass  —  Fybogel  Orange. 

Because  it  contains  Ispaghula  husk,  Fybogel  Orange 
can  help  to  replace  the  fibre  missing  from  so  many  modern  1 
diets,  easing  the  discomfort  of  constipation  and  restoring 
regularity.  Fybogel  Orange  is  a  convenient,  palatable  drink, 
flavoured  with  natural  orange.  A  natural  choice  for  the 
management  of  constipation. 


PRODUCT  INFORMATION  FOR  PHARMACY  RECOMMENDATION:  FYBOGEL:  Active  Ingredients:  each  sachet  contains  35g  Ispaghula  husk  B.P.  Indications:  constipation,  conditions  naquiring  a  high  fibre 
iiagimen  Contia-lndlcatlons:  Fytxigel  is  contraindicated  in  cases  of  intestinal  obstnjction  and  colonic  atony.  Dosage  and  administration:  (to  be  taken  in  water)  Adults  and  children  over  12:  one  sachet  morning 
and  evening.  Children  6-12:  half  to  one  5ml  spoonful,  depending  on  size  and  age,  moming  and  evening.  Children  under  6:  consult  your  doctor.  Retail  price:  at  Decemt>er  '90  7  sachets  99p,  10  sachets  £1 .22. 
Product  Licence  nos.  Fybogel  Orange  44/0068,  Fytjogel  44/0041 .  Fytxigel  is  a  trade  mark.  Further  information  and  display  material  is  available  on  request  from  Reckitt  &  Colman  Products,  Hull,  HU8  7DS,  U.K. 


CD 


When  did  you  last  check,  that 
the  sums  insured  on  your 
business  policy  are  adequate? 
Perhaps  it  was  at  last  renewal  or 
when  your  stocktaker's  report 
was  received,  or  maybe  when 
you  arranged  cover  five  years 
ago. 

Whenever  it  was,  it  is 
essential  for  your  protection 
that  you  review  your  policy 
cover  annually,  particularly 
during  an  inflationary  period. 
The  consequences  of  not  doing 
so  could  be  disastrous. 

There  is  no  easy  route  to 
arriving  at  the  amounts  to  be 
insured  Business  policies  are 
built  around  a  standard  perils 
cover  with  extensions  for  glass, 
cash,  personal  accident,  goods 
in  transit,  book  debts,  loss  of 
profits,  employers'  and  public 
liability.  These  can  be  included 
either  in  an  all-embracing  policy 
or  as  'add-on'  extras.  Premium 
rates  are  dependent  upon  the 
location  of  the  business,  sums 
insured  and  claims  history. 

There  are  several  main  areas: 


Buildings 


claim 


Insurance  can  be  a  minefield  for  the  unwary  and 
complex  even  for  the  initiated.  John  Hart, 
manager  of  the  Pharmacy  Mutual  Insurance 
Company,  points  out  the  pitfalls  and  provides 
some  signposts  for  pharmacists  looking  for 
sound  and  sufficient  business  insurance 


Whether  you  own  the  freehold 
or  are  responsible  for  insuring 
the  building  as  tenant,  the  sum 
insured  must  represent  the  cost 
of  totally  rebuilding  the 
property,  including  site 
clearance  and  fees.  Ignore 
market  value:  If  the  building  is 
of  standard  construction  (brick 
or  concrete)  roofed  with  slates 
or  tiles,  the  rebuilding  cost  will 
be  between  £50  and  E65  per 
square  foot,  or  £530  to  £700  per 
metre  squared,  depending  upon 
location. 

To  calculate  the  rebuilding 
cost,  measure  your  property  for 
the  total  floor  area,  not  only  the 
ground  floor  but  including 
basement,  upper  storeys  and 
outbuildings.  Apply  the  rate  per 
square  foot/metre  squared  to 
produce  the  rebuilding  cost 
and,  hence,  the  sum  insured. 
You  may  be  in  for  a  shock! 

Should  the  property  be  of 
non-standard  construction,  or  a 
listed  building,  consult  a  local 


chartered  surveyor  for  advice. 

If  you  are  a  tenant,  do  you 
know  what  responsibility  you 
have  under  the  terms  of  your 
lease  for  insurance?  If  your 
landlord  has  arranged 
insurance,  find  out  what  the 
sum  insured  is  and  what  perils 
are  covered;  you  may  find  you 
need  additional  cover. 

Unfortunately  there  are  no 
standard  lease  agreements.  The 
landlord  may  decide  to: 

1  Insure  the  building  on  a  full 
fire  and  perils  basis  and  let  you 
pay  the  premium.  In  this  case 
you  need  not  arrange  any  cover 
on  the  bricks  and  mortar,  only 
those  items  you  have  installed: 
shopfront,  facia  and  signs.  Such 
cover  can  be  provided  under 
"tenants  improvements". 

2  Insure  the  building  for  fire 
only.  You  are  then  responsible 
for  insuring  the  building  for 
other  perils:  aircraft,  explosion, 
riot,  malicious  persons,  storm, 


water,  impact  and  so  on.  If  no 
insurance  has  been  arranged,  or 
only  limited  tenants 
improvements  cover,  in  the  even 
of  damage  you  will  be  legally 
liable  for  the  full  rebuilding  cost. 
3  Make  you,  as  tenant, 
responsible  for  the  entire 
insurance  and  thus 
reinstatement  of  the  property. 

Your  Solicitor  should  have 
advised  you  of  your 
responsibility  when  the  lease 
was  entered  into  and  at 
subsequent  renewal.  Don't  wait 
until  a  claim  occurs  to  find  that 
there  is  no  insurance  in  force. 

Stock 

When  you  renew  your  policy 
remember  that  you  are 
purchasing  cover  for  the  coming 
1 2  months.  The  sum  insured 
should  reflect  this.  You  should 
know  the  working  stock  value, 
compare  that  against  your  sum 
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insured  and  adjust  if  necessary. 
If  your  business  is  expanding  or 
you  intend  to  carry  a  higher 
stock  level  or  take  on  additional 
agency  lines,  then  take  this  into 
account.  Also  consider  current 
inflationary  trends:  Your  last 
stocktaker's  report  could  be 
eight  months  out  of  date. 

Your  insurance  company  is 
only  a  telephone  call  away  and 
can  amend  values  immediately. 

Most  insurers  provide  a 
seasonal  stock  extension.  This 
varies  between  companies  as  to 
percentage  uplift  and  duration. 
Usually  It  covers  the  Christmas 
period.  At  PMI  ours  is  25  per 
cent  for  a  four  month  period, 
September  to  December 
inclusive.  Check  your  policy,  and 
if  the  percentage  or  period 
needs  altering,  notify  your 
insurers  If  your  pharmacy  is  at  a 
coastal  location,  or  on  a  tourist 
route,  alter  the  seasonal  stock 
extension  to  cover  May  to 
August,  plus  a  smaller  uplift 
over  the  two  months  at 
Christmas 

Costing  fixtures  and 
fittings 

In  the  event  of  your  premises 
being  totally  gutted,  after 
rebuilding  you  will  have  an 
empty  shell  to  refit  If  you  are 
properly  covered,  the  cost  of 
this  should  be  the  sum  insured 
under  this  heading. 

One  choice  you  will  have  to 
make  is  what  the  basis  of 
insurance  is,  replacement  or 
indemnity.  Where  a 
replacement  basis  was  chosen 
the  insurer's  liability  is  to  meet 
the  cost  of  total  refurbishment 
"as  new"  with  items  of  similar 
make,  type  and  quality,  subject 
to  adequacy  of  sum  insured. 
Even  on  a  replacement  basis  it  is 
like  for  like. 

This  IS  the  most  difficult 
figure  to  calculate.  The 
pharmacy  planning  department 
of  the  NPA  says  that  currently 
the  cost  of  refitting  is  between 
£350-£400  per  metre  run  for 
middle  range  units  You  can  use 
this  as  a  rough  guide,  but  for 
top  of  the  range  units  add  50 
per  cent. 

Starting  with  that  figure, 
you  should  then  add  items  such 
as  cash  registers,  computer, 
dispensary  equipment  and 
apparatus.  On  top  of  that  allow 
for  shelving  ,n  storage  areas, 
equipment  in  staff  room  and 
office.  It  is  all  too  easy  after  a 
refit  to  insure  for  that  value  and 
find  you  are  under  insured 
because  you  ignored  other 
areas 

If  you  start  with  the  correct 
figure  and  your  insurance  is 
index  linked  your  cover  should 
keep  pace  with  inflation 

Where  there  is  only  partial 
damage,  the  insurers  liability  is 
the  cost  of  repairs.  Replacement 
only  applies  where  the  item  is 
irreparable. 

Indemnity  warning 

If  you  choose  indemnity  cover, 
beware.  You  will  only  be 
indemnified  for  the  cost  of 
replacing  the  damaged  or 
destroyed  items  with  ones  of 
similar  make,  type,  quality  and 
Continued  on  p376 
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R  HOW  MURRAYS 
CAN  GIVE  YOU  A 
BIGGER  CUT. 


Murrays 
Manicure  and 
Beauty  accessories  are 
the  tirst  choice  of  retailers  all 
round  the  country.  And  no  wonder:  their 
bright,  attractive  packaging  ensures  they  move 
fast  off  the  displays,  and  they're  quality  products  from  the 
most  extensive  manicure  range  available.  Best  of  all  is  the 

price,  which  leaves  plenty  of 
room  for  a  very  attractive  profit. 
All  backed  up  by  rapid  delivery, 
fast  service  and  a  name  you 
con  rely  on.  Call  the  number 
below  now  for  details 


FOR  FURTHER 
INFORAAATION 
TELEPHONE  0703 
268444  NOW. 


Paul  Murray  PLC,  School  Lane,  Chandlers  Ford,  Hants,  505  3YN 
Chandlers  Ford  (07031  268444  Fox:  (07031  261946 


H.N.  Norton  &  Co  Ltd  continuesto  expand 
and  as  from  2nd  September  1991  we  will 
be  located  at: 

Gemini  House 
Flex  Meadow 
Harlow 
Essex 
CM19  5TJ 

Tel:  0279  426666 
Fax:  0279  432110 
Telex:  818102 

To  reflect  a  more  corporate  approach  to 
our  continuing  growth  we  are  renaming 
the  holding  company  to: 

NORTON  HEALTHCARE  LIMITED 

Therefore  all  future  correspondence  and 
communication  should  be  sent  to  this 
new  name  and  address. 


RTON 

(gaiyGGocarc 
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age.  As  with  the  above 
example,  if  total  refitting  is 
necessary  any  settlement  will  be 
based  on  replacement  cost,  then 
deduction  will  be  made  for  wear 
and  tear.  For  example,  premises 
refitted  ten  years  ago, 
manufacturers  normal  usage 
fifteen  years,  only  one  third  of 
normal  life  remains. 
Replacement  cost  is  £1 8,000, 
insurers  liability  £6,000,  subject 
to  adequacy  of  the  sum  insured. 

It  can  often  be  a  false 
economy  (you  do  pay  lower 
premiums)  to  choose  this  basis 
of  settlement  with  today's  high 
replacement  costs.  How  likely 
are  you  to  be  able  to  purchase 
reasonable  second  hand  units? 

At  PMI  only  8  per  cent  of 
pharmacists  have  chose  to 
insure  on  this  basis,  some  with 
fixtures  insured  for  as  little  as 
£2,500.  Despite  repeated 
reminders  no  amendments  are 
made  and  when  a  claim  occurs  it 
is  too  late.  The  choice  is  yours, 
but  make  it  sooner  rather  than 
later. 

Loss  of  profits 

Here  insurance  is  provided  for 
the  loss  in  profit  following  an 
insured  event.  Your  policy 
explains  the  basis  of  calculation, 
usually  by  applying  the  rate  of 
gross  profit  to  the  reduction  in 
turnover  during  the  indemnity 
period. 

The  indemnity  period  varies 
from  1 2  to  24  months.  This 
represents  the  period  from  the 
date  of  the  damage  until  you 
are  trading  on  the  same  level  as 
you  would  have  been  had  the 
event  not  occured. 

The  sum  insured  for  a  1 2 
month  period  should  be  the 
anticipated  gross  profit  for  the 
coming  year.  At  PMI  we  provide 
24  months  cover  so  the  policy 
limit  should  represent  two  years 
anticipated  profit.  The  sum 
insured  is  usually  a  factor 
multiplied  by  the  trade  contents 
sum  insured.  With  PMI  it  is  stock 
plus  fixtures  multipled  by  three, 
equal  to  two  years  profit.  Some 
policies  cover  a  global  figure  but 
again  check  its  adequacy  in 
relation  to  the  indemnity  period 
and  increase  if  necessary. 


The  following  exercise  will 
give  you  an  idea  of  your 
insurance  needs.  Using  the 
above  formulae  complete  the 
columns  in  the  table  below. 
Column  1  showing  today's  cost, 
Column  2  your  sums  insured, 
and  assess  the  desgree  of  your 
protection. 

To  get  a  perspective  on  your 
insurance  position,  consider 
this:  if  you  make  a  claim 
tomorrow  how  much  is  it  going 
to  cost  you?  All  business 
insurance  policies  include  the 
"condition  of  average". 
Namely,  the  insurers  will  only 
pay  that  proportion  of  the  claim 
that  the  sum  insured  bears  to 
the  total  value  at  the  time  of  the 
incident. 

For  example 

Consider  this  example:  A  fire 
causes  damage  to  stock  worth 
£1 2,000  and  fixtures  valued  at 
£8,000.  The  sum  insured  consists 
of  stock  at  £24,000  and  fixtures 
at  £1 5,000.  But  in  reality  stock 
held  was  £32,000  and  the 
fixtures  replacement  cost  is 
£20,000. 

The  claim  totalled  £20,000; 
however,  as  the  policy  holder 
has  not  insured  to  the  correct 
values,  the  insurers  liability  is 
just  £1 5,000  and  the  policy 
holder  loses  £5,000.  This  could 
also  have  an  effect  on  any 
resulting  loss  of  profits  claim. 

Contrary  to  public  opinion 
insurers  take  no  pleasure  in 
reducing  claims.  At  PMI  we 
pride  ourselves  on  our  claims 
service,  but  claim  payments  are 
made  out  of  a  kitty,  namely 
premiums  received  and  if  one 
person  is  not  paying  sufficient 
into  that  kitty,  then  they  should 
not  expect  to  take  out  more 
than  the  proportion  they  have 
paid  in.  Advice  is  always 
available  from  your  insurers. 

It  is  worth  repeating  that  it 
can  be  an  extremely  costly  lapse 
if  you  do  not  regularly  check  the 
adeauacy  of  your  sums  insured. 
Don  t  think  that  such  an  event 
will  not  happen  to  you  because 
sooner,  not  later,  you  will  make 
a  claim  and  this  could  be 
extremely  costly  to  you.  It  all 
comes  down  to  the  degree  of 
protection  that  you  wish  to 
purchase  for  your  business. 


Column  1 
i 

Column  2 
Sums  Insured 
i 

Rebuilding  cost 
Todays  value  of  stock 
Total  cost  of  refitting 
Anticipated  gross  profit 

Building 
Stock 
Fixtures 
Profit 

Loss  calculation  :  Sum  Insured  x  Loss  = 

Full  Value 

Insurers 
liability 

Insured 
losses 

Stock 

24,000  X 
32,000 

12,000: 
1 

£9,000 

£3,000 

Fixtures 

15,000  X 
18,000 

8,000  : 
1 

£6,000 

£2,000 

Totals 

£15,000 

£5,000 
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N HS.  employees  have  a  reasonable  pension  scheme.  But,  if 
you  work  in  the  private  healthcare  sector,  you  ma)'  be 
less  fortunate. 

If  you  run  your  own  business,  are  self-employed  or  work 
for  a  compan)-  without  a  pension  scheme,  you  must  make 
your  own  pro\ision  for  retirement.  Otherwise,  you  may  ha\'e 
to  rely  on  The  State  Scheme  and  inevitably  that  will  mean  a 
drastic  reduction  in  your  living  standards. 

For  instance,  an  employed  man  currently  aged  40,  earning 
£20,000  a  year,  would  receive  a  total  state  pension,  at  age  65, 
of  just  £112  a  week  in  todays  terms. 

That's  an  income  reduction  of  over  70%.  And  even  if  you 
belong  to  a  pension  scheme  you  may  not  be  a  lot  better  off. 

But,  with  a  Liberty  Pension  Plan,  from  RNPFN,  you  can 
secure  worthwhile  retirement  benefits  and  the  taxman  will 
help  you. 

UP  TO  40%  TAX  RELIEF. 

Firstly,  ever)'  pound  you  invest  in  a  Liberty  Pension  Plan 
entitles  you  to  tax  relief  at  the  highest  rate  you  pay  on  your 
earnings.  So,  if  you  are  a  higher  rate  taxpayer,  every  £100  you 
invest  costs  you  just  £60. 

Secondly,  your  contributions  accumulate  in  a  special  tax 
free  fund  which  means  higher  growth  and  better  retirement 
benefits.  Finally,  in  most  cases,  you  can  take  a  large  part  ol 
your  retirement  fund  as  a  tax  free  lump  sum.  Please  note:  the 
law  relating  to  taxation  may  be  changed  in  the  future  and  this 
cannot  be  forseen. 

RNPFN  -  THE  SPECL\LISTS  IN  HEALTHCARE  PENSIONS. 

To  make  the  most  of  these  tax  advantages  proper 
planning  is  essential  and  that's  where  RNPFN  can  help.  Despite 
our  name,  the  Ro)al  National  Pension  Fund  For  Nurses  is  a 
specialist  in  pension  planning  for  members  of  all  the 
healthcare  professions,  not  just  nurses. 

NO  SALESMEN.  NO  COMMISSION. 

There's  another  reason  for  talking  to  RNPFN.  We  deal  with 
you  directly  by  post.  We  don't  employ  salesmen  and  we  don't 
pay  commission  to  brokers.  One  reason  why,  year  after  year. 


a  Liberty 
-  and  earn  40% 
tax  relief  while 
maxiniising  your 
investment  returns  i 
for  retirement,  c 


independent  sur\'eys  show  that  we  provide  better  returns  than 
many  of  the  best  known  companies 

To  find  out  how  RNPFN  and  a  Libert)  Pension  Plan  can 
help  you,  use  the  coupon  below  to  obtain  full  details  or 
telephone  our  Pensions  Advisor)'  Service  on  071-839  6785. 

There's  no  obligation  and  no  salesman  w  ill  call  on  you. 


r 


Please  send  me  without  obligation,  lull  details  ol 
RNPFN's  LIBERTY  Pension  Plans. 
Noie:  ihe  Information  requested  below  is  required  to  enable  RNPFN  to  give 
you  full  details  and  it  will  be  treated  in  the  strictest  confidence 


Full  name  (Mr  Mrs  Miss/Ms) 


NLilcD 


Female  □ 


Address 


Telephone 


Posicodc 


Dale  o(  binh 


Occupation 


Employed  D    Scll-cmploycd  D 


PLEASE  ANSWER  THE  FOLLOWING 


Are  you  contnbuting  lo  the 
N.KS.  Superannuation  or  other 
employer's  scheme? 

If  "YES"  how  many  years  to  date 
have  you  been  a  member? 

Your  planned  retirement  age 

Gross  annual  earnings 

How  much  would  you  consider 
contributing  ever)-  month? 


YOU 


YOUR  SPOUSE 


Vrs 


Yrs 


Arc 


Age 


If  you  require  information  for  your  spouse  please  give; 


L 


Spouse's  lull  forcnamets)  1 

Date  of  birth  • 

Occupation 

1  211/CC  1  1 

Now,  please  pxDst  this  coupon  to 

^^^^  J 

RNPFN,  FREEPOST  LONDON  WC2N  6BR. 

No  stamp  is  necess.irx 

THE  ROYAL  NATIONAL  PENSION  FUND/ FOR  NURSES 

Burden  House,  1 5  Buckingham  Street,  London  WC2N  6ED  071-839  6785 
Registered  in  England  as  a  limited  company  (25928)  in  1888  A  Member  of  the  Life  Assurance  and  Unit  Trust  Regulaton,  Organisation. 


Pharmacyupdate 

More  than  a  pain 


Endometriosis  is  the  presence  of 
tissue  from  the  lining  of  the 
uterus,  the  endometrium, 
outside  the  uterus.  Tissue  may 
appear  on  the  ovaries,  the 
fallopian  tubes,  in  the  pelvic 
space  between  the  uterus  and 
rectum  or  on  the  outer  back  wall 
of  the  uterus.  Like  normal 
endometrial  tissue,  the  growth 
or  cysts  found  in  endometriosis 
respond  to  the  hormones  of  the 
menstrual  cycle  and  develop 
each  month,  break  down  and 
cause  bleeding  without  leaving 
the  body. 

The  condition  affects 
between  4  and  1 7  per  cent  of 
menstruating  women.  It  is  most 
commonly  seen  in  women 
between  the  age  of  25  and  45 
being  most  likely  in  those  in 
their  30s. 


Symptoms 


Painful  periods  and  other 
menstrual  disturbances  often 
accompany  endometriosis  (see 
table  1).  Pain  starts  at  the  onset 
of  menstruation  or  one  to  two 
days  before  and  continues 
throughout  the  period,  or 
occurs  at  the  end.  The  pain  is 
usually  described  as  dull  aching 
or  cramping  felt  in  the  low  back 
or  abdomen  and  tends  to 
increase  with  time.  As  the 
condition  progresses  pain  may 
be  felt  throughout  the  month. 
The  patient  may  also  suffer  pain 
during  sexual  intercourse 
(dyspareunia).  There  is  often 
abnormal  bleeding. 

Some  30  to  40  per  cent  of 
patients  are  infertile  and  up  to 
40  per  cent  of  infertile  patients 
have  endometriosis.  Sometimes 
patients  have  no  symptoms  and 
endometriosis  is  only  found 
when  infertility  is  present. 
When  adhesions  of  tissue  block 
the  fallopian  tissues  or  ovaries 
infertility  results.  Endometriosis 
also  increases  the  chances  of 
ectopic  pregnancy  because  it 
can  lead  to  the  passage  of  an 
egg  down  the  tube  being 
blocked. 

Causes 

The  exact  cause  of 
endometriosis  is  unknown.  One 
theory  is  that  during 
menstruation  some  of  the 
menstrual  tissue  travels  back  up 
the  fallopian  tubes  and  implants 
in  the  abdomen.  It  is  believed 
that  an  immune  disorder  or 
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Endometriosis  is  the  second  most 
common  gynaecological  disorder.  Eileen 
Wilson,  MRPharmS  reports. 


Endometriosis  can  present  as  little  black  spots... 


hormonal  problem  causes  the 
tissue  to  take  root  and  grow. 

An  alternative  view  is  that 
the  endometrial  tissue  is 
distributed  through  the 
lymphatic  or  blood  systems  to 
other  parts  of  the  body. 
Epidemiological  studies  show 
that  it  is  more  common  in  the 
higher  socio-economic  groups, 
single  women  and  those  who 
marry  late  or  have  few  or  no 
children. 


Diagnosis 


A  laparoscopy  is  usually  carried 
out  to  diagnose  endometriosis. 
The  laparoscope  is  inserted  in 
the  abdomen  and  distended 
with  carbon  dioxide  gas.  With 


this  procedure  it  is  possible  to 
see  the  extent,  size  and 
locations  of  growths. 

Treatment 

Treatment  depends  on  the  size 
and  extent  of  lesions,  the 
patient's  age  and  desire  for 
children.  The  treatments  for 
endometriosis  are  either 
analgesics  or  hormonal  based 
medications. 

Analgesics  such  as  aspirin 
and  nonsteroidal  anti- 
inflammatory drugs  (NSAIDs) 
such  as  ibuprofen  and 
mefenamic  acid,  are  used  to 
relieve  symptoms  of 
dysmenorrhoea  as  the  pain  is 
linked  to  increased 


Table  1 .  Symptoms 

•  Mild/m()derate/.severe  pain  with 
periods 

•  Mild/moderate/severe  pain  on 
ovulation 

•  Painful  intercourse 

•  Pain  at  other  times 

•  Infertility 

•  Swollen  abdomen 

•  Heavy  or  irregular  bleeding 

•  Pain  on  micturition 

•  In.somnia  ^] 
,1  •  Depression  and  mood  swings  A 
I  •  Premenstrual  tension  *' 
^  •  Low  energy  levels  and  tiredness 
=,   •  Back  pain 

J   •  Low  body  temperature 

•  Loss  of  large  clots  during 

1  periods 
^   •  Constipaton 

2  •  Diarrhoea 
J   •  Pain  before  defaecation 

i    prostaglandin  activity. 
;        The  aim  of  hormonal  therapy 
c    is  to  suppress  ovulation  and 
z    menstruation  when  given 
continuously  and  to  suppress 
ovarian  and  endometrial 
function  with  the  minimum  of 
side-effects.  Continuous  therapy 
with  a  medium  dose  combined 
oral  contraceptive  agent  is  used 
in  some  cases  to  prevent 
endometriosis  from 
progressing.  During  pregnancy 
the  disease  usually  subsides  and 
in  earlier  days  early  marriage 
and  childbearing  were 
advocated  as  ways  of  avoiding 
the  disease. 

Progestogens 

Continuous  use  of  progestogens 
such  as  norethisterone, 
dydrogesterone  and 
medroxyprogesterone  avoids 
the  side-effects  of  oestrogen 
and  partially  creates  the 
hormonal  state  of  pregnancy. 
These  drugs  lead  to  atrophy  of 
the  endometrial  tissue.  Side- 
effects  include  weight  gain, 
acne,  irregular  menstrual 
bleeding  and  a  premenstrual 
syndrome  feeling. 


Androgens 


Testosterone  implants  are  used 
in  some  patients  with  persistent 
endometriosis  following 
hysterectomy  to  alleviate 
symptoms  of  pain. 
Danazol  (Danoi),  an  isoxazole 
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derivative  of  1  7-alpha-ethinyl 
testosterone,  is  an  androgen 
widely  used  in  the  treatment  of 
endometriosis.  It  displaces 
testosterone  from  its  carrier 
protein  and  further  causes  a  rise 
in  testosterone  levels  by 
reducing  the  synthesis  of  sex- 
binding  globulin.  Danazol 
appears  to  reduce  the  number 
of  gonadotrophin  releasing 
hormone  receptors  in  the 
pituitary  and  decrease  the  level 
of  sex  hormone  binding 
globulin  leading  to  an  increase 
in  free  testosterone  and  a  fall  in 
oestradiol.  Androgens  inhibit 
endometrial  growth  and  may 
partially  suppress  FSH  and  LH 
release  and  act  on  the  ovary  to 
reduce  steroidogenesis.  All 
these  actions  disrupt  the 
hormonal  cycle  and  stop 
ovulation  causing  the 
endometrial  tissue  to  atrophy. 

Side-effects  include  acne, 
mild  hirsutism,  and  clitoral 
hypertrophy  due  to  androgenic 
effects.  Flushing  and  a 
reduction  in  breast  size  have 
also  been  reported.  Weight  gain 
due  to  sodium  retention  is  one 
of  the  most  distressing  side- 
effects  and  can  be  reduced  by 
avoiding  salty  foods  and 
increasing  intake  of  water. 
Some  70  per  cent  of  women  are 
amenorrheic  or 
oligomenorrheic  (infrequent 
menstruation). 

Danazol  is  potentially 
teratogenic  and  patients  should 
be  warned  against  pregnancy 
during  therapy  They  should  use 
barrier  methods  of 
contraception. 

Danazol  is  usually  prescribed 


•  ^^^^ 

^  " 


...  or  as  much  larger  cysts  on  the  ovaries  or  fallopian  tubes 


in  a  dose  of  200-800mg  daily  for 
up  to  six  months.  It  is  not 
continued  for  longer  periods 
because  it  causes  adverse 
changes  in  serum  lipids  which 
are  reversible  on  stopping 
therapy. 
Gestrinone  is  a 
trienic-19-norsteroid  which  is 
undergoing  clinical  trials  in  the 
UK.  It  abolishes  the  mid-cycle 
surge  and  has  anti-oestrogen 
and  anti-progestogen  activity 
causing  endometrial  atrophy. 

It  has  a  long  half-life  and  the 
dose  IS  2,  5-5mg  once  weekly. 
Tolerance  and  side-effects  are 
similar  to  danazol. 
LHRH  analogues.  Natural 
menopause  or  surgical  removal 
of  ovarian  tissue  are  the  most 
effective  ways  of  halting  the 


progression  of  endometriosis. 
This  renders  pituitary 
gonadotrophins  insensitive  to 
stimulation  by  endogenous 
gondatrophin  releasing 
hormone  thus  suppressing 
ovarian  steroids. 

A  reversible  menopausal 
state  can  be  created  by  using 
LHRH  analogues  to  produce  a 
down-regulation  of  pituitary 
function  with  low  circulating 
levels  of  gonadotrophins  and 
suppression  of  ovarian 
steroidogenesis  with  low  levels 
of  oestradiol. 

Buserelin  200mcg  daily  as  a 
nasal  spray  and  goserelin 
(Zoladex)  3.6mg  as  a  monthly 
depot  preparation  have  been 
used  in  clinical  trials.  Side- 
effects  are  similar  to  the 


me'  opause  and  include  hot 
flus  es,  night  sweats,  dry 
vagi  a,  headaches  and 
supe  (icial  dyspareunia.  There  is 
also  an  increased  bone  loss 
which  limits  therapy. 

Alternative 
therapies 

Evening  primrose  oil,  a 
precursor  of  prostaglandin  El, 
selenium-ACE,  which  may  have 
an  anti-inflammatory  action, 
and  vitamin  B6  have  been  tried. 
Vitamin  B6  acts  as  a  co-enzyme 
in  progesterone  production 
which  helps  in  the  suppression 
of  endometriosis 

Surgical  treatment 

Radical  surgery  is  called  for 
involving  total  abdominal 
hysterectomy,  bilateral 
oophrectomy  and  removal  of 
endometriotic  tissue.  This 
treatment  is  reserved  for 
patients  who  have  not 
responded  to  other  treatments 
and  who  no  longer  wish  to  have 
children 

Surgical 
laparoscopy 

Surgical  laparoscopy  is  used  for 
mild  to  moderate 
endometriosis  Using  a  laser  the 
implants  are  vaporised  or 
cauterised 
Self-help  group 
Ihe  Endometrosis  Society,  65 
Holmdene  Avenue,  Heme  Hill, 
London SE24 9LD 


nomad' 


Applications  are  invited  from  Pharmacists,  currently 
operating  the  Nomad  Monitored  Dosage  System  in 
Care  Homes,  who  wish  to  join  Pilot  Schemes  to  be  set 
up  throughout  the  UK,  in  order  to  promote  the 
independent  Pharmacist  as  the  main  provider  of 
Community  Dosage  Systems. 

(Limited  places  available.) 


A 


SurgiChem 


nomad 


MONfTORED  DOSAGE  SYSTEMS 
COMMUNFTY  DOSAGE  SYSTEMS 


SurgiChem  Limited,  Deanwater  House,  Garfield  Street 
Portwood,  Stockport,  SKI  2EA,  England. 

No  Information  will  be  given  by  telephone. 
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Domicilliary  oxygen  is  one  of  the 
most  demanding  aspects  of  a 
community  pharmacist's  role. 
The  levels  of  remuneration  in  my 
view  are  still  inadequate,  even 
leaving  out  the  aspects  of 
emotional  stress  and  strain. 

The  disruption  of  the  normal 
routine  of  a  pharmacy  created  by 
sudden  and  totally  unpredictable 
requests  for  equipment  or 
cylinders  is  considerable.  The 
pharmacist  is  placed  in  more 
than  a  little  difficulty  as  regards 
supervision  of  sales  and 
dispensing,  and  patients 
awaiting  dispensing  of  their 
prescriptions  can  be  less  than 
understanding  when  an 
unscheduled  delay  of  anything 
up  to  half  an  hour  occurs. 
Indeed,  in  some  areas  with 
traffic  congestion,  an  oxygen  call 
can  take  much  longer  than  that. 
The  resultant  back-log  of 
dispensing  can  take  a 
considerable  time  to  overcome 
and,  having  achieved  that  by  the 
end  of  the  normal  working  day, 
there  are  still  the  non-urgent 
refills  or  initial  issues  waiting  to 
be  dealt  with. 

It  would  not  however  be  fair 
to  ignore  the  other  side  of  the 
coin.  As  in  most  aspects  of  life, 
the  provision  of  an  essential 
service  to  fellow  human  beings 
in  time  of  acute  distress  is 
rewarding  in  itself.  Therefore, 
despite  all  the  problems  and 
difficulties  involved,  I  commend 
this  service  to  all  who  find 
satisfaction  in  serving  others,  but 
any  who  do  take  up  the 
challenge  should  do  so  with  their 
eyes  open. 

A  pharmacist  wishing  to 
become  an  oxygen  contractor 
will  need  to  apply  to  the  Family 
Health  Services  Authority  and 
the  request  will  be  considered  by 
the  oxygen  subcommittee  of  the 
Pharmacy  Practice  Sub- 
Committee  to  ascertain  whether 
or  not  there  are  currently 
sufficient  authorised  sets  within 
the  area.  This  is  because  a// sets, 
whether  out  on  loan  or  not,  are 
subject  to  NHS  payment  and 
excess  sets  would  represent 
unjustifiable  expenditure. 

This  applies  equally  to 
existing  oxygen  contractors 
wishing  to  /ncrease  their 
holdings.  Indeed  it  is  when  an 
increased  number  of  sets  can  be 
justified  that  a  would-be  new 
oxygen  contractor  would  be 
considered  —  thus  offering  a 
chance  to  widen  the  supply 
network.  Unauthorised  sets 
attract  no  NHS  payments 
although  oxygen  consumed 
through  them  will  be  paid  as  for 
authorised  oxygen  contractors. 

Why  oxygen  is 
needed 

Common  indications  for  oxygen 
therapy  are  chronic  bronchitis 
and  emphysema,  with  others 
such  as  pulmonary  fibrosis, 
occupational  pneumoconiosis 
and  asbestosis  to  a  variable 
extent  depending  on  locality. 

Oxygen  is  provided  to  relieve 
hypoxaemia  before  or  after 
exertion  and  to  facilitate  home 
management  of  exacerbations 
due  to  acute  infection.  The  main 
aim  is  to  make  the  patient  more 
comfortable  —  to  improve  the 
quality  of  life  —  rather  than  a 
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Oxygen  for  use  in 
the  home 

Community  pharmacist  Robert  G.  Worby, 
FRPharmS,  gives  his  views  and  useful  tips 
on  becoming  an  oxygen  contractor 


life-saving  procedure,  the  latter 
being  more  the  province  of  the 
hospital.  Low  concentrations  are 
used  in  the  home  to  avoid  the 
possibility  of  carbon  dioxide 
narcosis  and  the  build  up  of  high 
concentrations  of  oxygen  with 
the  attendant  fire  risk. 

Table  1 .  Claim  forms 


Calls  for  initial  provision  of 
oxygen  apparatus  during  the 
evening  and  night  are  rare,  but 
existing  patients  tend  to  run 
themselves  low  on  oxygen  and, 
at  the  onset  of  an  attack  of 
breathlessness,  find  their  supply 
rapidly  exhausted.  The  resultant 


panic  causes  greatly  increased 
distress  and  the  call  for  a  fresh 
cylinder  can  be  very  urgent 
indeed.  It  is  of  prime  importance 
in  accepting  any  call  —  whether 
personal  or  by  telephone  and 
whether  for  an  initial  supply  of 
equipment  and  cylinder  or  for  a 
refill  cylinder  —  to  ascertain  the 
urgency  of  the  request,  and  to 
respond  appropriately. 

The  new  patient 

Upon  arrival  at  a  patient's  house 
for  the  first  time  a  pharmacist  is 
usually  confronted  with  a 
distressed  and  frightened 
patient,  and  a  close  relative 
often  in  a  similar  state.  In 
addition,  the  age  of  both  is 
frequently  fairly  advanced  and 
their  capacity  to  absorb 
information  and  operating 
instructions  may  be  reduced. 

Fortunately  all  four  makes  of 
set  are  comparatively  easy  to 
operate  and  the  explanation 
should  be  kept  as  simple  as 
possible.  One  of  the  most 
frequent  difficulties  is  total  lack 
of  prescriber's  instructions  as  to 
frequency  and  duration  of 
administration  and  the  fact  that, 
rightly  or  wrongly,  the  patient 
and/or  relative  almost  invariably 
denies  having  received  any 
information  at  all  on  the  subject. 
Interim  instructions  should  be  to 
use  the  equipment  for  short 
periods  when  the  patient  feels 
distressed  and  also,  particularly, 
for  a  short  burst  of  oxygen  —  say 
two  or  three  minutes  —  before 
and  after  any  exertion  such  as  a 
journey  to  the  toilet  and  back. 

Cylinder  changing 

Normally  a  patient  or  relative  is 
expected  to  change  over  from  an 
exhausted  to  a  new  cylinder  — 
easier  nowadays  with  Neoprene 
ring  seals  than  in  the  days  of 
brass  bull-nosed  fittings. 

continued  on  p382 


Activity 

Form 

Information  required 

Notes 

Supply 

FPIO 

Type  of  equipment  supplied 

Delivery/collection 

FP66a 

(i)  number  of  equipment  supplied 

(ii)  name  and  address  of  patient 

(iii)  date 

(iv)  distance  of  journey  one  way 

(v)  whether  urgent  or  not 

(vi)  signature  of  patient  or  representative 

Not  more  than  three 
cylinders  per  journey. 
Endorse  FPIO  with 
number  of  journeys  and 
attach  green  forms 

Additional  journeys  to 
correct  faults,  make 
routine  checks,  for 
frustrated  calls,  etc 

FP66a 

As  above 

Use  a  separate  form  for 
each  journey  made. 
Each  form  needs  the 
signature  of  the  patient 
or  his/her 
representative. 

Claims  for  equipment 
damage 

Cause  of  damage  and  by  whom 

Patient's  signature 
required 

Equipment  on  loan 

■Si 

FP66 

(i)  number  of  authorised  sets  and  stands;          Send  to  PPA  at  the  end 

(ii)  name  of  each  patient;                           of  each  month  with  a 

(iii)  patient's  address  (only  for  the  first  and  final  copy  to  the  FHSA 
month  of  each  loan;  or  if  change  of  address); 

(iv)  number  of  sets  supplied  (only  for  the  first 
month  of  each  loan); 

(v)  prescriber's  name  (first  month  only); 

(vi)  date  the  equipment  was  supplied  (first  month 
only); 

(vii)  date  the  equipment  was  returned  (last 
month  only); 

(viii)  month  for  which  payment  is  being  claimed; 

(ix)  contractor's  signature,  and  the  date  stamp. 
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HERE  ARE  2  MILLION  REASONS 
TO  STOCK  UP  ON  ROBINSONS 


ROBINSONS 

Crmamwi  Porridf* 


110  g 


AND  HERE  ARE  3  MORE 


This  year  we  will  be  sending  out  over  2  nnillion 
free  samples  of  Robinsons  Baby  Foods.  Carefully 
targeted  and  personally  addressed  to  reach  mothers 
at  important  stages  in  their  babies'  weaning. 

And  we've  made  our  Baby  Breakfast  range  even 
more  delicious,  so  that  Banana,  Orange  and 
Creamed  Porridge  all  outscore  the  competition 
on  taste. 


Reason  enough,  we  suggest,  to  ensure  that 
you're  well  stocked  on  Robinsons  all  year  round. 


THE  TASTE  OF  SUCCESS 


Nevertheless  many  patientj  are 
old,  infirm  and  if  not  actually 
living  alone,  are  living  with 
equally  old  and  frail  husbands  or 
wives.  In  my  experience 
comparatively  few  of  these 
elderly  relatives  are  capable  of 
safely  changing  cylinders  — 
bearing  in  mind  the  weight  of 
the  "old  style"  cylinder  and  the 
danger  of  the  discharge  of  large 
quantities  of  oxygen,  to  say 
nothing  of  the  frightening 
aspect  of  the  noise  emitted  by 
the  initial  opening  of  the 
cylinder  valve  to  blow  clear  any 
dirt  or  dust  that  may  be  trapped 
beneath  the  plastic  cap. 

There  is  a  continuing  problem 
with  some  very  small  gauges, 
particularly  on  older  BOC  sets. 
With  these  it  is  difficult  to  read 
the  difference  between  quarter- 
full  and  empty,  so  that  calls  for  a 
refill  may  be  made  when  the 
cylinder  is  anything  up  to  one 
third  full.  Despite  the  fact  that 
some  of  these  patients  are  not 
fully  capable  of  changing  their 
own  cylinders,  it  may  prove 
useful  to  leave  a  part-filled 
cylinder  on  the  premises  so  that, 
in  dire  emergency,  the  patient 
can  make  a  change, thus 
avoiding  an  overnight 
emergency  call  to  the  contractor. 
Even  with  an  imperfect  seal  it 
takes  a  considerable  time  to  lose 
a  quarter  or  a  third  of  a  cylinder 
of  oxygen. 

When  making  a  cylinder 
change,  the  knurled  or 
sculptured  hand-wheels  on  the 
Sabre  AAV,  Medigas  and  "new" 
BOC  set  are  a  great  advantage 
compared  with  the  plastic  hand- 
wheel  covers  on  the  older  BOC 
sets,  in  that  one  can  grip  them 
fairly  easily  when  tightening.  A 
useful  tip  for  coping  with  plastic 
or  even  the  newer  wheels,  is  to 
use  a  heavy  elastic  band  or  a  pair 
of  rubber  gloves  to  get  a  good 
grip  on  the  wheel  and  therefore 
an  adequate  seal.  If  all  else  fails  it 
is  possible,  using  a  small  pen- 
knife, to  cut  away  the  plastic 
collar  holding  the  wheel  cover 
down  on  the  old  BOC  set,  thus 
enabling  the  cover  to  be  lifted 
slightly  and  permitting  the 
insertion  of  the  "Meccano-type" 
BOC  spanner  to  assist  in 
tightening  the  seal. 

Checking 
gas-tightness 

To  confirm  a  perfect  seal 
between  the  head-set  and  the 
cylinder  close  the  outlet  valve, 
open  the  cylinder  valve  and 
reclose  it  after  the  gauge  has 
registered  the  full  pressure  of 
the  cylinder  (about  2,000psi).  If 
the  pressure  of  the  very  small 
volume  of  gas  thus  entrapped 
between  those  two  valves 
remains  constant  the  joint  is 
seemingly  proven. 

As  a  final  safeguard  however, 
to  ensure  that  the  test  was  not 
invalidated  by  the  cylinder  valve 
not  being  completely  shut  (and 
thus  replacing  gas  leakage  and 
maintaining  pressure  despite  a 
joint  leak)  release  the  entrapped 
gas  by  opening  the  outlet  valve, 
causing  the  gauge  reading  to  fall 
to  zero,  and  then  reclosing  that 
valve  again.  Any  seepage  of  gas 
through  the  closed  cylinder  valve 
would  immediately  show  as  a 
fresh  build-up  of  pressure 
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recorded  on  the  gauge. 
Providing  this  does  not  occur, 
the  seal  is  sound. 

Fitting  a  new  seal 

All  four  types  of  oxygen  head 
contain  spare  Neoprene  rings,  so 
that  if  attempts  to  obtain  a  good 
seal  are  unsuccessful  you  can  cut 
away  the  old  "O"  ring  and  roll 
on  a  new  one.  If  this  does  not  do 
the  trick,  there  is  a  fault  in  the 
headset  and  a  service  exchange 
is  needed.  On  no  account  should 
contractors  attempt  to  adjust  or 
repair  oxygen  equipment. 
Although  the  oxygen  delivery 
system  seems  simple  and  safe,  it 
can  be  dangerous  if  the  wrong 
materials  are  used  in  any  DIY 
repair. 

Very  occasionally  a  leak  can 
arise  at  the  cylinder  valve  gland 
and  this  usually  responds  to  a 
//tt/e  tightening  of  the  cylinder 
valve  hexagon.  But  it  really 
needs  one  of  the  old  cast-iron- 
type  combined  spanners  to  shift 
it,  so  carry  one  with  you. 

Unexpected 
emptying 

The  cause  is  frequently 
inadvertent  partial  closure  (or 
insufficient  opening)  of  the  main 
cylinder  valve,  resulting  in  an 
apparent  "empty"  reading  on 
the  pressure  gauge  when  the 
outlet  valve  is  opened. 

Sometimes  there  may  be  a 
loose  connection  between  the 
cylinder  and  the  apparatus, 
caused  either  by  the  patient 
changing  cylinders  ineptly  or  by 
accidental  loosening  of  the 
hand-tight  Neoprene  ring  joint 
when  moving  the  cylinder. 
Equally  it  may  be  caused  by  the 
patient  falling  asleep,  and 
forgetting  to  turn  off. 

In  either  of  the  latter  two 
cases,  replacement  of  the  empty 
cylinder  will  be  required,  so  go 
prepared,  taking  also  a  spare 
apparatus  just  in  case  a  fault  has 
developed  in  the  equipment 
itself.  Such  a  situation  may  also 
arise  as  a  result  of  manhandling 
the  cylinder  and  set  using  the 


head-set  as  a  handle!  Apart  from 
obvious  straining  of  the 
equipment  this  can  loosen  the 
joint  between  the  head-set  stem 
and  the  head-set  itself.  This  is 
almost  impossible  to  tighten 
without  a  special  jig  to  hold  the 
body  of  the  head-set  still.  Warn 
your  patient,  therefore,  never  to 
attempt  to  lift  the  equipment 
other  than  by  grasping  it  by  the 
cylinder  valve  gland  nut  (the 
hexagon  nut  surrounding  the 
cylinder  valve  stem). 

Nebuiisers 

Patients  should  be  counselled 


neverXo  use  domicilliary  oxygen 
to  drive  a  nebuliser.  Even  the  full 
power  of  4  litre/min  setting  is 
insufficient  to  nebulise  properly 
and,  because  such  mist  as  it  may 
produce  is  so  feeble,  it  will 
practically  fill  the  room  with 
excess  oxygen  in  the  process. 
Nebuliser  patients  either  need  to 
purchase  compressors  or 
ultrasonic  nebuiisers  themselves 
—  or  persuade  a  hospital  to  lend 
them  one. 

Recovery  of 
equipment 

All  oxygen  sets  should  be  clearly 
marked  with  the  name  and 
address  of  the  issuing  contractor 
and  a  warning  that  they  must  be 
returned  in  good  order  when  no 
longer  required.  A  dispensing 
label,  suitably  typed,  affixed  and 
coated  with  clear  nail  varnish  is 
very  suitable.  /VB  Varnish  is  not 
to  be  applied  or  dned  anywhere 
near  an  oxygen  cylinder  unless 
you  have  a  penchant  for  "war 
games". 

The  closing  stages  of 
domiciliary  oxygen  supply  can  be 
the  most  distressing  of  all. 
Occasionally  a  patient  recovers 
sufficiently  to  no  longer  require 
the  equipment,  and  that  is  fine. 
Sometimes  the  patient 
deteriorates  to  a  point  where 
hospitalisation  is  necessary  and 
here,  again,  there  is  no  real 
problem  for  the  pharmacist.  In 
both  cases  either  the  FHSA  will 
sent  a  letter  requesting  you  to 
collect  the  apparatus  as  "no 
longer  required",  or  the  patient, 
relative  or  doctor  will  inform  you 
and  the  equipment,  hopefully 
undamaged  and  complete,  can 
be  uplifted. 

Should  you  come  upon  a  case 
where  the  FHSA  has  informed 


Table  2.  Equipment  not  available  on  FP10 

Equipment  Notes 

Portable  set        Can  be  useful  for  patients  who  are  sufficiently 

ambulant  to  be  able  to  leave  their  house  but  unable  to 
walk  more  than  a  short  distance  without  taking 
oxygen.  In  theory  portable  equipment  is  available 
through  hospitals  by  referring  a  patient  to  a 
consultant  but  the  facility  is  little  used  and  not 
universally  available.  The  equipment  can  be  bought 
privately  and  refilled  from  a  standard  oxygen  cylinder 
via  an  adaptor  (price  il50-220).  Available  from  Sabre 
AAV.  Tel:  0252  334581/4;  Denley  0403  783441; 
Tandisdale  (034282  3271);  Therapy  Equipment 

 (0707  522700).  

Concentrators      Supplied  to  patients  on  long  term  oxygen  therapy 
who  need  to  take  oxygen  for  15  hours  or  more  a  day 
for  a  prolonged  period.  However,  it  will  be  cost 
effective  to  prescribe  a  concentrator  to  any  patient 
using  the  equivalent  of  21  or  more  cylinders  a  month 
(ie  8  hours  a  day).  For  details  of  indications  see  Drug 
Tariff.  Concentrators  are  supplied  direct  to  patients 
by  specialist  contractors  (See  Drug  TarifO. 
Conventional  oxygen  equipment  may  also  be 
prescribed  as  a  back-up  for  patients  who  would  be  at 
risk  if  their  concentrator  failed  leaving  them  without 
oxygen  for  several  hours.  These  back-up  sets  can  be 
prescribed  with  the  concentrator  and  supplied  by  the 
contractor  providing  the  concentrator.  However, 
pharmacists  may  from  time  to  time  be  asked  by  a  CP 
to  install  a  back-up  set 

Nasal  catheters     Often  used  for  very  small  children  and  very  old  and 
infirm  people.  N'  '  available  on  prescription  unless 
used  with  an  oxygen  concentrator.  If  a  patient  has 
been  discharged  from  hospital  with  instructions  to 
continue  with  oxygen  in  this  way,  suggest  they  ask  the;i 
hospital  to  supply  a  suitable  catheter  ? 
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you  that  the  equipment  is  no 
longer  required,  but  the  patient 
thinks  otherwise,  do  not  uplift. 
Contact  the  prescribing  doctor 
for  his  confirmation  that  it  is  no 
longer  required.  Even  when  he 
says  the  equipment  is  not 
required,  if  the  patient  is  still 
unwilling  to  surrender  it,  you 
would  be  well  advised  to  request 
the  prescriber  to  recover  it 
himself.  An  embarrassing  scene 
can  turn  into  a  respiratory  crisis 
in  no  time  at  all! 

Many  of  the  cases,  however, 
are  terminal  ones  and  these  can 
be  quite  harrowing.  The  closest 
relative,  usually  the  patient's 
widow  or  less  often  the 
widower,  may  have  hardly 
recovered  from  the  trauma  of 
the  bereavement  and  burial 
when  you  arrive  on  the  scene, 
having  received  the  standard 
letter  from  the  FHSA  but  not 
knowing  whether  the  patient  is 
recovered,  hospitalised  or  dead. 
Your  fullest  powers  of  tart, 
sympathy  and  moral  support  may 
now  be  required.  Sometimes  it  is 
comparatively  easy,  but  on  other 
occasions  it  can  be  a  very 
distressing  visit  indeed.  The  room 
may  well  not  have  been  entered 
since  the  removal  of  the 
deceased  and  may  have  almost 
assumed  the  nature  of  a  shrine  to 
the  surviving  spouse. 

By  way  of  contrast,  at  this 
stage  in  the  proceedings,  you 
may  quite  well  encounter  the 
"missing  apparatus  syndrome". 
This  usually  occurs  in  cases  where 
very  few  cylinders  have  been 
called  for  and  at  very  long 
intervals.  On  receiving  the 
standard  letter  from  the  FHSA,  or 
possibly  just  checking  on  your 
own  initiative,  you  will  duly 
arrive  at  the  address  to  which  the 
set  was  delivered. 

There  are  several  variations  of 
this  syndrome.  Sometimes  the 
answer  is  that  "Grandpa  died 
nearly  a  year  ago",  and  "No,  we 
have  no  idea  what  happened  to 
the  oxygen  equipment".  Usually 
the  cylinder  is  still  about,  but  not 
the  metering  equipment. 
Sometimes  however  the  patient 
will  have  moved  away  to  another 
distrirt  and  taken  the  equipment 
with  him,  and  letters  then  have 
to  be  despatched,  if  you  can  trace 
the  new  address,  to  request  its 
return.  A  further  and  somewhat 
more  final  answer  I  have  come 
across  more  than  once  is  "Oh  yes, 
the  previous  chap  here  was  called 
Smith,  but  he  died  and  the 
council  cleared  the  flat".  In  such 
a  case,  recourse  to  the  FHSA, 
armed  with  an  invoice  for  a 
replacement  set,  is  likely  to  be 
your  only  remedy. 

Accidental  damage 

It  is  important  to  remind  patients 
and/or  relatives  that  safe 
keeping  of  equipment  is  their 
responsibility.  It  is  necessary,  in 
case  of  damage,  for  the 
contrartor  to  obtain  the 
patient's  signature  on  a 
document  confirming  that  the 
damage  occurred  to  the 
equipment  while  in  their 
possession.  The  standard  form  of 
this  letter  includes  a  reassurance 
that  the  patient  will  not  be 
asked  to  pay. 

Dirertly  attributable  damage 
to  oxygen  equipment  is  most 
frequently  caused  by  over 
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balancing,  usually  resulting  in 
bending  or  shearing  of  the  valve 
stem.  Stands  should  be  provided 
wherever  necessary:  they  are  of 
varied  design  and  can  be  made 
up  locally  to  your  own 
specification. 

In  many  cases  there  are  better 
ways  of  securing  the  apparatus 
—  particularly  for  bedridden 
patients.  If  the  bed  has  a 
headboard  with  a  gap  behind 
the  pillow,  or  there  is  some  form 
of  openwork  frame  at  the  bed- 
head, this  will  provide  an  ideal 
fixing  point,  using  a  coat  or  dress 
belt  to  secure  the  cylinder. 

A  similar  approach  can  be 
adopted  for  patients  who  sit  by  a 
fire-place  with  a  wooden 
mantle-shelf,  in  which  case  a 
screw  eye  can  frequently  be 
fitted  under  the  end  of  the 
mantle-shelf  and  a  stout  cord 
tied  round  the  top  of  the 
cylinder  and  throuqh  the  ring 
(but  see  notes  on  '  Safety"). 
These  systems  are  of  course  only 
intended  for  the  tall,  cast-iron 


traditional  cylinders.  The 
modern  lightweight  cylinder 
being  short  and  of  comparatively 
large  diameter,  does  not  really 
require  a  stand.  It  may,  however, 
need  some  form  of  restraint  if 
placed  on  a  low  table  for 
convenience  of  operation  by  a 
bedridden  patient. 

Special  services 

Equipment  in  constant  use  by 
NHS  patients  in  nursing  homes 
and  institutions  may  be  issued  on 
a  permanent  basis  subject  to  the 
following  conditions: 
1.  Where  the  FHSA  is 
approached  about  a  permanent 
loan,  arrangements  may  be 
made  for  this  provided:  (i)  there 
is  a  trained  nurse  (or  professional 
person)  on  the  staff  of  the  home 
or  institution  who  can  be  made 
responsible  for  the  custody  and 
supervision  of  the  equipment;  (ii) 
the  use  of  the  equipment  for 
each  patient  is  approved  by  the 
medical  officer  in  charge  of  that 


par  cular  case. 

2.  Tl    FHSA,  being  satisfied  that 
thest  .  onditions  have  been  met, 
will  cc;nsult  with  the  local 
medical  and  pharmaceutical 
committees  or  the  oxygen  sub- 
committee of  the  FHSA  to 
confirm  that  it  is  desirable  to 
issue  the  set(s)  and  to  consider 
the  number  of  sets  necessary. 
The  following  procedure  then 
applies: 

(i)  Each  set  (which  includes  one 
mask  and  an  initial  supply  of 
oxygen)  is  ordered  by  the  dortor 
on  FP10  in  the  name  of  one  of 
his  NHS  patients  resident  at  the 
home,  who  is  on  oxygen 
therapy,  and  will  be  available  for 
any  NHS  patient  requiring  it. 

(ii)  Replacement  cylinders  are  to 
be  ordered  in  the  name  of  the 
patient  for  whom  they  are 
prescribed.  The  pharmacist  will 
deliver  cylinders,  collect  empties 
and  check  that  the  apparatus  is 
working  properly. 

(mi)  Each  set  should  be 
withdrawn  for  servicing  12 
months  from  the  day  of  issue, 
even  if  it  is  functioning  correctly, 
and  a  replacement  set  supplied. 
This  replacement,  being 
regarded  as  a  new  foan,  requires 
a  new  FP10 

(iv)  If  It  IS  found  necessary  to 
withdraw  a  set  and  replace  it 
after  a  period  shorter  than  12 
months,  this  is  not  a  new  loan. 
Claim  "set  malfunction" 
journey. 

(v)  The  doctor  will  prescribe 
masks  on  separate  FPIOs  for  each 
patient  using  this  particular  set. 

Routine  domiciliary 
checks 

Pharmacists  should  always  check 
that  a  patient's  head-set  is 
operating  correctly  whenever 
they  visit.  In  addition,  if  a  patient 
has  not  called  for  oxygen  for  a 
year,  a  pharmacist  should  initiate 
a  call  himself  to  check  and,  if 
necessary,  replace  the 
equipment.  Submission  of  Form 
FP66a,  suitably  endorsed,  will  be 
paid  as  if  the  journey  was  for  a 
new  issue. 


Safety 


Patients  should  be  reminded 
that  they  MUST  NOT: 

■  Smoke  near  oxygen 
equipment 

■  Use  oxygen  equipment  near  a 
fire  or  naked  flame 

■  Use  grease  or  oil  on  the 
cylinder  valve  or  equipment 

■  Let  children  or  untrained 
persons  tamper  with  the 
equipment 

■  Store  cylinders  in  the  same 
place  as  paint,  petrol,  paraffin, 
heating  gas  cylinders,  or  other 
flammable  materials 

■  Hang  clothes  or  dusters  on 
cylinders 

■  Let  a  concentration  of 
oxygen  build  up  in  a  confined 
space. 

These  points  are  made  on  a 
tag  which  should  be  attached  to 
oxygen  cylinders  when  in  use. 
The  tag  comes  with  a  small 
glossy  leaflet  produced  by  BOC, 
with  notes  on  corrert  storage 
and  use  of  oxygen  cylinders  in 
the  home,  leaks  and  what  to  do 
in  case  of  fire.  Copies  are 
available  to  pharmacists  from 
the  NPAand  PSNC. 
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THE  WELLCOME  FOUNDATION  LIMITED 

PATENTS:  IMPORTS  FROM  SPAIN  AND  PORTUGAL 


SEPTRIN:  TABLETS 
ZOVIRAX:  ALL  FORMS 
ZYLORIC:  300mg  TABLETS 


NOTICE  IS  HEREBY  GIVEN  that  Wellcome  is  intent  that  its 
patent  rights  on  the  above  products  should  be  fully  respected. 

Under  the  treaties  of  Accession  to  the  European  Communities  in  1985,  both  Spain  and 
Portugal  accepted,  in  respectively  Articles  47  and  209,  that  the  doctrine  of  free 
circulation  of  goods  throughout  the  Communities  will  not  apply  in  those  instances 
where  relevant  product  patent  cover  is  in  force  in  a  Member  State  into  which  goods  are 
imported  from  Spain  or  Portugal  and  such  patent  cover  could  not  be  obtained  in  Spain 
or  Portugal.  This  legal  situation  continues  in  both  countries. 


WELLCOME'S  PATENT  RIGHTS  OF  PARTICULAR  RELEVANCE  ARE  AS  FOLLOWS: 

SEPTRIN  tablets  UK  Patent  No.  1  499  672  covers  the  particular  formulation  of 
480  mg  and  960  mg  tablets 

ZOVIRAX  UK  Patent  No.  1  523  865  covers  the  acyclovir  active  ingredient  irrespective  of  how 
it  is  synthesised  or  formulated;  and  UK  Patent  No.  1  567  671  covers  the  particular  process  used 
for  its  synthesis 

ZOVIRAX  cream  European  Patent  (UK)  No.  0  044  533  covers  the  particular  formulation 
ZYLORIC  300  mg  tablets  UK  Patent  No.  1  445  983  covers  the  particular  formulation 


ACCORDINGLY,  ACTION  WILL  BE  TAKEN  IN  THE  COURTS 
against  any  party  found  to  be  trading  in  these  goods  originating  from 
Spain  or  Portugal.  Proceedings  have  been  commenced  against  several 
parties,  including  applications  for  appropriate  injunctions  against  the 
continuation  of  such  activities. 

Septrin,  Zovirax  and  Zyioric  are  registered  Trade  Marks 


The  Wellcome  Foundation  Limited,  Unicom  House,  160  Euston  Road,  London  WCl  2BP  Wellcome 


Franchising  is  becoming  an  even  more  topical  option  as  Unichem  gear  up  tc  challenge  AAH's 
established  scheme.  Eric  Jensen,  B  Com,  MPharmS,  casts  a  professional  ey  over  the  rival 
schemes  as  he  weighs  up  the  pros  and  cons  of  franchising 

Your  franchise:  Half 
a  million  thanks? 


It  IS  a  truism  that  if  you  take  on  a  pharmacy  as  a 
franchisee  you  are  not  as  independent  as  when 
you  buy  outright  You  have  certain  obligations 
additional  to  those  when  you  make  a  purchase 
With  partly  borrowed  capital. 

For  instance,  with  Unichem  you  are  expected 
to  buy  70  to  80  per  cent  of  your  requirements 
from  them,  while  with  AAH  you  have  to  buy  the 
stock  of  the  pharmacy  concerned,  the  average 
value  of  this  being  around  £40,000 

The  Unichem  arrangement  is  that  you  pay  for 
the  stock  after  a  six-month  period  as  manager 
before  you  become  the  franchisee  You  have 
previously  paid  a  £2,000  deposit  With  both 
franchisors  you  are  able  eventually  to  buy  the 
business 

Unichem  and  AAH  have  the  pharmacy 
refitted  or  remerchandised  and  the  franchisee 
has  the  benefit  of  training  and/or  assistance  with 
business  matters,  and  of  course  there  is  the 
major  advantage,  the  essential  heart  of  a 
franchise,  that  you  have  the  backing  of  a  large 
organisation  with  its  marketing  and 
management  expertise.  In  pharmacy,  as  in  the 
world  of  franchising  generally,  a  name,  a 
household  name,  is  a  pearl  almost  beyond  price. 

One  of  the  selling-points  for  a  franchise 
scheme  is  that  it  facilitates  ownership  of  a 
pharmacy  You  can  eventually  become  your  own 
boss  even  if  you  lack  the  resources  to  buy  in  the 
usual  way  And  while  you  are  in  the  process  of 
making  the  pharmacy  your  own  you  enjoy  a 
large  amount  of  independence 

The  size  of  pharmacy  likely  to  be  of  interest  to 
the  franchisor  is  one  with  a  turnover  from 
around  £250,000  per  year  upwards  In  the 
calculations  I  shall  use  in  this  article  I  will  work  on 


a  turnover  of  £350,000,  The  current  average 
takings,  counter  and  NHS,  of  the  typical  pnvately 
owned  pharmacy  are  less  than  that. 

The  Royalty  factor 

One  crucial  financial  factor  which  in  my  view  is 
not  sufficiently  emphasised  is  the  royalty,  based 
on  turnover,  which  is  paid  by  the  franchisee 

With  AAH  the  average  royalty  is  1 0  per  cent 
of  turnover  for  ten  years:  aften/vards  it  is  halved 
They  give  a  warranty  so  that  the  franchisee  is  at 
least  as  well-off  as  if  he  were  a  manager, 
Unichem,  on  the  other  hand,  require  a  fee  of 
around  8  to  1 0  per  cent  of  turnover,  although 
this  IS  described  as  a  "ballpark  figure",  {C&Dian 
26  pi  39),"  and  will  be  calculated  on  the  value  of 
the  business," 

Let  us  assume  a  pharmacy  with  a  turnover  of 
£350,000  IS  franchised.  Barring  a  radical  change 
in  the  fortunes  of  the  profession  one  could  hope 
the  turnover  would,  over  ten  years,  expand  to 
perhaps  double  The  annual  royalty  payable  to 
the  franchisor  would  therefore  range  from 
around  £35,000  to  around  £66,500  The  total 
royalty  payable  over  the  period  would  come  to 
£507,500  For  simplicity  of  calculation  I  have 
taken  the  turnover  to  increase  by  £35,000  each 
year. 

The  cost  to  the  franchisor  of  a  pharmacy  with 
the  £350,000  trade  is  likely  to  be  in  the  region  of 
£200,000,  as  the  franchisee  pays  for  the  stock,  A 
refit  might  cost  up  to  around  £20,000,  so  the 
investment  by  the  franchisor  is,  say,  £220,000  in 
cash  There  also  is  the  additional  cost  of  any 
services  provided,  such  as  training  The  annual 
return  in  the  form  of  royalties  is,  I  suggest,  very 


handsome  indeed,  and  increasingly  so  as  the 
years  pass  A  royalty  of  £66,500  in  year  ten  on  an 
investment  of  £220,000  made  approximately  a 
decade  before! 

Acceptable  reward 

As  a  franchise  is  intended  to  be  to  the  mutual 
benefit  of  both  parties  it  is  important  that  each 
gams  an  acceptable  reward  I  have  considered 
the  return  to  the  franchisor;  what  of  the 
franchisee?  There  are  non-tangible  benefits,  but 
let  us  look  at  the  financial  aspects 

We  might  assume  a  27  per  cent  gross  profit 
on  the  £350,000  initial  turnover  We  have 
£94,500  from  which  to  pay  all  outgoings  and  we 
hope  leave  a  profit  Expenses,  including  £22,000 
for  the  franchisee,  would  probably  total 
£72,000,  leaving  us  with  £22,500  But. 
remember,  there  is  still  the  £35,000  royalty  to 
meet  Our  "deficiency"  is  therefore  £12,500  If 
we  manage  to  step  up  our  gross  percentage  to 
30  per  cent  we  are  still  £2,000  down 

But  franchises  are  about  efficiency  as  well  as 
part  independence  The  expertise  acquired  by  the 
franchisee  through  association  with  the 
franchisor  could  help  reduce  costs  and  increase 
margins  The  picture  would  then  change  from 
the  one  I  have  outlined  Additionally,  the 
franchisee  has  the  prospea  of  a  capital  gam  on 
sale  of  the  pharmacy  Goodwill  values  hinge  on 
the  profitability  and  usually  percentage  profits  on 
turnover  should  increase  as  takings  expand  The 
rule  IS  that,  once  fixed  expenses  have  been 
covered,  profit  percentage  is  augmented  "Other 
things  being  equal,"  as  tne  economists  like  to 
say! 

Questions  for  a  prospective  franchisee  to  ask: 

•  Do  I  need  to  pay  for  management  expertise? 
Do  I  already  have  it? 

•  Would  It  be  preferable  to  become  a  full 
blooded  entrepreneur  at  once,  with  any 
necessary  loan  from  one  of  the  many  sources 
offering  money?  There  are  alternatives  to  a 
franchise! 

•  What  happens  if  the  business  fails,  or  fails  to 
come  up  to  expectations'  Outnght  pharmacy 
failures  are,  fortunately,  very  rare 

•  What  happens  if  I  clie  during  the  franchise 
period  or  if  I  suffer  prolonged  bad  health' 

•  On  precisely  what  terms  might  I  buy  the 
pharmacy' 

A  few  suggestions: 

□  Contact  the  Bntish  Franchise  Association, 
Thames  View,  Newtown  Road.  Henley  on 
Thames,  Oxon  RG9  1HG  (0491  578049/50)  for 
general  information  on  franchising 

□  Employ  your  own  solicitor  and  accountant  to 
vet  any  franchise  contract, 

□  Make  a  cost/benefit  analysis  of  any 
arrangement  and  of  alternatives. 

□  Examine  closely  the  restnctions  imposed  on 
Buying  and  on  other  activities 

□  Arrange  to  have  a  heart-to-heart  with  a  few 
existing  franchisees  Remember  that  many  of  us 
hate  to  admit  to  having  made  a  mistake 

□  Try  to  negotiate  a  lower  royalty,  or  engage  an 
expert  to  act  for  you  Gerald  Green  of  Unichem 
has  frankly  and  rightly  stressed  "that  many  legal 
and  financial  implications  still  had  to  be 
developed."  (see  C&D  Nov  3  1 990  and  Jan  26 
1991) 

□  Never  forget  that  you  are  the  customer! 
Encourage  those  offering  a  franchise  to  compete 
for  your  business  Think  how  a  lower  royalty 
would  affect  your  future  for  many  years 
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Egg  on  LPCs  face 
over  PGC  pay  claim? 

I  applaud  the  decision  of  the 
Pharmaceutical  General  Council 
(Scotland)  to  make  education  a 
priority  in  their  1992-9!5 
remuneration  claim.  I  would  like 
to  point  out  to  Knglish  contractors 
that  on  hehalt Of  the  Liven^iool 
LPC  I  proposed  a  similar  package 
to  the  1990  IJ*C  representatives 
conference,  in  its  usual  perver.se 
and  short-sighted  way.  the 
conference  rejected  the  motion  hy 
a  large  majority.  What  more  can  I 
say?  You  can  lead  a  horse  to  water, 
but  making  it  drink  is  a  different 
matter  entirely. 


John  Donoghue 

Liveipiiiil 


Collection  and 
delivery  —  a  second 
opinion 

I  have  read  with  interest  and  then 
horror  the  opinion  of  the 
Pharmaceutical  Services 
Negotiating  Committee's  Solicitor, 
David  H.  Reissner,  regarding  the 
advertising  of  prescription 
collection  and  delivery  .services  hy 
pharmacies  (C'ttD  August  24). 

Since  a  collection  and  delivery 
service  of  pre.scriptions  logically 
must  involve  the  supply  of  drugs 
and  medicines  and  li.sted 
appliances,  then  it  must  constitute 
a  pharmaceutical  .service  under 
Schedule  4  to  the  NHS  (General 
Medical  and  I'harmaceutical 
Services)  Regulations  1974. 
Therefore,  to  advertise  such  a 
pharmaceutical  service  must  be  in 
contravention  of  paragraph  7  of 
the  above  Schedule  and  per  se  of 
The  Terms  of  Service. 

I  find  it  quite  amazing  that 
members  of  the  pharmaceutical 
profession  should  be  fighting 
among  them.selves  at  a  time  when  a 
united  front  is  required  to 
counteract  the  damage  being 
inflicted  by  the  tactics  and  policies 
of  the  present  Government. 

It  is  surely  time  for  the  Royal 
Pharmaceutical  Society  to  give  a 
positive  lead  instead  of  continually 
burying  its  head  in  the  .sand  —  no 
wonder  there  is  little  support  for 
candidates  at  Council  elections. 


R.  Booker 

Swansea 


Posers 
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"NHS  cheapie" 

rut.  I^Zcu^  i-iT^U     t<  a 

 I  .  /  n.  

"What  a  lot  they  got."  Another 
NHS  prescription  statistic  for  the 
record  books? 


"Can  you  suggest  a  method  which 
wouldn't  bring  tears  to  the  eye?" 


is: 


"...after  PMU,  a  new  advance  in 
wound  management!" 


No  of  days  treatment 

N  B  Ensure  dose  rs  slated 

NP 
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Si9  i  tap  M  

\Vj  w.'ti  itatis  printed  cm  Uns  script 

"From  now  on  stockings  will  come 
in  1  g,  2g  and  4g  sizes  instead  of  the 
familiar  Class  1 ,  2  or  3!" 


"We  were  intrigued  by  the  thought 
that  perhaps  the  doctor  had  over- 
bought shares  in  the  water 
privatisation  issues!" 


Pharmacist  Roy  Wright's  colourful  window  boxes  adorning  the  pharmacy  have  won  him  first  prize  in  the  Ottery  in 
Bloom  gardening  awards  this  year  —  the  first  year  that  Ottery  St  Mary,  in  Devon,  has  entered  the  national 
competition.  But  he  says  modestly:  "My  wife's  a  gardener;  I  spend  all  my  time  doing  window  boxes."  Mr  Wright  has 
been  displaying  the  flowers  for  years,  and  says  they  are  well  appreciated  by  cu.stomers.  "Its  nice  to  make  the  place 
look  bright  and  colourful,"  he  says. 


Absolute  Alcohol 

Synthetic  quality  available  to  British  and  all  well  known  International  Specifications  and  Pharmacopoeias 


hayman  limited 

FORMERLY  JAMES  BURROUGH  (F.A.D.)  LTD. 
70  EASTWAYS  INDUSTRIAL  PARK,  WITHAM,  ESSEX  CMS  3YE,  ENGLAND  TEL:  0376  517517 
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(loiii|H'(ilion  ic-iiiii 


TuneintoCYSTOPURIN 
and  win  a  portable 
Ferguson  colour  TV 


"Due  to  circumstances  be>()nd  our  conlrol  we  are  unable  lo  award  prizes  to 
competition  is  being  re-run  this  week  and  counter  assistants  are  invited  to  re 

prizes  on  offer". 

For  many  years  there  has  been  an  aura  of  confusion  surrounding  the  common 
female  complaint  of  cystitis.  It  is  only  in  recent  years  that  women  have  been 
provided  with  much  needed  information  to  help  them  understand,  cope  and 
even  overcome  their  often  recurrent  cystitis  attacks.  With  some  1 .7  million 
women  suffering  from  cystitis  in  any  one  year,  clearly  a  great  deal  more  can 
be  done  to  help  women  combat  cystitis  the  moment  it  starts! 

So,  what  is  cystitis?  Contrary  to  popular  belief,  cystitis  is  not  an  infection 
of  the  bladder  as  many  women  assume.  Simply,  it  is  an  inflammation  of  the 
bladder  lining.  .As  with  any  intlammation,  it  can  have  a  wide  variety  of  causes. 
Some  women  find  that  perfumed  toiletries,  vaginal  deodorants,  certain  drinks 
and  hot  spicy  foods  can  act  as  irritants.  Even  "holding  on"  too  long  before 
going  to  the  loo,  or  wearing  tight  fitting  trousers  or  underwear,  especially  in 
synthetic  fabrics,  can  be  enough  to  m^'c  .m  .ni.i.l- 


r  the  CYSTOPURIN  competition  (OR  .\PRII.).  I  he 
enter  if  thev  would  still  like  to  win  one  of  the  attractive 


The  symptoms  of  an  attack  can  vary  enormously  from  woman  to  woman , 
Inn  the  most  common  ones  are: 

a  burning  or  stinging  sensation  on  passing  urine 
[_]  a  constant  need  to  pass  water 

□  a  dull  ache  or  pain  in  the  lower  abdomen 

□  darker  urine  than  usual,  possibly  containing  traces  of  blood 

□  a  general  feeling  of  being  unwell,  maybe  even  feverishness  or  nausea. 
At  the  first  sign  of  an  attack,  speed  is  of  the  essence.  Confronting  cystitis 

early  gives  a  woman  a  greater  chance  of  clearing  up  an  attack  quickly. 
C  ystopurin,  from  Fisons  Consumer  Health,  not  only  gives  fast  and  effective 
relief  but  each  pack  is  a  complete  48  hour  course  of  treatment.  Its  six 
individual  sachets  of  soluble  granules  mix  w  ith  water  to  make  pleasant  tasting 
citrus  llavour  drinks.  Based  on  potassium  citrate  rather  than  the  more 
commonly  used  sodium  citrate,  Cystopurin  is  the  only  available  granular,  low  - 
sodium  OTC  cystitis  treatment  and  is,  therefore,  ideal  for  those  women  w  ho 
are  trying  to  reduce  the  level  of  sodium  in  their  diet. 


The  ( 0111  poU  lion 


isons  Consumer  Health  and  Cystopurin  are  offering  you  the  chance  to  sit 
ack,  relax  and  unwind  to  your  favourite  TV  programme  with  a  super, 
erguson  I4in  portable  colour  television,  complete  with  remote  control  and 
leep  timer  —  so  even  if  you  do/e  off  you  can  rest  assured  knowing  that  your 
V  will  turn  itself  off! 

In  addition,  ten  lucky  runners-up  will  each  receive  a  set  of  luxurious,  high 
uality  towels.  Each  set  comprises  two  bath  sheets  and  two  hand  towels  in 
qua  that  will  add  a  touch  of  sophistication  to  any  bathroom. 


The  rules 

/.  The  judges '  decision  is  final. 

2.  Closing  dale  for  the  competition  is  October  3 1 ,  1991. 

3.  Winners  will  be  notified  by  November  30,  1991. 
Employees  of  Fisons  Consumer  Health  and  Benn  Retail  Publications 
and  their  families  are  not  eligible  to  enter.  Only  one  entry  per  person. 


How  lOCMlUT 

Jusi  answer  the  questions,  nil  in  the  entry  coupon  and  return  to  the  addrcs.s 
given: 

1.  On  avera|>e,  huw  man)  women  suffer  from  cystitis  in  an)  one  )ear7 


2.  What  is  the  active  ingredient  in  C)slopurin? 


3.  Why  is  Cystopurin  different  to  other  cystitis  treatments? 


4.  Cystopurin  mixes  with  water  to  make 


S.  I  recommend  Cystopurin  because  (no  more  than  20  words) 

Name   

Pharmacy  name  and  address  

Daytime  telephone  number  

Send  your  completed  entry  to: 

Over  the  Cou/i/er/Cvstopurin  Competition 

4  Cupar  Road.  London  SW  li  4JN 


•  Attractive  new  design  carton. 

•  Contains  7  essential  vitamins  for 
liealth  &  vitality. 

•  Suitable  for  use  by  aM  the  family. 

•  Sold  through 


•  Pleasant  orange  flavoured  drink. 

•  Convenient  one-a-day  usage. 

•  30  sachet  pack  now  in  cases  of  6 

pharmacies  only 


SB 

SmithKlme  Beecham 

For  further  details  contact  SmithKline  Beecham  Health  Care  UK  Tel.  081-975-4325 


Businessnews 


Reckitt  &  Colman  sell 
Supersoft  and  Once 


The  Schwarzkopt'  Croup  have 
bought  the  Supersoft  and  Once 
haircare  brands  (Vom  Reckitt  & 
Cohnan  for  an  undisckised  sum. 
The  German  group  says  the 
acquisition  increases  its  share  of  the 
LIK  haircare  market  from  1.9  per 
cent  to  4.6  per  cent,  "making  the 
company  sixth  in  the  league  of  top 
haircare  manufacturers  in  the  UK". 

Schwarzkopf  already  own  the 
Gloss  Corimist  and  News  haircare 
ranges.  The  company  takes  over 
distribution  of  the  new  acquisitions 
with  immediate  effect. 


Group  chairman  Philip  Luckt-tt 


Reckitt  i^i  Colman  will  continue 
to  manufacture  the  prodcuts  I'or  si.x 
months,  after  which  production  will 
he  split.  Some  will  be  I'K  contract 
manufacturing,  the  remainder  will 
go  to  Schwarzkopfs  own  Kuropean 
production  facilities. 

Tlie  managing  director  of 
Schwarzkopf  UK,  Philip  Luckett, 
said:  "The  group  has  the  technical 
services  and  business  know-how 
allowing  us  to  build  brands  and 
awareness  in  the  UK  market.  This 
acquisition  is  expected  to  bring  the 
compan\'  rapid  growth." 


Peter  Black  profits  hit  in  'challenging'  year 


The  toiletries,  cosmetics,  vitamins 
dietary  supplements  and  footwear 
suppliers  f^ter  [31ack  have  recorded 
a  drop  in  profits  in  what  joint 
chairman  Gordon  iilack  describes 
as  a  "challenging  year".  Pre-tax 
profits  were  down  from  ilO.3 
million  in  1990  to  £7. 2m  this  year, 
a  decline  of  .30  per  cent. 

Mr  Gordon  Black  commented: 
"We  have  taken  firm  action  to 
ensure  that  the  fundamentals  of  our 
refocussed  business  remain  strong. 
There  is  little  evidence  that  the 
economy  is  improving." 

SaJcs  down  1 1.8pc  toi:i26.0m 

Pre-tax  profit  down  30pc  to  £7. 2m 

Earnings  per  share  down  31  pc  to 
9.16p  

Dividend  2.84p 


However  the  company  admits  that 
sales  of  the  market  leading  Red 
Kooga  Gin.seng  have  been  held 
back  by  the  recession.  By  contrast, 
sales  of  Natracalm  are  up. 

The  Peter  iilack  figures  have 
been  hit  by  the  clo.sure  of  their 
vulcanised  footwear  business, 
creating  an  extraordinary  lo.ss  of 


some  £7. 8m.  Taking  interest 
payments,  tax  and  the  dividend  into 
account  gives  the  company  a  net 
loss  of  over  £4m.  compared  to  a 
retained  profit  of  almost  £5m  last 
year. 

The  company  has  announced  a 
dividend  of  2.84p,  the  same  as  last 
year. 


Turnover  for  the  company  was 
down  11.8  per  cent,  falling  from 
£142.8m  last  year  to  £126.0m  for 
the  year  ending  June  1,  1991. 

The  company  has,  however, 
reduced  its  net  borrowings,  down 
from  £20.4m  to  £13. 4m  leaving 
gearing  at  39  per  cent,  while  interest 
charges  were  covered  over  three 
times  by  operating  profits. 

Peter  Black's  personal  care 
division  is  experiencing  "underlying 
growth,"  said  Mr  Black,  and  this 
year  the  company  re-launched  their 
Classics  cosmetics  range  and 
developed  the  Extracts  From 
Nature  line  for  Marks  and  Spencer. 

The  company  is  also  upbeat 
about  English  Grains,  which  it 
acquired  in  1989.  The  performance 
of  Contract  Pharmaceutical 
Services,  which  extented  its  own- 
label  range  of  products,  is  described 
as  "the  highlight  of  the  year". 
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Focus  on  the  old,  say 
analysts 


Pharmaceutical  companies  should 
concentrate  their  research  efforts 
on  the  leading  causes  of  death 
within  the  elderly  population,  say 
the  management  and  consulting 
company  Arthur  I).  Little,  who  draw 
attention  to  the  rising  ratio  of  old  to 
young  people. 

Co.st  containment  is  another 
critical  issue.  "In  European 
countries,  governments  are  acting 
to  control  health  care  expenditures, 
and  pharmaceutical  costs  are  a 
visible  and  attractive  target,"  .sav 
Little. 

Research-based  drug 
companies  should  responi.1  (o  cost- 


cutting  in  two  ways:  replace  older 
and  lower  priced  drugs  with  more 
innovative,  higher  priced  products 
that  are  patent-protected,  and 
develop  and  market  generics. 

The  analysts  also  warn  that  the 
single  European  market  will  mean 
more  competition  for  the  drug 
companies:  "There  are  attempts  by 
national  and  multinational 
companies  to  strengthen  their 
competitive  positions  through 
mergers  and  acquisitions." 

Mutinationals  are  adjudged  the 
likely  winners  in  the  Single  market. 
"They  have  the  financial  resources 
Id  suppnri  tin-  \<<^\)  " 


Wassen 
International 

\\  asseii-l'Airtip  l,t».l,  a  subsidiary 
company  of  Wassen  International, 
have  handed  over  distribution  of 
various  perfumery  lines  to  a  UK 
subsidiar\'  of  the  manufiicturers  and 
licencees  Muelhens  KG.  Was.sen 
International  has  not  been  taken 
over  by  Muelhens.  as  stated  in  C&l) 
last  week,  and  it  other  businesses 
are  unaffected.  Wassen  Europe's 
former  sales  team  will  continue  to 
represent  Parlums  Gucci,  Charles 
Jourdan,  Worth  and  Gres  and  I)r 
Pavot  Cosmetics  on  behalf  of 
Muelhens  Ltd. 

Scholl  put 
best  foot 
forward 

I'"oot  care  products  company  Scholl 
achieved  interim  pre-tax  profits  of 
some  £1 1.6  million,  marginally  up 
on  last  year,  thanks  to  a 
combination  of  a  lover  tax  charge 
and  reduced  gearing. 

As  a  result,  earnings  per  share 
improved  12  per  cent  to  1 1  ..'Jp. 

Despite  this  turnover  was  down 
to£82.9m,  from  £87.3m  in  the  first 
six  months  of  last  year. 

Currently  the  group  have 
eliminated  borrowings.  At  the  end 
( >f  the  half  year  gearing  w;ls  d(  )wn  t( ) 
16  per  cent  from  the  'A9  per  cent 
level  of  the  previous  year,  and 
subsequently  a  £24. 5m  rights  i.ssue 
has  cleared  what  remained. 

.Adverse  weather,  recession  and 
the  Gulf  war  are  the  company's 
explanation  for  the  dip  in  turnover. 
Together  they  have  produced 
trading  conditions  "which  have 
rarely  been  more  difficult. "  .says  the 
company. 

Nevertheless,  chairman  Ciordon 
Stevens  remains  optimistic,  arguing 
that  continuing  cost  control 
measures  should  produce  a 
.satisfactory  outcome  at  the  end  of 
the  year. 

Scholl  have  declared  an  interim 
Llividi-iul  I  if  '2  ."ip 


Smithkline  take  their  ball  home 


Smithkline  Beecham  and 
Sumitomo  Pharmaceuticals  have 
effectively  dissolved  their 
partnership  for  the  manufacture 
and  .sale  of  ( )TC  medicines  in  Japan. 
The  joint  venture  company. 
Smithkline  Sumiyaku  Pharmaceu- 
ticals is  to  become  a  wholly-owned 
subsidiary  of  SB  and  renamed 
Smithkline  Beecham  Con.sumer 
Brands'  from  November  1 . 


Products  transferred  to  the  joint 
venture  company  by  its  parents  will 
return  to  their  original  owners. 

A  statement  i.ssued  by  SB  .says 
both  companies  agree  the  OTC 
products  currently  being  marketed 
by  SKS  would  best  be  .served  in 
future  by  separate  marketing 
strategies. 

SB  say  their  strategy  is  to 
develop    strongly  advertised 


con.sumer  brands  which  are  big 
enough  to  create  a  viable  busine.ss. 
By  contrast,  Sumitomo 
Pharmaceuticals'  products  "are  best 
.served  by  promotional  work  aimed 
at  retailers  who  make 
recommendations  to  customers". 

Sumitomo  and  SB  will  maintain 
their  long-standing  close 
relationship,  "who.se  origins  go 
back  25  years". 
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Discount  warning  by  vet 
drug  chairman 


Veterinary  wholesalers  will  not  be 
able  to  continue  to  provide  the 
existing  standards  of  service, 
warned  the  chairman  of  veterinary' 
wholesalers  the  Veterinary  Drug  Co. 

"If  common  sense  does  not 
prevail  with  discounts  returning  to 
sensible  levels  there  will  be 
corporate  casualties,  with  both 
veterinary  practices  and 
manufacturers  suffering  from  a 
resultant  decline  in  sales,"  said  John 
Crooks,  announcing  the  company's 
1991  results. 

Sales  down  24pc  to  £35.9m 

Pre-tax  profit  down  12pc  tc- 
■£302.000  

Earning  per  share  down  22pc  to 
11.76p  

Final  dividend  6p 

The  company  suffered  a  slip  in 
profits,  down  24  per  cent  to 
£302,000,  on  a  turnover  down  some 
12  per  cent  from  £40.8  million  in 
1990  to  £35.9m  this  year. 

The  company  has  had  to 
overcome  initial  teething  problems 
with  a  new  computer  system,  but 
this  has  now  allowed  it  to  reduce 


Prisma  in  the 
picture 

The  Quadrant  Group  have  set  up  a 
new  company  to  import  and 
distribute  photographic  products. 
Prisma  (Europe)  will  have  its  own 
sales  force  for  photographic  and 
pharmacy  retail  outlets  and 
Sangers,  the  whole.sale  arm  of 
Quadrant,  will  be  a  principle 
customer  of  the  new  company. 

Director  Nick  Edwards  heads  up 
the  company.  "We  have  secured 
several  new  and  exclusive  agencies 
including  Da-Lite  screens  from 
America  and  from  Japan,  Nissin 
flashguns  and  meters,  Hakuba 
tablepods  and  tripods  and  Sanyo 
batteries,"  he  said. 

Prisma  also  distribute  Sima 
video  accessories,  Braun 
audiovisual  equipment  and  Prisma 
lenses  and  tripods. 


Appointments 


David  Day  has  joined  Euromedical 
Ltd  as  director  of  sales  and 
advertising,  responsible  for  the 
relaunch  of  Go-Between  stretchable 
dental  strips.  He  has  had  26  years 
experience  in  the  field  of  dental 
accessories  with  Addis  Ltd. 
Stephen  Sparrow  has  been 
appointed  regional  account 
manager  (South)  for  Thompson 
Medical  Company  Ltd. 
Dr  Geoffrey  Hill  has  been 
appointed  executive  director  at 
Cortecs  Ltd.  He  was  previously 
managing  director  at  Armour 
Pharmaceutical  Company. 


stock  levels  by  £lm  "without  any 
reduction  in  the  availability  of  the 
Ki.OOO  product  lines  at  each 
depot." 

Veterinary  Drug  say  they  regard 
their  results  as  creditable,  despite  "a 
static  veterinary  wholesale  market 
caused  by  high  interest  rates  and 
high  discounting  levels  by 
competitors  ' 


A  new  board  appointment  is 
Roland  Denning  as  non-executive 
director;  Mr  Denning  is  currently 
leading  the  team  of  executive 
directors. 

Mr  Crookes  said  he  was 
encouraged  to  see  an  underlying 
recovery  in  turnover  with  improved 
margins  associated  with  tight 
controls  (il  <>peratinf5  costs. 


layer  experience 
slight  revival 


Bayer  sales  rose  6  per  cent  in  the 
second  quarter,  pushing  sales  ffir 
the  first  six  months  to  DM22.2 
billion,  2  per  cent  up  on  last  year. 

However,  pre-tax  profit  at 
DM1,945  million  is  down  3.2  per 
cent  on  the  fir.st  half  of  1990. 

The    healthcare  division 


achieved  the  highest  sales  and 
profits  for  the  company,  and  sales 
were  up  11  per  cent  to  DM4.4 
billion. 

Business  is  improving  slightly 
and  profits  are  stabilising,  .say 
Bayer.  They  are  confident  they  can 
reach  last  year's  result. 


Day  Lewis  loses  £20,000 
stock  in  van  theft 


Pharmacists  in  the  London  area  are 
being  asked  to  be  alert  fVir  any 
irregular  deals  offered  on  Benylin  or 
Nurofen  lines  after  a  delivery  van 
was  hijacked  from  outside  a 
Peckham  pharmacy  last  week. 

Last  Tuesday,  a  Mercedes  truck 
with  £20,000  of  stock  was  stolen  in 
broad  daylight  from  outside  the  Day 
Lewis  branch  in  Peckham.  The 
truck  was  dropping  off  weekly  OTC 
orders.  The  bulk  of  the  load  was 
made  up  of  two  pallets  of  Benylin 
products,  comprising  the  dry  cough 
mixture,  the  expectorant  and  Day 
and  Night  capsules,  and  one  pallet 
of  Nurofen. 

Managing  director  Kirit  Patel 
says  the  value  of  the  three  pallets 


Pennine  and 
bank  offer 
EFTPoS 

Retail  systems  supplier  I'ennine 
Computer  Services  have  combined 
with  the  Royal  Bank  of  Scotland  to 
pn  duce  an  electronic  funds  transfer 
at  point  of  sale  (EFTPoS)  system. 
Roynet. 

It  has  been  designed  to 
eliminate  the  need  for  any  device 
other  than  a  standard  EPoS  till  on 
the  counter  for  processing  credit 
and  debit  cards  and  carrying  out 
authorisation  and  hotcard  checks. 

The  system  has  been  developed 
to  use  in  conjunction  with  Pennine's 
integrated  EPoS  and  head  office 
PRISM  system. 


was  around  £15,000.  He  is  asking 
anyone  who  might  have  information 
relating  to  the  theft  to  contact 
Peckham  CID  on  071-639  4333,  or 
Mr  Tavbi  Mohadmedbhai  at  Day 
Lewis  on  081-689  2255. 

The  stolen  truck  had  not  been 
recovered  as  C&Dwent  to  press. 


Plenty  of  sense 

The  Worcester  based  natural 
fragrance  company  Plenty  of 
Scents  are  introclucing  total 
quality  management  systems  with 
a  view  for  applying  for  the  quality 
management  standard  BS5750, 

Fisons  in  Japan 

Fisons'  pharmaceutical  division 
has  obtained  approval  to  market 
their  Intal  1mg  aerosolinJapan.lt 
has  been  given  new  drug  status, 
allowing  it  four  years  of 
exclusivity. 

Norton  move 

H.N.  Norton  are  on  the  move. 
From  September  2  their  new 
address  has  been:  Gemini  House, 
Flex  Meadow,  Harlow,  Essex, 
CM  19  5TJ.  Tel:  0279  426666;  fax: 
0279  4321 10.  The  company  is  also 
changing  its  name  to  Norton 
Healthcare. 

Timber  Tailors  Group 

The  Timber  Tailors  Group  of 
shopfitters  have  published  a  new 
corporate  brochure  illustrating  the 
blend  of  expertise  and  resources 
available  from  the  group's 
constituent  companies,  Zaf, 
Planova,  Systemec  and  Timber 
Tailors.  Timber  Tailors  Group:  0602 
420543. 


Coming  events 


Arthritis  Care 
Week 

September  14-21  has  been 
designated  Arthritis  Care  Week  and 
during  this  week  alone,  150,000 
people  will  con.sult  their  CP  because 
of  this  painful  and  disabling  di.sease, 
.says  Arthritis  Care,  the  voluntary 
organisation  running  the  campaign. 

During  the  week,  Arthritis  Care 
will  be  highlighting  what  it  is  like  to 
have  arthritis,  its  impact  on  people 
at  home  and  at  work,  and  what 
sufferers  can  do  to  help  them.selves 
manage  their  disease. 

In  conjunction  with  Rhone- 
Poulenc  Rorer,  Arthritis  Care  has 
produced  "Designed  for  living",  a 
catalogue  of  gadgek  and  equipment 
to  help  people  with  arthritis. 
Throughout  September  a  telephone 
line  providing  general  information 
on  arthritis  and  the  catalogue  will  be 
available  24  hours  a  day,  .seven  days 
a  week  on  081-984  2984. 

Numark's  'at 
home' 

Numark  are  holding  a  trade  show 
with  a  series  of  workshops  and 
business  sessions  for  members  and 
suppliers.  Called  "Sunday  at  home" 
the  event  will  take  place  at  the 
Birmingham  International 
Conference  Centre  on  November 
23, 

Numark  will  make  a 
presentation  to  delegates  including 
details  of  plans  for  1992.  The  new 
Retail  Concept  design  will  also  be 
on  show.  Over  50  companies  are 
exhibiting  at  the  trade  show.  For 
further  details  contact  Numark 
Management  Ltd  on  0827  69269. 

NPAatNl 
show 

The  National  Pharmaceutical 
Association  will  be  attending 
Sangers  trade  show  in  Northern 
Ireland  on  September  10-11.  The 
venue  is  the  Drumkeen  Hotel, 
Belfast  and  the  show  will  be  open 
from  2  to  9.30pm. 

Advance  information 

Royal   Pharmaceutical  Society. 

"Clinical  trials  in  perspective"  residential 
course  in  Cardiff,  October  15-16.  Fees 
£660  (members),  i700  (non-members). 
Details  from  Dr  J.  CLements  on  071-735 
9141  ext289. 

APV-FIP  Symposium.  "Drug  master 
file  —  global  harmonisation  of  quality 
.standards."  Frankfurt,  October  15-17. 
Details  from  APV  office,  Mainz, 
Germany  on  (06131)  677812. 
IBC  Technical  Services  Ltd.  "Drug 
chirality  —  second  annual  conference", 
London,  October  16-17.  Details  from 
Hilary  Pendall  on  071-236  4080. 
The  Royal  Society  of  Health. 
"Healthcare  across  the  cultures", 
London.  October  17.  Fee  i70.  For 
details  call  07 1-(S:50  0121. 


390 


Chemist  & 


Druggist  7  SEPTEMBER  1 991 


Uassined 


Cancellation  deadline  lOam  Monday  prior  to  pLiblicalion  date. 
Display/Semi  Display  i  IVI. 70  per  single  column  CLMitimetre.  min  .iOmm 
Column  width  .SSmm. 

Whole  Page  £1970.00  (25()mmx  ISOmm)  Half  Page  tl()24.4() 
( i;{Omm  X  1  (SOmm)  Quarter  Page  £5 1 2.20  ( 1  ;50mm  x  88mm) 
Box  Numbers  £5.00  extra  .\vailable  on  request. 
.All  rate.-;  .'iuhieet  to  .standard  V.\T. 


APPOINTMENTS 


KNIGHTS  CHEMIST 

BROMSGROVE AREA 

Are  you  an  efficient,  canng  Phiarmacist  with  management 
skills  and  initiative?  Then  Knight's  Chemist,  a  modern 
purpose  built  community  pharmacy  with  PMR  etc  plus  a  bnsk 
counter  business  offers  you: 
*  Competitive  and  progressive  salary 
★  4  weeks  paid  holiday  ★  Working  week  negotiable 
•*  Full  supporting  staff  ★  Would  suit  newly  reg.  pharmacist 
To  apply  for  this  excellent  opportunity,  contact:— 
Mr  N.  Sodha,  Knights  Chemist,  434  Evesham  Road, 

Crabbs  Cross,  Redditch,  Worcs.  B97  5JB. 
or  telephone  0527  402146  or  0527  545554  (home) 


LABELLING  SYSTEMS 


IVe  're  bringing  JRC-POS  to:- 
'NEIGHBOURHOOD  RETAILING'  on 

Sept  S^th.  <Vth  &  lOth  at  Wembley  Exhibition  Mailt 
snel  our  renowned  JRC  diepenesry  eyeteme  to:- 
'PHARMEX'  BPC'^  on 

Sept  lOth.  nth  &  12th  at  the  University  of  Liverpooll 


COME  8  SEE  THE  MARKET  LEADERS! 


John  Ric>iardcon  Computers  Ltd 
Fr»«(>o«t.  Prectofi  PRS  6BR 

r«l  (07721  323763 


PRESCRIPTION  SERVICES 


BOOT  VWVM  01  T 

PROTECT  AND  INCREASE  YOUR  NHS  BUSINESS 
5000  A5  PERSONALISED  HAND-OUT  LEAFLETS 
WITH  YOUR:  NAME,  ADDRESS,  LOGO, 
OPENING  HOURS 
MENTIONING  REPEAT  PRESCRIPTION  SERVICE 
500  PLAIN  LETTERS  OF  ASSENT  FOR  SIGNING 
BY  PATIENTS 
L99.0()  +  VAT 

T< )  (  )KII|;H:  SI£M)  V(  )IIR  l'H.M<MACY  NAME. 

AI)[:)RESS.  LOGO.  OPENING  H(  )LIKS 

TO:        P.S.  GRAPHICS 

30  LODGE  ROAD  (alldw  14  Uavs  for  dL-liwrvl 

REDDITCH.  WORCS  B98  7BT 
TEL  0527 591312 


Post  to  Classified  Advertisements.  Chemist  &  Druggist, 

Benn  Publications.  Sovereign  VVav,  Tonbridge,  Kent  T.\9  I RW. 

'IVI  Tnnhnd^^c  |()7;!2)  AMA22.  'IVk-x  '■rA.V2.  i-a.x  (07:^2)  361534 
Ring  Charlotte  Livermorc  Ext  2264  Inr  lurthrr  inlormation 
Publication  date  \iwr\  Satiirdiiy 

Headings  .Ml  advfrti.sfmciit.s  apptar  under  appropriate  headings 
Copy  date  ipm  Tuesday  prior  to  puhlication  date 


PRODUCTS  SERVICES 


WHAT'S  NEW  FROM  CHEMTEC 


IF  YOU  HAVEN'T 

GOTTHE  NEW 
ALCHEMIST  2000 

DISPENSARY 
MANAGEMENT 
SYSTEM 
YOU 
HAVEN'T  GOT!! 


SEEUSATCHEMEX 


★  PRESCRIPTION  COLLECTION 
facilities  for  patient  records 
enabling  you  to  collect  repeat 
prescriptions  wtien  ttiey're 
due. 

★  FULL  REPEAT  prescription 
facilities.  Allocate  repeats  for 
a  number  of  times  or  in 
months. 

★  CUSTOMER  ACCOUNTS. 

★  QUICK  INTELLIGENT 
DOSAGE  SYSTEM. 

★  MULTI-USER.  Only  for  ttie 
extremely  busy  dispensaries. 

CHFMTEC  SYSTEMS  LTD 

•  FAX  62287- 


KICK  THE  COMPETITION  l\TO  TOUCH  &  GIVE  YOUR  BUSINESS  A  BOOST. 


BAG-STUFFERS 

ONLY  £1 5/1000  (inc  VAT  &  P&P) 
MIN  ORDER  4,000 

NPA  (repeat  prescription)  bag  stuffer  printed  in  black  on  80 
gsm  paper  with  your  shop  name  and  address  on  reverse. 
Or  send  us  your  own  design. 
Cheque  and  address  details  with  order  to: 
John  Kerry,  Kestrel  Marketing  and  Promotions, 
200  Chester  Roaci,  Helsby,  Cheshire  WA6  OAP. 


SHOPFiniNGS 


H 


—  STOREFITTERS- 


i 


0626  ■  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK.  OLD  NEWTON  ROAD, 
HEATHFIELD,  DEVON,  TQ126UT 
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STOCK  FOR  SALE 


A1  SPECIAL  OFFERS  —  FREEPHONE  0800  252049 


SUPER  25 


Anti  smoking  lozenges  ★  NEW  E27.23/Display  of  24  RSP  £1 .99.  Cigarette  filters  £21 .00/Dlsplay  of  36  RSP  £0.99 
Unichem  prosper  codes:  Lozenges  899-609  filters  759499.  15%  Bonus  on  one  outer  or  buy  4  set  1  FREE. 

BD  U100  SYRINGES  1ml  +  0.5ml  —  lOx  lOOLess  16%.40x  lOO  Less  1 8%.  100  X  100  Less  20%. 

Other  products  at  excellent  discounts  include:  sterile  dressing  packs  and  swabs,  Sea-Band,  all  types  of  thermometer,  Ezydose  range:  ORASYRINGES, 
Child  measures,  affordable  pill  reminders,  crepe  bandages.  Phone  free  for  details  of  discounts. 

AGENTS  REQUIRED:  —  A1  Pharmaceuticals,  Unit  514,  Greenwich  Business  Centre,  49  Greenwich  High  Road,  LONDON  SE10  8JL.  Tel:  081-659  9496. 


CHEMILINES  PHARMACEUTICALS 


FRENCH  FRAGRANCE 

RRP 

COST 

CHANEL  NO.  5 

EOT 

50ML 

SP 

27.50 

19.85 

BEAUTIFUL 

EDP 

15ML 

SP 

20.40 

14.25 

ANAIS 

EDT 

.lOML 

SP 

17.95 

8.90 

ETERNITY 

EDP 

lOOML 

SP 

43.00 

28.50 

WHITE  LINEN 

EDP 

15ML 

SP 

16.50 

11.40 

ARAMIS 

ASL 

60ML 

17.00 

8.95 

JAZZ 

ASL 

50ML 

16.00 

9.25 

POLO 

ASL 

50ML 

21.00 

10.50 

GIOF^GIOMEN 

EDT 

50ML 

SP 

22.00 

9.50 

WE  KEEP  A  FULL  RANGE  OF  FRAGRANCES. 
CHANEL,  ESTEE  LAUDER.  &  CALVIN  KLEIN  IN  STOCK. 


PI'S 

AZANTAC 
ADALATE LP20mg 
SERC 

ZOVIRAX  2()0mg 
OTOSPORIN 
INDOCID25nig 
PROTHIADEN  75mg 
CORDARONE  200mg 
TIMOF^TOL  0.25% 
FROBEN  50mg 


DISCOUNT*  COST 


20% 
24% 
43% 
35% 
67% 
25% 
22% 
48% 
36% 
22% 


12.02 
4.46 
6.32 

19.22 
2.83 
1.13 
3.13 
9.75 
3.40 
7.65 


*  INCLUDES  5%  SETTLEMENT  FOR  30  DAYS  PAYMENT 


KODAK  GOLD  FILMS 

GA-24  ENG/JAP 
GA-36  ENG 

GB  200  ASA  24s&36's 
GC  400  ASA  24's&36's 


COST 

£1.45 
il.87 


OFF  TRADE 

33% 
30% 
22% 
22% 


FUJI  FILMS  TO  47%  DURACELL  MN 1 500  il .  10/B4 

Up  to  60  days  credit  and  nationwide  prompt  delivery.  Many  other 
special  offers.  Ring  08 1  -908  0 1 24  or  08 1  -904  0 1 77  to  receive  full 
price  list. 

CHEMILINES  PHARMACEUTICALS,  UNIT3P,  BUILDING  B, 
WEMBLEY  COMMERCIAL  CENTRE,  80  EAST  LANE, 
NORTH  WEMBLEY,  MIDDLESEX  HA9  7NL. 
TEL:  081-908  0124or 081-904 01 77.  FAX:  081-9040942 


TEL:  081-868  1263 


FAX:  081-868  3424 


Distributors  of  the 
Largest  range  of 
Branded  French 
Fragrances 
Nationwide  Delivery 


FREEPOST  HARROW  MIDDX.  HA2  9BR 


MACHINERY  FOR  SALE 


lU  ( )RI)I  U  ( )1  A  M.\|()R  FIN.WCK  I  lOUSK 

FOR  SALE 

(By  l'ri\alc  I  rcaty) 
X  A V( ;  1 20  AI .1 .  PI ■  Rl'(  )SK  PLI  X ;( ;KR/( : Al'PER  ( I  D.SS) 
if)  \  ;c'u ,  ( oiitncl: 

MILLFERN  LIMITED 
(Industrial  Agents  8c  Consultants) 
Tel:  (0602)  440599      Fax:  (0602)  440614 


CAVENDISH 

PHARMACEUTICALS 

SIMOLO  (GL)  LTD  T/As 
51-53  Westleigh  Lane,  Leigh,  Lancashire,  England,  WN7 
5JE 

Telephone:  0942  68053 1    Fax:  0942  260844 

FREEPHONE  0800  220252 

SEPTEMBER  SPECIAL  OFFERS 


ADA150  ADALATlOmg 

50 

30% 

4.27 

MODRET  MODURETIC 

30 

15% 

2.29 

ENA5     RENITEC  5mg 

28 

25% 

5.90 

SERC     SERC  8mg 

100 

38% 

6.65 

TAG430  TAGAMET  400mg 

30 

23% 

7.92 

TIL60    TILDIEM  60mg 

100 

28% 

10.80 

AMI5L    AMILORIDE  5mg 

5.15 

500 

BACIO    BACLOFEN  lOmg 

6.35 

100 

DIL60    DILTIAZEM  60mg 

9.55 

100 

GLI5L    GLIBENCLAMIDE  5mg 

4.45 

1000 

IS0M20  ISOSORBIDE  MONONITRATE  20mg  3.40 

100 

PARIOOS  PARACETAMOL  SOOmg 

0.41 

100 

PIRIO    PIROXICAM  lOmg 

4.95 

60 

TRI125  TRIAZOLAM  0.125nig 

9.55 

250 

VER40    VERAPAMIL  40mg 

0.98 

100 

FRA  GRA  NCE  LIST  NOW  INCL  UDED 

FOR  ORDERS  AND  FURTHER  INFORMATION 
ON  DEALS  AND  DISCOUNTS  PLEASE 

PHONE  FREEPHONE  0800  220252 

OR  WRITE  TO 
CAVENDISH  PHARMACEUTICALS, 
FREEPOST  5167F,  LEIGH,  LANCS.  WN7  5BR. 

THIS  PRICE  LIST  CANCELS  ALL  PREVIOUS  LISTS 


TRADEMARKS 


The  IVadc  Mark  set  out  below  was  assigned  on 
11th  October  1990  by  May  and  Baker  Limited  to 
Iiitercare  Products  Limited  without  the  goodwill 
ot  the  business  in  the  goods  for  which  the  Trade 
Mark  is  registered. 

Goods  specification 


Trade  Mark 
No. 


Mark 

TIXVLIX 


I'h.irniac  culicai 
preparations  tor  human  ii.se 
ill  liic  ticatiiient  ot  cough.s, 
colds  and  similar  ailments. 
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Business  link 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

PHARMACIST/MANAGER  required 
for  easily  run  health  centre  phar- 
macy. Immediate  start.  Phone  061- 
226  4003. 

W.  SUSSEX/HANTS  BORDER  - 
Energetic  pharmacy  manager  re- 
quired for  busy  village  pharmacy. 
Very'  rewarding.  Excellent  staff. 
Minimum  paperwork.  Full  com- 
puter facilities  PMR  NOMAD. 
Good  salary.  Tel:  Colin  Herring. 
0705  734999  263215. 

FOLKESTONE  -  Pharmacist  man- 
ager long  term  locum  required. 
Five  to  five  and  a  half  day  week. 
Excellent  working  conditions. 
Telephone  0303  59414. 

BENFLEET.  ESSEX  -  Manager 
required  for  pleasant  community 
pharmacy.  Five  and  a  half  day  week 
(Saturday  half  day).  Attractive  sal- 
ary package  AAE  plus  benefits.  Tel: 
081-446  7624  daytime,  081-204 
7328  eve  -  Vinod. 

DERBY  -  Enthusiastic  pharmacist 
required  to  manage  a  recently 
opened  and  very  friendly  pharmacy. 
Excellent  work  environment  and 
supporting  staff.  Minimum  paper- 
work. Attractive  salary  package. 
Long  term  locum/ newly  registered 
considered.  Tel:  0332  756969. 


 LOCUMS  

SHEERNESS,  KENT  -  Long  term 
locum  required  to  start  as  soon  as 
possible.  Free  furnished  flat  avail- 
able if  required.  Please  phone  0795 
875531. 

LONDON  NWIO  AREA  -  Five  and  a 
half  days  a  week.  To  start  as  soon  as 
possible.  Tel:  0923  32742  (Mon-Fri, 
9am-5pm). 

NEW  CROSS,  LONDON  SE14  - 
Locum  pharmacist  needed  for  three 
weeks,  October  7  -  26.  Early  closing 
Thursdays,  Please  phone  081-692 
5807. 


PHARMACISTS  (PART  TIME) 

SHEFFIELD  (SOUTH)  -  Part  time 
pharmacist  required  for  regular 
alternate  Tuesday  afternoons  (or 


Saturdays)  2pm-5pm.  Plea.se  phone 
0742  644455  (dav).  653783  (eves). 

GRAVESEND.  KENT  -  Pharmacist 
required,  two  days  per  week  plus 
holidays.  One  day  in  town  centre, 
one  day  in  busy  suburban  dispen- 
.sarv.  Flat  available.  Telephone  Mike 
Keep,  0474  533047  or  0474  352017 
evenings. 

HEDGE  END,  fit  SOUTHAMPTON 
-  Pharmacist  required  for  one  or 
more  evenings,  6pm  to  8pm  or  9pm, 
for  a  new  in-store  pharmacy.  Tel: 
Marcus  Langford  on  0703  405026. 


DISPENSING  ASSISTANTS 

NORTHWOOD,    MIDDLESEX  - 

Dispensing  assistant  required.  Five 
day  week.  Modern  shop  with  very 
friendly  environment.  Telephone 
Rajesh  Patel  on  09274  25288  (day- 
time) or  09274  27832  (evening). 
EASTLEIGH,  Nr  SOUTHAMPTON 
-  Part  time  dispenser  required  to 
cover  maternity  leave  from  the 
beginning  of  November.  Please 
contact  Mr  E.  England  on  0703 
610880  (daytime). 


SITUATIONS  WANTED 

ANALYTICAL  CHEMIST  -  15  years 
experience  in  research  and  develop- 
ment, two  years  lecturing,  seeks 
new  challenge.  London  based  but 
will  travel.  Contact  f^ul  Pelter, 
0689  823404  (Orpington  -  eves). 

COLCHESTER  AREA  -  Experien 
ced  lady  pharmacist  available  for 
locums.  Monday  to  Friday,  morn- 
ings only  from  9am- 1pm.  Col- 
chester area  only.  Please  ring  0206 
240182  after  7pm. 

RELIABLE  PHARMACIST  seeking 
full  time  employment  in  East 
London  from  Monday  to  Friday, 
prefer  self-employment  but  PAYE 
considered.  Extensive  experience 
as  a  locum.  Tel:  081-472  4312. 

LEEDS  AND  YORKSHIRE  -  25 
years  experience  in  retail.  Available 
three,  four  or  five  days  a  week  -  no 
Saturdays  -  from  end  of  October 
1991  and  into  1992.  Clive  Caplan. 
0532  675673. 


EAST  MIDLANDS  AND  SOUTH 
YORKSHIRE  -  Experienced  man- 
ager available  for  locums  October 
1991  onwards.  Telephone  Adrian 
Roberts.  0623  6.58858. 

WIMBLEDON  BASED  LOCUM 
.seeks  one  or  two  days  per  week. 
South.  S.W.  L)ndon  and  Surrey. 
David  Fox.  081-542  9489. 

COLNE/BURNLEY  AREA  -  lx)cum 
work  required  for  two  regular  days 
per  week  from  late  September 
onwards.  Tel:  Sandie  Gay  on  0282 
842741  6416.50. 

BRIGHTON  -  Experienced  phar- 
macy managere.ss  .seeks  three  days 
per  week  on  a  regular  basis.  Please 
contact  S.  Fish,  0273  556723. 


BUSINESSES  FOR  SALE 

SMALL,  MODERN  easily  run  phar- 
macy. Turnover  £160,000,  NHS 
1.400  items  monthly.  F'rice,  offers 
about  £70,000  for  goodwill,  fixtures 
and  fittings  +  SAV.  Tel:  0793 
642214. 

DERBY  -  U)ng  established  phar- 
macy for  sale.  Turnover  £175,000. 
NHS  items  1,700  per  month.  Good- 
will £.53.000.  Fixtures  and  fittings 
£10.000.  SAV  £19.000.  Telephone 
0203  317214. 


BUSINESSES  REQUIRED 

FYLDE  COAST,  PRESTON  -  High 
turnover  pharmacy  required  within 
travelling  distance  of  Lytham  St 
Annes.  Plea.se  phone  R.  Shah.  051- 
728  8823. 


FOR  SALE 

SHOPFITTINGS  -  Pharmacy  relo- 
cating. Store  Design  shelving, 
counter,  backing  and  dispensary 
unit.  Phone  Glenrothes.  0592 
7.52:5-4. 

JOHN  RICHARDSON  Computer 
libeller.  Comprising. Amstrad  128K 
computer.  Citizen  MSP-10  high 
speed  printer,  Amstrad  GT  65 
monitor,  instruction  manual,  six 
.socket  switched  Duraplug  mains 
junction  box.  All  in  excellent  order. 
Asking  £750  ono.  View  working  (by 
appointment).  I'  D.  Nowell  Ltd.  10 
Weald  Ijne,  Harrow  Weald,  Middx. 
Phone:  081-427  14.54. 

ZAF  PHARMACY  FITTINGS  -  As 
new.  Cost  £9,000.  Any  offers? 
M.  Stevens,  l^eds  0532  402933  or 
0532  678090. 

MAHON,  MENORCA  -  Freehold 
holiday  ownership.  One  week  (week 
421.  One  bedroom,  sleeps  4.  All  fees 
paid  ,31  1  92.  Clear  blue  .sea,  all 
facilities  in  close  proximity.  En- 
forced .sale  £4,400  ono.  Telephone 
071-628  90.36  (day).  081-847  1900 
(other  times). 

LANZAROTE,  COSTA  TEQUISE  - 
.Attached  villa.  TW'o  bedrooms. 
Secluded  roof  terrace.  Ritio  with 
barbecue.  Shared  pool,  (^uiet 
position  close  toall  facilities.  Sandy 
beach  400  yards.  Fully  equipped. 
£45.000.  Tel:  0223  481079  (eve). 

NISSAN  SUNNY  1.3GS  -  Only 
30. .500  miles.  H  reg.  Economical 
and  reliable  car.  Clean  inside  and 
out.  Sunroof  etc.  £1,800.  0924 
474327. 


Free  once-only  entries  in  "Business  Link"  (maximum  30  words) 
are  restricted  to  community  pharmacy  subscribers  of  Chemist  & 
Druggist.  No  box  numl)ers  or  trade  advertisements  will  be  permit- 
ted. Acceptance  is  at  the  discretion  of  the  publishers  and  depends 
upon  space  being  available.  Send  your  proposed  wording  to 
"Business  Link",  Chemist  &  Druggist,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  IRW.  Include  your  name,  the  full  name 
and  address  of  your  pharmacy,  or  your  personal  registration 
number,  and  a  day-time  telephone  number.  Alternatively,  leave 
the  details  on  our  special  answering  service. 

PHONE  24  HOURS  ON  0732  359725 


To:  Business  Link,  Chemist  &  Druggist,  Benn  House,  Sovereign  Way,  Tonbridge,  Kent  TN9  IRW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname   Proposed  advertisement  copy  (maximum  30  words) 

First  name  

Personal  RPSGB  Registration  Number  

Telephone  number  

Pharmacy  stamp   


To  be  included  under  section  heading   

Signed    Date 
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Advertising  your  talents! 

If  you  think  that  advertising  and  pharmacy  are  two  extremes  and  never  the  twain  shall  meet, 
think  again!  C&Dweni  to  visit  Avril  Holt  who  manages  to  combine  both 


Advertising  executives  suffered 
more  than  most  during  the 
"Yuppie  era",  often  caricatured 
as  file  fax  bearing,  suave 
sophisticates  with  a  taste  for 
sharp  dressing.  Avril  Holt,  a 
pharmacist  who  works  as  an 
account  executive  for  an 
advertising  agency  in  central 
London,  certainly  looks  the  part 
but  she  has  her  feet  firmly  on  the 
ground. 

Avril  studied  pharmacy  at 
Leicester  Polytechnic  and 
completed  her  pre-registration 
year  at  the  University  Hospital  in 
Nottingham  before  moving  the 
short  distance  to  the  City 
Hospital. 

After  1 8  months  as  a  basic 
grade  pharmacist  she  decided 
she  wanted  to  specialise  in 
medical  information.  "I  had  to 
decide  whether  I  was  going  to 
do  that  in  hospital  or  in  industry 
and  I  felt  that  if  I  chose  the  latter 
I  should  make  the  move  sooner 
rather  than  later,"  she  says. 

Industry  got  the  vote  and 
Avril  joined  the  medical 
information  department  at 
Smith  Kline  &  French,  now 
Smithkline  Beecham,  in  Welwyn 
Garden  City.  She  describes  the 
next  two  and  a  half  years  as 
interesting  and  rewarding  and 
was  surprised  when  she  was 
approached  by  Gowers 
Advertising  and  asked  if  she  had 
ever  considered  working  as  an 
account  executive. 

Her  immediate  reaction  was 
one  of  surprise.  "I  really  didn't 
know  a  lot  about  advertising," 
she  says.  After  a  second  meeting 
with  the  company  to  discuss  the 
offer,  she  learned  they  had 
narrowed  down  the  selection  to 
just  two  candidates.  "Ithought, 
if  they  were  willing  to  give  me  a 
chance  then  I  was  willing  to  give 
it  a  go,"  she  laughs.  "Itwas 
obviously  a  challenge." 

First  impressions 

"Very  noisy,  chaotic  and  fast 
moving,"  is  how  Avril  describes 
her  first  impressions  of  Gowers. 
"Fortunately  I  joined  a  small 
company  where  everyone  gets 
on  well  and  works  as  a  team,  so  it 
was  a  lot  easierto  adapt,"  she 
says,  adding  that  it  took  her 
about  six  months  to  settle  down. 

She  finds  she  needs  plenty  of 
energy  to  do  the  job.  "The 
deadlines  are  much  shorter, 
everyone  wants  things  done 
yesterday.  You  need  a  lot  of 
energy,  a  lot  of  patience, 
stamina  and  a  smiling  happy 
face." 

Avril  does  not  believe  she  has 
as  an  average  day.  "Every  day  is 
different,  it  is  an  extremely 
varied  job.  You  never  have  time 
to  get  bored  and  look  at  your 
watch  because  the  time  just 
flies." 

Typm-ltinfi  ami  jiraphns  by  Massti  l.ld.  Siikup.  Kent.  I'nnlid  hv  kuriMdi-  I'rcv,  Ltd,  .SI  Ives  pic.  VVIiilsl.ibh 
l<cgi.steredatthfl'(ist()rncijasaNfw.spapcr2:i/2Wlt)sl.'"nk  iil.v     llciiii  I'ublH.itmn;.  I.ld  l'»')l  All  nj;lils  asi  rwd  Nc.parl 
by  any  means,  tiectronit.  mechanical.  pholiicopviiiS.  rccnrdiiiRni  nllu  raisc  willmul  Ihc  pimr  iH-rmissnin  ..I  licrin  I'ublii  Mmr 
not  wish  to  receive  .sales  information  from  other  companies,  ple^cse  write  to  Kra.scr  Murdoch  at  lietm  I'ubhcations  Ltd. 


The  job's  scope 

Gowers  Advertising  is  a  full 
service  advertising  agency 
specialising  in  pharmaceutical 
advertising.  Their  clients  include 
The  Boots  Company,  Cilag,  Du 
Pont  Pharmaceuticals,  Du  Pont 
(UK),  Farmitalia  Carlo  Erba,  ICI 
Pharmaceuticals,  Merck  Sharp  & 
Dohme  and  The  MSD 
Foundation. 

As  an  account  executive,  Avril 
has  to  liaise  closely  with  clients, 


prepare  creative  briefs  and 
production  schedules,  write 
copy,  estimate,  invoice,  attend 
market  research  briefings  and  so 
on.  Conference  organising  and 
audio  visual  production  is  also 
undertaken  by  the  company. 

Entertaining  is  high  on  the  list 
although  life  is  not  an  endless 
round  of  business  lunches  as 
some  people  imagine,  she  says. 

During  the  week,  Avril  can 
expect  to  meet  clients  maybe 
three  or  even  five  times  a  week  as 


Kent  I'ubiishcd  bv  lieiin  Publications 
I  this  publication  may  be  reproduced,  sU 
Henn  Publications  Ltd  may  p.css  suilabt 


the  need  arises.  She  particularly 
enjoys  the  time  consuming  job  of 
presenting  work  on  behalf  of  the 
agency  to  clients.  On  the 
technical  side  she  has  had  to 
learn  about  printing  and 
photography  and  attends  shoots, 
usually  with  clients,  to  ensure 
that  any  photographs  taken  fit 
the  brief. 

Perils  and  ail? 

One  of  the  main  perks  of  the  job 
is  meeting  so  many  people.  As 
Avril  says:  "It's  a  very  sociable  job 
and  it  is  good  fun."  She 
appreciates  working  in  a  small 
team  with  its  lack  of 
bureaucracy,  and  also  enjoys 
central  London  with  its  endless 
social  possibilities. 

On  the  down  side,  the  job  is 
very  demanding.  If  you  really 
want  to  make  it  to  the  top  in 
advertising,  Avril  believes  you 
have  to  live  to  work  rather  than 
work  to  live.  "Obviously  you 
need  creative  skills  but  to  get  to 
the  top  you  have  to  make 
sacrifices  as  in  a  lot  of  jobs." 

Avril  doesn't  know  if  she  will 
personally  scale  the  dizzy  heights 
of  advertising  but  she  does  know 
that  there  is  no  reason  why  a 
pharmacist  should  not  do  well  in 
the  area. 

She  believes  that  more 
pharmacists  could  follow  her 
move.  "I  think  they  handle 
people  very  well,"  she  says.  "I 
don't  know  whether  that  is 
because  of  their  training  or  just 
their  general  approach  but  they 
tend  to  be  very  sympathetic,  and 
good  managers. 

"It's  the  person  that  is 
important  really,  although  the 
background  in  pharmacy  helps." 
Pharmacists  are  used  to  high 
work  loads  and  with  having  to 
counsel  patients,  they  should  be 
able  to  communicate  with  a 
degree  of  confidence,  she  adds. 

"It  is  up  to  pharmacists  to 
show  how  useful  they  are.  There 
is  certainly  a  lot  of  credibility  for 
a  pharmaceutical  advertising 
company  to  have  a  pharmacist  on 
theirteam. 

"Companies  will  not  employ 
someone  with  that  qualification 
if  they  are  not  as  good  as  other 
candidates  but  if  a  pharmacist 
can  also  fill  all  the  other 
requirements  for  the  job  they 
would  be  an  added  bonus. 
Ideally  a  person  with  technical, 
marketing  and  sales  experience 
with  a  creative  flair  would  be 
perfect." 

So  how  does  Avril  sum  up  her 
time  in  advertising  to  date:  "The 
last  1 5  months  have  just  whizzed 
by.  It's  exhausting  and 
exhilarating  and  great  fun.  It  has 
opened  my  eyes  to  many 
things."  Whatever  she  decides  to 
do  next,  she  believes  she  will  find 
her  experience  invaluable. 

Ltd.  Sovereign  Way,  Tonbriduc  Kent  TN9  IKW. 
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OFFERS  AVAILABLE 
9.9.91  TILL  27.9.91 

ALL  OFFERS  SUBJEQ 
TO  AVAILABILITY  & 
VAT  WHERE  APPLICABLE. 

NOT  AVAILABLE  AT 
OUR  STAINES  BRANCH  - 
WHOLESALERS  NOT  SUPPLIED. 


NURDiN  ^Peacock 


FOR  FURTHER 
DETAILS 
CONTACT 
FREEFONE 

0800  181349 


6 


*50m/  EXTRA 
FREE 


EXTRA  BODY 
JN'E  HAIR 


m 

CONDmONER 

PLUS 


^50m/  EXTRA* 
FREE 


voiians[NG 

Jy^EXl-RA  BOD1 


SHAMPOO 
PLUS 


10% 
EXTRA 
FREE 


^1 


PROF/T  T/P 

^tock  up  for  the 
Chiipped  Lip  5e«on 
the  competitive 
price  of  £13.59 
'o*-  36,  Which  at  69p 
offerj  you  over 
35%  Ro.n. 


Lip  Moisfuriser 


Dettox 

An«-BactEnal  Cleansef 

IMPULSE 
BODYSPRAY 

Jh,,  Brand  /eaderin 
theBody,pray„a,^„ 

you  an  attractive 

I  at  the  special 

Pnceof£6.79 


RETAIL 

AVAILABL?At 
YOUR  NEARESl 
BRANCH 


V.0.5  SHAMPOO  PLUS 

200ml  -f  SOmI  EXTRA  FREE 

3.15 

6 

P.G.  89p  P.O.R.  30.7% 

V.0.5  CONDITIONER  PLUS 

200ml  +  SOmI  EXTRA  FREE 

3.15 

6 

P.G.  89p  P.O.R.  30.7% 

HOUSEHOLD 

DETTOX 

ANTI-BACTERIAL 
CLEANER  375ml 

6 

P.G.  99p  P.O.R.  27% 

3.69 

VANISH  CARPET  SHAMPOO 
400ml 

+  10%  EXTRA  FREE 

5.19 

6 

P.G.  1.49  P.O.R.  31.8% 

HEALTHCARE 

LYPSYL 

36 

P.G.  69p  P.O.R.  35.7% 

13.59 

IMPULSE 

BODYSPRAY  75ml 

6 

P.G.  1.75  P.O.R.  24% 


6.79 


Silence 
is  golden. 

Stock  up  on  Bonjela  and  keep       nnore  doctors  for  effective  pain  relief 
your  young  custonners  quiet  and       than  any  other  teething  gel. 
your  till  noisy.  And  because  Bonjela  sells  twice 

As  the  brand  leader  since  1971*  as  fast  as  any  other  teething  gel  it 
Bonjela  is  trusted  by  ^^^^^E^^^JH^WPP^      '  nnakes  sense  for  you 


nnore  mothers  and 


bonjela 


mum  * 

ANTISEPTIC  PAIN  RELIEVING  GEl 
FOR  TEETHING  6  MOUTH  ULCERS,, 


to  recommend  what 


is  recommended  by  ^  .^^m  the  doctor  ordered. 


•Source:  BP! 
@  BONJELA  IS  a  registered  trademark 


The  biggest  selling  teething  gel.  r^ckit^^colman 


